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PE®EPAT

JumiomHast pabota: crpanuil — 58, UCTOYHUKOB — 51, mpusoxeHuit — 24.

KJIFOYEBBIE CJIOBA: TYPHU3M, MHTEPHET-CAHUTHI, PEKJIAMA B CMH,
HUHIYCTPUA  TYPU3MA, COLUAJIBHBIE  CETH,  BEJIOPYCCKAA
MEJIHACDEPA, IIPOBJIEMATUKA CMH O TYPU3SME, 'OCYJAPCTBEHHAA
HUHDOOPMALIMOHHAA [1OJINTHKA

Obvexmom UCCIIeIOBAHUs SIBISIETCS MHAYCTpUs TypusMa B benapycu.

Ilpeomem wuccnenoBanusi — CreNUAIM3UPOBAHHBIEC U3AaHUA O Typu3Me tio.by,
holiday.by, 34travel.me.

Llenvs numiioMHOM paboTel — wusydeHue mnoseneHuss CMU o Typusme u
crieniupuKU OCBEIICHUS Cephl.

Memoowr  uccnenoBaHUsl: CUCTEMHBIM, HaOJIOJEHUE, aHaliu3, CHUHTE3,
CpaBHEHHE, 00001IeHre, OMUCaHUe, aHaIU3 JOKYMEHTOB, KOHTEHT-aHAJIU3 CalTOB U
TPYIII B COLMAIBHBIX CETSX.

[Tonydyennsie pezyromamul. u3ydeHa cdepa Typusma B benapycu, npoBeneH
anamm3 jaestenbHoctdt CMU o Typusme, BbIsiBIeHa crenuduka ocBeueHus chepbl
cnermanmu3upoBanibiMu - CMU, ompeneneHa JAWMHAMUKAa OCBEIICHHS — CQEpBI,
OTIpeICNICHbI TJIABHBIE CIIOCOOBI PEKJIAMUPOBAHUS TYPUCTUUECKUX MPOIYKTOB B BEO-
IPOCTPAHCTBE.

Hoeuszna Ttembl 3akiodaercs B OTCYTCTBUM MACHITaOHBIX  OEIOPYCCKHX
UCCIeI0BaHUM 0 cepe Typu3Ma B OTPAKCHHUH criennaan3upoBaHHbeix CMU.

OGmacTh  BO3MOKHOTO  TMPAKTUYECKOTO0  TNPUMEHEHUs:  WHOOpMaIue,
coJiepiKalelics B JUIJIOMHONW paboTe, MOKHO TOJB30BATHCS I KOPPEKTUPOBKHU
ctpaererun npoasrxeHuss CMU o Typusme.

ABTOp pabOThl TOATBEPKIAET JTOCTOBEPHOCTh WCCIICIOBAHMS, a TaKKe
00BEKTUBHOCTH CCHUIOK Ha HCTOYHUKH, UCITOJIb30BAHHBIX B PaboOTe.




PODEPAT

JIpITiIoMHas Tipana: cTapoHak — 58, kpeHil — 51, nagarkay — 24.

KJIFOYABBIA CJIOBbBI: TYPBI3M, IHTOPHIT-CAUTHI, POKJIAMA YV CMI,
IH/[YCTPbIA  TYPHI3MY, CALIPIAJIPHBIA  CETKI, BEJIAPYCKAA
MEJIBIICDEPA, IIPAFJIEMATBIKA CMI IIPA TYPBI3M, J3APKAYVHAA
THDAPMAIJBIMHAA TIAJIITBIKA

Ab'exmam nacnenaBaHHg 3’syIsgella iIHAYCTpbIs Typbei3My ¥ benapyci.

Ilpaomem nacnefnaBaHHS — CIICUBISUTI3aBaHbIA BBIIAaHHI Mpa TypbisM ti0.by,
holiday.by, 34travel.me.

Mb>ma mpansl — BbIByuddsHHE MmaBoj3iHay CMI mpa Type3M 1 crenbidiki
acBUIHHS Cc(epBhl.

Memaowr nacnegaBaHHsS: CICTOMHBI, Ha3ipaHHE, aHaIi3, CIHTI3, MapayHaHHE,
abaryjapHEHHE, aricaHHe, aHali3 JaKyMeHTay, KaHTIHT-aHaJll3 caiTay 1 rpymn y
CallbIsUTbHBIX CETKaX.

ATpbIMaHbIsl GuIHIKi: BbIBydaHa cdepa Typbisma ¥ benapyci, mnpaBen3eHbl
aHam3 m3eiiHacii CMI mpa TypbI3M, BbIAyIeHa crenblpika acBIYIHHSA Chepsl
cnenpisutizaBanbiMi CMI, BbI3HAuaHa JbIHAMIKA AacCBSAYdHHS C(]epbl, TaToyHbISA
crocalbl pAKJIaMaBaHHS TYPHICTBIYHBIX MPAYKTay y B3O-TIPACTOPHI.

Hagisna ToMBI 3akmmioyaeniia Y aJCyTHAcIl MamITaOHBIX — Oerapyckix
JacieiaBaHHsy mpa chepy TyphI3MYy ¥ aJiTrocTpaBaHH1 crienbisutizaBanbix CMI.

Bo6macup marysiMara mpakThlUHAra IpbIMSHEHHS: 1HhapMallbisii, 3Melrdanan
y ABITJIOMHAH TMparibl, MOKHA KapbICTAIla JIsl KapIKIIPOYKI CTPATITii IPpacoyBaHHS
CMI npa TypbI3Mm.

A¥Tap mparisl manBsip/Kae myyHacIb JaciieJaBaHHsI, a Takcama a0'eKThIYHACIh
CHachlJIaK Ha KPBIHIII, BBIKAPHICTAHBIS Y MPAITbI.




THE ABSTRACT

Diploma work: pages — 58, sources of information — 51, appendices — 24.

KEY WORDS: TOURISM, THE WEBSITES, ADVERTISING IN MEDIA, THE
INDUSTRY OF TOURISM, SOCIAL NETWORKS, THE BELARUSIAN MEDIA
SPHERE, PROBLEM SPHERE OF TOURISM, GOVERNMENT INFORMATION
POLICY

The object of the research is the industry of tourism of the Republic of Belarus.

The subject of the research are special media about tourism tio.by, holiday.by,
34travel.me.

The aim of the research is to learn the specifics of the coverage of the sphere.

The methods of the research are systematic, observation, analysis, synthesis,
comparison, generalization, specification, document analysis, content analysis of
websites and social network communities.

The obtained results are the knowledge about the sphere of tourism in Belarus, the
analysis of the activities of the tourism media, identification of the specifics of the
coverage of the sphere, determination of the dynamics of coverage of the sphere,
identification of the main ways of advertising tourism products in the web space.

The novelty of the research is in the lack of works about connection industry of
tourism and media in Belarus.

The area of the potential practical usage includes the opportunity to use the
work’s results in the strategy of media about tourism in Belarus.

The author of the study confirms the reliability and objectivity of links to the
sources used in the work.






