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PE®EPAT

JunioMuas pabora: crpaHul] — 62, uicTo4HUKOB — 30, IPUIIOKEeHU — 6.

KIIFOYEBBIE CJIOBA:MOHETH3ALIHMA, [IPO/[BMPKEHUE, KOHTEHT,
PETMMOHAJIBHBIE MEJIHA, SEO-OIITUMHU3ALIUA, SMM, WEB 2.0.

Obvekmom WCCIEAOBAHMS SIBIISICTCS JEATEIbHOCTh PETHOHANBHBIX MEAHa IO
oOecreyeHuto (PUHAHCOBOM CTAOMIILHOCTH.

Ilpeomem wuccnenoBanus — dS(PPEKTUBHBIE METOMBI IO MPOJABMKCHHUIO H
MOHETH3aI[M1 KOHTEHTA.

[]envy mUIIIOMHOM pabOTHI — CO3aHKE MOIIArOBOW WHCTPYKITUU JIJIST PEIAKIIHIMA
pPETMOHANIBHBIX MeEAHMa, KOTopas Mo3Boimia Obl UM 3()(PEKTUBHO MPOABUTATH U
MOHETU3UPOBATh COOCTBEHHBIN KOHTEHT.

Memoowl wWccnenoBaHMs: CUCTEMHBIN, HaOMIO/EHWe, aHalu3, CpaBHEHUE,
00001IeHne, OnrcaHne, KOHTCHT-aHAJIN3 CAaiTOB U TPYII B COIIMAIBHBIX CETAX.

[TomydyenHsle pe3yrvmamul: TPOBENEH aHAIN3 HAKMOOJEE MOIMYJIAPHBIX METOJ0B
MPOJABIDKEHUS W MOHETH3aIllMd PETHOHAIBHBIX WHTEPHET-CANTOB, BBISBIICHBI
HauOonee 3P(EeKTUBHBIE MEXAHU3MBbl U TEXHOJOTMU PabOThI, CO3/aH MOIIArOBbIN
MaHyaJ1 Mo NPOJBHKEHUIO U MOHETHU3ALIMU KOHTEHTA JIJIs1 pernoHabHbIX CMU.

Hoeuszna tembl 3aknrodaercss B HEOOXOIMMOCTHM IOMCKa HOBBIX CIIOCOOOB
TIPOJABMKEHUS 1 MOHETH3AIMH PETHOHALHBIX MEIHA JIJIS IPOAOJDKEHUS X PA3BUTHS
Y COXpaHEHUsI KOHKYPEHTOCITOCOOHOCTH.

O6nacTh BO3MOXHOTO MPAKTUYECKOTO TMPUMEHEHHUS: CO3/laHHash B paMKax
TAHHOW JUIIJIOMHON pa0OThl MHCTPYKIMS MOXET OBITh BIIOCJICACTBHH IMPUMEHEHA
OTEYECTBEHHBIMU pernoHanbHeiMu CMU.

ABTOp pPabOThI MOJATBEP)KIAET JOCTOBEPHOCTh UCCIACAOBAHUS, a TaKxKe
00BEKTHUBHOCTD CCHIJIOK Ha HCTOYHUKH, HCIIOIH30BaHHBIX B paboTe.




PODEPAT

JIpImiioMHast mpara: ctapoHak - 62, kperin - 30, gamatkay - 6.

KJIFOYABBIA CJIOBBI: MAHETBI3AIIBIA, IPACOYBAHHE, KAHTOHT,
POI'TSTHAJIBHBISI ME/JIbISA, SEO-ATITBIMI3BALIBIA, SMM, WEB 2.0.

AO'ekTam pgacienaBaHHs 3'ayiselnia A3eHHACIL PATISTHAIBHBIX MEAbIA Ma
3a0ecnsTudHHIO (hiHaHCaBal CTaOlIbHACIII.

[Ipanmer nacnenaBaHHS — OS(EKTHIYHBII MeETaibl Ma MPACOYBAHHIO 1
MaHEThI3albll KAHTIHTY.
Mbra gplisioMHail paboTbl — CTBapIHHE MaKpOKaBail 1HCTPYKIIbIL ISt

POAAKIBIA PATISTHATLHBIX MEJbIs, sKas Ja3Bojiijia 6 iM 3(deKkThlyHa mpacoyBaib 1
MaHeThI3aBallb YJIACHbI KAHTIHT.

Meranpsl  gacienaBaHHsA:  CICTOMHBI, Ha3ipaHHe, aHaii3, MapayHaHHE,
abaryjapHEHHE, aricaHHe, aHali3 JaKyMeHTay, KaHTIHT-aHaJll3 caiTay 1 rpymn y
CallbIsUTbHBIX CETKaX.

ATpbIMaHbIsl BBIHIKI: MPaBEA3€Hbl aHalll3 HAWOOJIbI MamyJIspHBIX MeTajuay
IIPacoyBaHHS 1 MaHEThI3AIlbll PATISTHAIBHBIX 1HTIPHAT-CATAY, BBISYIJIEHBI HAHOOIBII
A(EeKTBHIVHBII MEXaHI3Mbl 1 TIXHAJIOTIl Tpailbl, CTBOpPaHbl MAKPOKaBbl MaHyald Tia
IpacoyBaHHI 1 MAHETHI3allbIl KAHTAHTY IS parisHambHbIX CML

Hapizma TOMBI 3akmrouaeniia y HeaOXOJHACI IIONIYKY HOBBIX cIiocabay
IIpacoyBaHHSA 1 MaHEThI3AIlbll PATISHAIBHBIX MEJbIA IS Mpalry iX pasBilusg i
3axaBaHHS KaHKYPIHTAa310JIbHACIII.

Bob6macup MardsiMara mpakThIYHAra TMPBIMSHEHHS: CTBOpaHas ¥y paMKax
JMaa3eHall  JBIIJIOMHAM Tparsl IHCTPYKIBISI MOXKa OBIb Macjs MNpbIMEHEHa
alybpIHHBIMI paTiTHATEHBIMT CM1.

A¥Tap mparibl nanBsp/Kae MIYHaCIh Jacie/laBaHHl, a TakcaMma a0'eKThIYHACIh
CHachUIaK Ha KPBIHIII, BHIKAPHICTAHBIX Y MPAaITbI.




THE ABSTRACT

Diploma work: pages - 62, sources - 30, applications - 6.

KEYWORDS: MONETIZATION, PROMOTION, CONTENT, REGIONAL
MEDIA, SEO-OPTIMIZATION, SMM, WEB 2.0.

The object of the research is the activities of regional media to ensure financial
stability.

Subject of research - effective methods for promoting and monetizing content.

The aim of the thesis is to create step-by-step instructions for the editorial
offices of regional media, which would allow them to effectively promote and
monetize their own content.

Research methods: system, observation, analysis, comparison, synthesis,
description, analysis of documents, content analysis of sites and groups in social
networks.Obtained results: the analysis of the most popular methods of promotion
and monetization of regional Internet sites was carried out, the most effective
mechanisms and technologies of work were identified, a step-by-step manual for
promoting and monetizing content for regional media was created.

The novelty of the topic is the need to find new ways to promote and monetize
regional media in order to continue their development and maintain competitiveness.

Area of possible practical application: the instruction created within the
framework of this thesis can be subsequently applied by domestic regional media.

The author confirms the validity of the study, as well as the objectivity of
references to sources used in the work.






