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HNunnomuast pabota 76 ctp., 12 puc., 23 tabiu., 51 HCTOYHUKOB, / TPUIL.

MAPKETHUHI', KOMIUIEKC, ACCOPTUMEHTHAA IIOJINTUKA,
[IOJIMTUKA  TTPOABW)XEHUA, CbbIT, LEHbBI, OPI'AHMU3ALIMA,
MEJIMAITVNIAHUPOBAHUE, IJUKUTAJI-MAPKETUHT

O0bekT uccaenoBanus - OO0 «Pakosckuii bposap».

Ilpeamer wmcciaegoBaHusi -  MapkeTHHroBas jesrenbHocTs OO0
«PakoBckuit bpoBap».

Hean paboTbl: pa3paboTka PEKOMEHAANMK TI0 COBEPIICHCTBOBAHUIO
MapkeTUHIroBou nestenbHocTH OO0 «Pakosckuii bposap».

Metoabl HCCIAEAOBAHMA: CPAaBHUTEIBHOTO AaHAINW3a, TIPYNIIAPOBOK,
HPKOHOMHUKO-MAaTEMaTUYECKHE, UEMHBIX IOJACTAHOBOK W METOJA a0COIOTHBIX
pa3HULL.

HccienoBanusi u paspadOTKU: NPOAHAIU3UPOBAH IMPOLECC YIPABICHUS
MAapKETUHTOBOM JESTENBHOCTBIO U MPEIIOKEHBI ITyTH COBEPIICHCTBOBAHMS.

JJleMeHTbl HAy4YHOH HOBM3HBI: pa3paboTaHa METOJUKAa OIEHKU
3 PEKTUBHOCTH MAPKETUHTOBOM JI€SITEIILHOCTH.

Ob0s1acTh  BO3MOKHOIO NPAKTHYECKOI0 IPUMEHEHHUsl: IIOBBIIICHUE
3 PEeKTUBHOCTU yMpaBieHUsT MapKeTHHToBoM nearesbHOoCThi0 OO0 «PakoBckuii
Bbpoap».

AnpoOauus  (BHeJApPEHHE): BHEAPECHUE HHCTPYMEHTOB  JAWIKUTAI-
MAapKETHHTA.

TexXHUKO-IKOHOMHYECKAsI, COUNMAJIbHAA W (MJH) DJKOJOrHYeCKasi
3HAYUMOCTb: BHEJpPEHUE pa3padOTOK NOBBICUT 3(P(HEKTUBHOCTH YIPABICHUS
MapkeTUHTroBou aestenbHocTH OO0 «PakoBckuii bposap».

ABTOp pabOThl TOITBEPXKAAET, YTO MPUBEACHHBII B HEHW pacyeTHO-
aHAIMTUYECKUI Marepuan NpaBWIbHO M OOBEKTUBHO OTPAXKAET COCTOSHUE
HCCIIEAYEMOTO TPOLECCa, a BCE 3aMMCTBOBAaHHBIE M3 JIMTEPATypHBIX U JIPYTHUX
MCTOYHUKOB TEOPETHUUECKUE, METOAOJIOTMYECKUE U METOAUYECKHUE TMOJOKEHUSA U
KOHIIETIIIMY COITPOBOXKIAKOTCA CCHIIKAMU HA UX aBTOPOB.



Jpimmomuas iparma 76 c., 12 man, 23 tabi., 51 kpeiHil, 7 TpbIM.

MAPKETBIHI', KOMIUIEKC, ACAPTBIMEHTHAA ITAJIITBIKA,
ITAJIITBIKA  TIPACOYBAHHS, 3BbIT, I[DHbI, APTAHI3AIIbBIA,
MEIBIAIINTAHABAHHE, INJKUTAJI-MAPKETBIHI

A0'ekT naciaenaBanni - TAA «Pakaycki bpoBapy.

IIpagmer pacienaBaHHsA-MapkeTbiHTaBass m3eitHacub TAA  "Pakaycki
Bbposap".

MsTta mpambl:  pacmparnoyka — pIKaMeHIalbli  Ta  YJacKaHaJICHHI
MapkeThIHraBai a3eitHacii TAA "Pakaycki bpoBap".

MeTtaabl AacjelaBaHHA: MapayHalbHAara aHaii3dy, IpylNoBaK, SKaHOMIKa-
MaTAMaTbIUHBIS, JIAHIYKHBIX MaJCTAHOBAK 1 METaJ] aDCATIOTHBIX PO3HIILI.

MaciaenaBanHi i pacnmpamoyki: mpaaHaiizaBaHbl MOpardC KipaBaHHS
MapKeThIHTaBail A3€HHACIIO 1 TpanaHaBaHbl UIAX1 YAaCKaHAJICHHS.

JJleMeHTbl HaBYKOBAail HAaBIi3HbI: paclipallaBaHa METOJbIKA AaldHKI
7(heKThIYHACII MApKEThIHTABal J3€MHACII].

Bobiacup MaryeiMara npakTbIYHAra MPbIMSHEHHS: I[1aBBIIIYHHE
a(eKThIYHACII KipaBaHHs MapkeThlHraBai n3eiHaciio TAA "Pakaycki bposap".

Anpabanbiss  (YKapaHeHHe): YKAapaHEHHE 1HCTPYMEHTay JIUKUTAII-
MapKETBIHTY.

Trxnika-IKaHaMiuHasi, caubisibHasi i (a00) ’KkajariyHasi 3HAYHACIHb:
yKapaHEHHE pacIpaloBaK MaBbICib A(EKThIYHACHH KipaBaHHS MapKEThIHTaBaii
n3eitHacui TAA «Pakaycki bpoBapy.

A¥Tap mpalbl nanBsipkae, IITO MPbIBEA3EHbI Y €l pa3ilikoBa-aHaTITHIYHbI
MaT3phIsiI MpaBiiibHA 1 a0'eKThIYHA aJJIFOCTPOYBAE CTaH J0CJIeIHAra mparjcy, a Bce
3ama3bluaHblsl 3 JITAPATYPHBIX 1 IHIIBIX KPBIHIL TIAPITHIUHBISA, METadalariyHbls 1
METaJIBIYHBIS CTAHOBIIIYA 1 KAHLPIIBI CyIpaBapKaloIa CHachbulkaMmi Ha 1X

ayrapay.



Thesis of 76 p., 12 fig., 23 tab., 51 sources, 7 enc.

MARKETING, COMPLEX, ASSORTMENT POLICY, POLICY OF
ADVANCE, SALE, PRICES, ORGANIZATION, MEDIA PLANNING,
DIGITAL- MARKETING

Object of research is LLC Rakovsky Brovar.

Subject of research is marketing activity of LLC Rakovsky Brovar.

Work purpose: development of recommendations for the improvement of
marketing activity of LLC Rakovsky Brovar.

Research methods: comparative analysis, group analysis, economic-
mathematical, chain substitutions and absolute differences method.

Research and development: process of management of marketing activity
is analysed and ways of improvement are offered.

Elements of scientific novelty: the technique of assessment of efficiency of
marketing activity is developed.

Area of possible practical application: increase in the effective
management of marketing activity of LLC Rakovsky Brovar.

Approbation (introduction): introduction of instruments of digital-
marketing.

Technical and economic, social and (or) ecological importance:
introduction of developments will increase the management efficiency of
marketing activity of LLC Rakovsky Brovar.

The author of work confirms that the calculations and analytical material
given in it correctly and objectively reflect the condition of the studied process,
and all theoretical, methodological and methodical provisions and concepts
borrowed from literary and other sources are followed by references to their
authors.



