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PE®EPAT JJMIINIOMHOM PABOThI

JlutiomHass pabGoTa coOAEpXKUT: cTpaHul, — 53, wuctouyHukoB — 50,
npuwioKeHuii — 15.

KOPITOPATHUBHBII UMHWJIK, TEXHOJIOTM ®OPMUPOBAHHWA U
VIIPABJIEHUS  UMUWUJIKEM, ®UPMEHHBIN CTWIb, UMUK
PYKOBOAUTEJIA B CTPYKTYPE KOPIIOPATUBHOI'O WMUWJIXA,
CITEHU®UKA MU KA EVENT-KOMITAHHNU, CBA3U C
OBILIECTBEHHOCTBIO.

OOBeKT nccieIoBaHus: KOPMOPAaTUBHBII UMUK, [Ipeamer uccienopanws:
TEXHOJIOTHH (DOPMHUPOBAHHMSI M YIIPABIICHUS UMHUKeM Kommanuu «Fishka.by.

[lenb pabOTBI: BBIIBUTH TEXHOJOTUH (OPMUPOBAHUS U  YIPABICHHS
uMmmkeM  event-kommannn  «Fishka.by» w BeIpaGoraTh pekoMeHpanuH IO
yIPaBJICHUIO UMHJIKEM JTAHHOW OpraHu3aIny.

Metozpl UCCIIeIOBaHM. aHAN3, KIACCU(PUKAIUSA, CpPaBHCHHE, TIIYOMHHOE
WHTEPBBIO, AaHKETHBIN OIpPOC.

HoBu3Ha JuIUIOMHONW pabOTHl 3aKJIFOYaeTCs B TOM, YTO B YCIOBHAX
COBPEMEHHBIX PBIHOYHBIX OTHOIICHUH ycIeX JIto00H OpraHu3amuy 3aBUCHUT OT
yCIEenTHO ¢(hOPMHUPOBAHHOTO U YIIPABIIEMOI0 KOPIIOPATUBHOI'O UMHUKA. A TaKKe
MOYKHO CKa3aTh, YTO KOMMEpPYECKHH yCIeX W TPHOBUIb — B3aMMOCBS3aHHBIC
NOHATHA. B CBOIO odepenb, YPOBEHb NPUOBLIN HANPSIMYIO 3aBUCUT U OT TaKOTO
HEMaTEepPUATBHOTO aKTHBA, KaK PEIyTallis OPraHu3allii, a B OCHOBE €€ IOCTPOCHMSI
JASKUT (HOPMUPOBAHME MO3UTHBHOTO MMHDKA M YMEHHE MPOPECCHOHATHLHO UM
ynpaisaTh. OJHAKO B MPAKTHYECKOH JCITEILHOCTH IO-TPEKHEMY BCTPEUYAIOTCS
CJIyYau, KOrja He BCE OPTaHU3allMd MOTYT CIIPABUTHCS C TPYIHOCTSIMHU BOCIIPHSTHS
UX CTpaTerdd BHYTPEHHUMH U BHEIIHMMH ayauTopusmu. YTo Bemer B
BO3HUKHOBEHHUIO KPHU3WUCHBIX CHUTYallMd I OpraHW3alliy, KakK CICJACTBHE —
MaTepHabHbIC YOBITKH.

O01acTh BO3MOXKHOT'O MTPAKTUYECKOT0 MPUMEHEHHS: PE3Yy/IbTaThl TUIIOMHOM
paboOTBl MOTYT OBITH NMPUMEHEHBI B JACATECILHOCTH KOMMEPUECKHX OpTraHHM3allHi,
3aMHTEPECOBAHHBIX B MOJJCPKAHUH JIOSITbHOTO OTHOILICHHS IIEJICBBIX ayIUTOPUI K
OpraHH3alIHH.

ABTOp pabOTBl TOATBEPXKIACT JIOCTOBEPHOCTh HCCJCIOBAHUS, a TaKKe
00BEKTUBHOCTh CChUIOK Ha UICTOYHHMKH, UCIIOJIb30BaHHBIC B paboTe.

Pomamikesuu. T.O.




PO®EPAT JIbIIIJIOMHAM PABOTBHI

JlpiruioMHast pabota 3msirgae: crapoHak — 53, KpeIHill — 50, gagaTkay — 15.

KAPITAPATBIVHBI IMIJDK, TOXHAJIOTIT ®APMIPABAHHA 1
KIPABAHHSI IMIJDKAM, ®IPMEHHBI CTbhIJIb, IMIJUK KIPAVHIKA V
CTPYKTYPbl KAPITAPATBIYHATA IMIJDKY, CHELBI®IKA IMIJDKY
EVENT-KAMITAHIIL, CYBA31 3 TPAMAJICKACIIIO.

AOQ’exT pgacienaBaHHS: KapmapaTblyHbl iMiTk. I[IpamgMer macnemaBaHHSA:
THXHAJIOT11 papmipaBaHHs 1 KipaBaHHA iMimkaM kamnaHil «Fishka.by».

Mbta paboThl: BBISBIlG TIXHAJOTIl ¢apMmipaBaHHS 1 KipaBaHHSA IMIKam
event-kammnanii «Fishka.by».

Meranbl ngacneqaBaHHS: aHami3, Kiaciikampld, napayHaHHE, TJIbIOIHHAE
1HTIPB 10, aHKETHAE aIlbITaHHE.

HagizHa gpImuioMHai paboThI CKIIaaenia ¥ ThIM, IIITO Ba YMOBAaX Cy4acHBIX
PBIHKABBIX aJHOCIH TIOCTeX J00OM apradizallbli 3aJIekKbIb aJ] MaclsaxoBa
chapmipaBaHara 1 KaprapaThlyHara iMiJxKy, KaTOpbIM SIKacHa Kipyrollb. A Takcama
MO>KHA CKa3allb, IITO KAMEPIIBIHHBI TTOCTIEX 1 TPBIOBITAK — y3a€Ma3Bs3aHbISA AHSIIIIT.
Y cBato Hapry, y3pOBEHb TMPBIOBITKY HalpamMyr 3aJeXbIb 1 aj Takora
HEMaTAPhISUIbHATA aKTHIBY, SIK PAITyTAIlbIs apraHi3aimbli, a ¥ aCHOBE si¢ TMaOya0BBI
JSOKBING (hapMipaBaHHE Ta3iThIyHara IMiJDKy 1 yMeHHe mpadeciiiHa iM KipaBailb.
AJHaK y MpakThIYHAHN J3eHHACI Ma-paHerIiaMy CyCTpaKaroIlia BbIMaJIKi, Kaxl He
yce apradizaimbli MOTYI[b CHpaBiIlla 3 IDKKACISIMI YCTIPBIMAHHS 1X CTpaTATii
YHyTpasnbIMi 1 3HemHIMI ayabiTopbisimi. LITo Bsin3e na Y3HIKHEHHS KpPBI3ICHBIX
CITyalbli JUIsl apraHi3alibli, SIK CJI€ACTBA — MaTAPbISIIbHBISL CTPATHI.

BobGmacip mardeimMara mpakThlYHAra MPBIMSHEHHS: BBIHIKI JBITTIOMHAN
npambl MOTyUb OBbILb YXBITBISI Yy J3€HHAcCLl KaMepLbIMHBIX apraHi3aubli,
3aIliKayJIeHbIX y MaATPhIMAHHI JAsUTBHBIX ATHOCIH MATAaBBIX ayIBITOPHIA 1a
aprasizaiibli.

AyTap mpambl manBsAp[)Kae IIDYHACUb  JAciieaBaHHsA, a Takcama
a0’ eKTBIYHACITH CTIACHIIAK HAa KPBIHIIBI, BEIKAPBICTAHBIS ¥ MPAITbI.

Pamanikesiu T.A.




ABSTRACT

Thesis contains: pages — 53, sources — 50, applications — 15.

CORPORATE IMAGE, TECHNOLOGIES OF FORMATION AND
MANAGEMENT OF IMAGE, FIRM STYLE, IMAGE OF THE MANAGER IN
THE STRUCTURE OF CORPORATE IMAGE, SPECIFICATION OF THE
IMAGE OF EVENT- COMPANY, PUBLIC RELATIONS.

Object of study: corporate image. Subject of study: technologies of forming
and managing the image of the company «Fishka.by».

Objective: to identify the technology of formation and management of
the event event company «Fishka.by».

Research methods: analysis, classification, comparison, in-depth interview,
guestionnaire.

The novelty of the thesis lies in the fact that in the conditions of modern
market relations the success of any organization depends on a successfully formed
and managed corporate image. It is also possible to say that commercial success and
profit are interrelated concepts. In turn, the level of profit directly depends on such
an intangible asset as the reputation of the organization, and the basis of its
construction is the formation of a positive image and the ability to manage it
professionally. However, in practice, there are still cases when not all organizations
can cope with the difficulties of perception of their strategy by internal and external
audiences. What leads to the emergence of crisis situations for the organization, as
a consequence — material losses.

The area of possible practical application: the results of the thesis can be
applied in practice of commercial organizations interested in maintaining a loyal
attitude of the target audiences to the organization.

The author of the work confirms the reliability of the study, as well as the
objectivity of references to sources used in the work.

Romashkevich. T.O.




