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PE®EPAT

OO0uuii 00beM TUIIOMHON paboThl — 74 cTpaHuilbl. KonndecTBO MpUIOKEHUIM
— 7. Komn4ecTBO MCITOIb30BaHHBIX UCTOYHUKOB — 65.

KiiloueBble ci10Ba: BHU3yalIM3allvs, COLUUOKYJIbTYpHash JAWHAMUKA, BUPTY-
albHasl Cpella, MHTEPHET-MAPKETUHT, KJIMIIOBOE MBIIICHUE, BOCTIPUSITHE, MEAUAIO-
TpeOJeHue, BU3yaI3aBUCUMOCTh, Menuabusnec, nHporpaduka, UX nu3ailH, KOrHH-
THUBHAs TICUXOJIOTHS, MEeIMao0pas.

OO0beKkT Mcciieq0BaHUsl — BHU3yajbHass KOMMYHUKAIUS OCIOPYCCKUX WHTEP-
HeT-CMMU ¢ aynurtopuei.

IIpeamMer uccaexoBanust — criocoObl MOCTpOeHUs d3PPEKTUBHON BU3YyaTIbHOM
KOMMYHHUKaIUK 0enopycckux uarepHeT-CMU ¢ ayautopueil.

Heab numiomMHOi paboOThl — ONpPENENUTh TUIBI BU3YyaJIbHOM KOMMYHUKAIIMH
oenopycckux uHrepuer-CMMU ¢ aynuropueit (nu3aitH, upet, rpaduka, dororpadus,
I (PPOBBIEC TEXHOJIOTUH).

JInst peanu3anuu MOCTABJICHHOM €AW B JAUIUIOMHOM paboTe pemaroTcst cie-

TYIOIIUE 3a1a4 M.

1. OxapakrepuzoBath CMU kak HHCTPYMEHT (POPMHUPOBAHHS COIUOKYJIb-
TYPHOT'O IIPOCTPAHCTBA;

2. [Ipoananu3upoBaTh BIUSHUE MMUGPOBBIX TEXHOJOTHMM Ha H3MEHEHHE
CTHJISI KOMMYHHUKAIIUKM MEUa C ayJIuTOpUEH;

3. BoisiBuTh 00111M€ TTprueMbl Bu3yaim3aiuu B CMU;

4, OnpenenuTs pojb BU3YyadbHOTO 00pa3a B COBPEMEHHON MEIUaKOMMY-
HUKAIUU (C y4€TOM MCUXOJIOTHYECKOM COCTaBIISIIOIIEH);

5. Onucate MOZENIM BU3YyalbHOW KOMMYHHKAIIUUA OEJTOPYCCKUX WHTEPHET -

CMU c ayauropueii (Ha mpumepe onliner.by).

MeTtoabl uccaenoBaHusi: KiaccuuKaius, aOCTparupoBaHue, HaOJIOICHUE,
WHTEPBBIO, WHIYKIIWS, aHaJIN3, CHHTE3, aHAJIOTHs, CpaBHEHUE, 00OO0IIeHNE, Omuca-
HUE.

IMoayyenHble pe3yabTaTbl M WX HOBH3HA: TIPHUBEICHBI TPUYUHHO-
CIICZICTBCHHBIC CBSI3U YBEJIMYCHHS BHU3YAILHOTO KOHTEHTAOCIIOPYCCKUMH WHTCPHET-
CMU B KyJIbTYPOJIOTHYECKOM, IICHXOJIOTHICCKOM W SKOHOMHUYECKOM aCIIeKTax.



PODEPAT

ArynpHBI a0’ €M AblIoMHaN paboTel — 74 ctaponki. Konbkacup nanarkay — /.
Kompkaciip BRIKapbICTaHBIX KPBIHII — 65.

KirouaBbisi CJIOBBI: Bi3yani3albls, CalbIsIKYJIbTypHas JbIHAMIKa, BIpTyaJlbHAe
acsipoJiJi3e, IHTIPHAT-MAPKETHIHT, KIIITaBae MBICJICHHE, YCIPhIMAHHE, MEAbISICIIAXKbI-
BELITBA, BI3yall3aJIeHACLb, MebIsi013HeC, 1H(parpadika, UX abi3aiiH, KarHIThIYHAs
TICIXaJIoris, MEeABIIBOOpA3.

AO0’eKT 1acjiefaBaHHs — Bi3yallbHasi KaMyHIKaIlbls Oenapyckix iHTIpHAT-CMI
3 ayABITOPBISN.

IIpaagMeT pacjienaBanHsi — criocalObl CTBapIHHS A(PEeKThIYHAN Bi3yalibHall Ka-
MYHIKaIbll 0eapycKiXiHTIpHAT-CMI 3 ay IbITOPBISH.

MbTa fpinioMHai paboThl — BI3HAYBII THITIHI Bi3yallbHal KaMyHiKallbll Oema-
pyckix iHTIpHAT-CMI 3 ayasiTopsisii (Api3aiiH, Konep, rpadika, dhartarpadis, giuda-
BBISI TOXHAJIOT'1).

Jls paastizanibli macrayaeHai MAThI ¥ JBIIIIOMHAM pa0oIie BhIpaliaroiia
HACTYIIHbIS 3a1a4bl:

1. AxapakTtapbizaBailb CMI gk iHCTpyMeHT (papMipaBaHHs CalbISIKYJIbTYp-
Hall IIpacTopHI;

2. [IpaananizaBaiib YIuibly Jdi40aBbIX TIXHAIOTH HA 3MSIHEHHE CTBUIIO Ka-
MYHIKAIIbIl MeJIbla 3 ayIbITOPBISH;

3. BrisBile arynbHbig npeiéMbI Bizyam3aiibli y CMI;

4, BrI3HaubIe posiio BidyainbHara BooOpasa ¥ cydacHail MebIsKaMyHIKallbll

(3 ymikam mcixanarigHara CKiIaaHiKy);

S, Amicans MajpIIl BidyallbHall KaMyHIKallbll Oenapyckix iHTIpHAT-CMI 3
ayaeiTopblsai (Ha npbikiaaze onliner.by).

Metaabl ngaciaenaBaHHsi:  kiacidikameis, abcTparaBaHHe, Ha3lpaHHE,
IHTIPB’10, 1HIYKIIISI, aHaIl3, CIHTA3, aHAJIOTisl, MapayHaHHe, abaryabHEHHe, allicaH-
HE.

ATpbIMaHbIsl BBIHIKI i iX HaBi3HA: Naa3eHbI NPBIUBIHHA-BBIHIKOBBIS CYBSI31
MaBeMIUdHHS Bi3yalbHara KaHTIHTY OenapyckiMi iHTIpHIT-CMI ¥ kynbTypanariy-
HBIM, IIC1XaJarigHbIM 1 dKaHAMIYHBIM acleKTax.



ABSRACT

The total amount of thesis — 74 pages.The number of applications - 7. The
number of sources used — 65.

Keywords: visualization, sociocultural dynamics, virtual environment, inter-
net-marketing, clip thinking, perception, media consumption, visual addiction, media
business, infographics, UX design, cognitive psychology, media image.

Object of study— visual communication of the Belarusian Internet media with
the audience.

Subject of study— ways to build an effective visual communication of Belarus-
Ian Internet media with the audience.

Purpose of the thesis— determine the types of visual communication of Bela-
rusian Internet media with an audience (design, color, graphics, photography, digital
technologies).

To achieve this goal in the thesis work solves the following tasks:

1.  To characterize the media as a tool for the formation of sociocultural
space;

2.  To analyze the influence of digital technologies on changing the style of
media communication with the audience;

3. To identify the general methods of visualization in the media;

4.  To determine the role of the visual image in modern media communica-
tion (taking into account the psychological component);

5. To describe the models of visual communication of the Belarusian Inter-
net media with the audience (on the example of onliner.by).

Research methods:classification, abstraction, observation, interview, induc-
tion, analysis, synthesis, analogy, comparison, generalization, description.

The results and their novelty: the cause-and-effect relationships of increasing
the visual content of the Belarusian Internet media in the cultural, psychological and
economic aspects are given.





