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PEDOEPAT JUIIJNIOMA

Tema  mummomHONM  paboThl  «JIMHTBOCTHUIIMCTHYECKHE  OCOOCHHOCTH
PEKJIAMHBIX TEKCTOB (HAa MaTepHalle aHIVIMMCKOM M HTAIBIHCKOW PpEKIJIaMBbI)».
ABtop HoBuk Anekcanapa AJIeKCaHIpPOBHA, CTYJEHTKAa 5 Kypca pOMaHo-
TepMaHCKOH (aHIIMKACKOMN) (PUIIOIOTHH.

PaboTa cocTout U3 oriaBiieHUs, BBEJEHUS, IBYX IJIaB, 3aKJIFOYCHHUS, CIIUCKA
WCIMOJIb30BAHHOM JIMTEPATYPbl M TPWIOKECHUN. B mepBoil riaBe ONMUCHIBACTCA
peKilaMa Kak SIBJIECHUE KYyJbTYpPbl, PACCMAaTPUBAECTCA PEKIAMHBIA TEKCT M €r0
CTIJIMCTHYECKHE OCOOEHHOCTH. BoO BTOpoOil TJaBe JIMHTBOCTHIMCTUYCCKUC
OCOOCHHOCTH pAcKpBIBAIOTCSI HAa KOHKPETHBIX TpUMEpax U3 peKiIaMmbl Ha
aHTIIMACKOM WM MTAJLIHCKOM si3bIke. B pabote nBa mpumnoxkenus. [Ipunoxxenne A
colepkuT 2 auarpamMmbl U 2 Tabmnunbl. [lpunoxkenue b cocroutr u3 crumcka
pEKJIaMHBIX TeKCTOB. Pabota coctout u3 61 cTpaHulIbl.

OOBEKTHI UCCNEAOBaHUS — AHTVIMMCKUE U UTAJBIHCKUE PEKIIAMHBIE TEKCTHI.
[IpeameToM SIBJISIOTCS JIMHIBO-CTHJIMCTUYECKHE OCOOEHHOCTH AHIVIMMCKUX U
UTAJbIHCKUX PEKIIAMHBIX TEKCTOB. Llenbro HCCienoBaHus ABISETCSA ONpPEACICHUE
JIMHTBO-CTUJIMCTHYECKUX MPUEMOB, UCIIOJIb3YEMbBIX B AHTJIMMCKUX U UTAIBSHCKUAX
PEKIIAMHBIX TEKCTax.



PODEPAT ABIIIJIOMA

Toma gpirutomMHaid mpambl «JIIHTBACTBUTICTRIYHBISL aca0uIiBacIli PIKIAMHBIX
TIKCTAy (Ha MaTdIphisIe aHTJIICKail 1 iTambsHCKall pakimambl)». Ayrap Hosik
Anskcanapa AJsIkcaHapayHa, CTyJIPHTKa 5 Kypca paMaHa-TepMaHCKai (aHTTicKait)
dinanorii.

[Ipama ckmamaemia 3 3MecTa, YBSA3CHHS, JABYX KIpayHIKOY, 3aKITFOYIHHS,
CHiCy BBIKapbICTaHail JiTapaTypbl 1 NPBIKIAJAaHHAY. Y Tepiiail yane amicBaera
paKIamMa SIK 3'siBa KyJbTYpHhI, pasrisgaciiia pIKJIaAMHBI TIKCT 1 SITO CTHUTICTHIYHBISA
acabmiBacii. Y JIpyroil yane JUHTBOCTHJIMCTUYECKUE acaliBacIli pacKpbIBAIOLIIA
Ha KaHKPATHBIX MPBIKIAJax 3 P3KJIaMbl Ha AHIJIINCKA 1 ITAJbIHCKAald MoBe. Y
mpaubl ABa npbikiananus. [Ipeiknaganne A 3msmdae 2 AbIATpaMbl 1 2 TaOmiIbl.
[Ipeiknamanae b cxmamaenia 3 crmicy pakiaamMHbBIX TIKcTay. [Ipama ckmamaeria 3
61 craponak.

AOG'exTbl nacienaBaHHS — AHIJINCKIS 1 1TANbSHCKIS PAIKIAMHBIS TIKCTHI.
[IpagMetram  3'synsitoniiia  JIIHTBA-CTBUTICTBIUHBIA ~ acaliiBaciii  aHIJIHCKIX 1
1TANbSHCKIX PIKJIAMHBIX TIKCTay. MpaTail gacienaBaHHs 3'syisieliia BbhI3HAUIHHE
JIHTBa-CTBUIICTBIUHBIX MpbIEMAY, SKis BBIKAPHICTOYBAIOLIA Y aHIJINACKIX 1
1TANbSHCKIX PIKJIAMHBIX TIKCTaX.



ABSTRACT OF DIPLOMA

Theme of the graduation thesis is “Linguistic stylistic features of advertising
texts (on the material of English and Italian advertising)”. Author Novik Alexandra
Alexandrovna, 5th year student of Romance-Germanic (English) philology.

The work consists of a list of contents, introduction, two chapters,
conclusion, list of references and appendixes. The first chapter describes
advertising as a cultural phenomenon, examines the advertising text and its stylistic
features. In the second chapter linguistic features are revealed on specific examples
from advertising in English and Italian. There are two appendixes in operation.
Appendix A contains 2 charts and 2 tables. Appendix B consists of a list of
promotional texts. The work consists of 61 pages.

The objects of study are English and Italian advertising texts. The subject is
the linguistic and stylistic features of the English and Italian advertising texts. The
goal of the study is to determine the lingui-stylistic devices used in the English and
Italian advertising texts.



