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PE®EPAT

Pa6oTa 47 c., 10 npunoxxenuii, 35 UCTOUHUKOB.

KaroueBbie caoBa: SI3bIKOBBIE KOHTAKTLI, 3AMMCTBOBAHUE,
AHIJIMTIA3ZM, AJAIITALIUA, ACCUMMWITALINA, U3BBITOUYHOCTD.

O0beKkT mHcciIe0BAaHUSI — UTAJIbIHCKAE WHTEPHET-BEPCUU KYPHAIIOB
Glamour, Vanity Fair, Vogue, Elle, Cosmopolitan.

IIpeameTom mMccie0BAHUS SIBISIOTCS AHIJIMHACKUE 3aMMCTBOBAHMUS.

Heas pabdoThI: HCCIEIOBAaHUE W aHAINU3 AHTIMKACKUX 3aUMCTBOBAaHUN B
WUTAIbSTHCKUAX BEPCUSAX KEHCKHUX KYPHAJIOB.

MeToabl WuCCAeAOBAHUA: aHAINW3, CHHTE3, aHaJIoOrus, HaOII0JICHHE,
CpaBHEHHUE, KJIaccupukaius, u3MepeHnue, KOHKpETU3alusl.

Hayuynasi HOBHM3HA HCCJIeIOBAHMSI: B JIUIUIOMHOW paboTe MpeanpHUHsITa
IOIBITKA  IMPOAHAIU3UPOBATh  AHINIMWCKUE  3aUMCTBOBAHMS HA  IpEAMET
M30BITOYHOCTH U CTENEHb aJIalTAI[UU B UTAbIHCKOM SI3bIKE.

IlosrydyeHHble B X0/1€ MCCJIeI0BAHUA BBIBOAbI MOTYT OBITh HCIIOJIH30BAHBI
B JJaJIbHEUIIINX HAYYHBIX UCCIICIOBAHUSAX aHTJIMIIN3MOB.

JurioMHass ~ paboTta  SBISIETCS ~ CaMOCTOSITEIBHO — BBIMIOJTHEHHBIM
VICCIIEIOBAHUEM.



PO®EPAT

[Tpama 47 c., 10 npeiknaganasy, 35 KPHIHIIL.

KmwouaBeisi  ciioBbl: MOVHBISI KAHTAKTBI, 3AITA3BIUAHHS,
AHTJIILIBI3M, AJTATITALIBISL, ACIMUISILIBIS, 3EBITKOYHACIID.

A0'eKT macjiefaBaHHA - ITaJbIHCKISA IHTIPHAT-Bepcii yacomicay Glamour,
Vanity Fair, Vogue, Elle, Cosmopolitan.

IpagMeTam naciaegaBaHHs 3'sYIIAIONIA aHTEIbCKIS 3aMa3bluaHHI.

MbsTta mnpanbl: fAaciielaBaHHE 1 aHaji3 aHTelbCKIX 3ama3plyaHHsAy Yy
1TAbSHCKIX BEPCISAX )KAHOYBIX YacOIIicax.

MeTtaasbl gacjeqaBaHHsi: aHalI3, CIHTAI3, aHAJIOT1s, Ha31paHHE, apayHaHHE,
KJ1aci(pikaupls, BEIMSPIHHE, KAHKPITHI3ALIbIS.

HaBykoBasi HaBi3Ha gaciemaBaHHS: y JbIIJIOMHai pabore 3po0iieHa
cnpoba mIpaaHalli3aBallb AHIEIbCKIS 3ala3blyaHHl Ha MpaMeT HaJMepHacul 1
CTYIICHb aJlalTallbll ¥ ITaTbIHCKal MOBE.

ATpbIMaHBIA Nagyac jacjelaBaHHSY BbICHOBBI MOTYIb  OBIIb
BBIKAPBICTAHBl ¥  JalCHINBIX  HABYKOBBIX  JAC/I€JaBaHHAX  aHICIIbCKIX
3ana3blYaHHEY.

JpimmomHast paboTta 3'ayseriia caMacToiHa BhIKAaHAHBIM JlacieJaBaHHEM.



SUMMARY

Work 47 p., 10 applications, 35 sources.

Key words: LANGUAGE CONTACTS, BORROWING, ANGLICISM,
ADAPTATION, ASSIMILATION, EXCESS.

The object of study is the Italian Internet versions of the magazines Glamor,
Vanity Fair, Vogue, Elle, Cosmopolitan.

The subject of the study are English borrowing.

Objective: research and analysis of English borrowing in Italian versions of
women's magazines.

Research methods: analysis, synthesis, analogy, observation, comparison,
classification, measurement, specification.

Scientific novelty of the research: in the thesis, an attempt was made to

analyze the English borrowing for redundancy and the degree of adaptation in the
Italian language.

The findings of the study can be used in further research on anglicisms.
The thesis is independently performed research.



