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PE®EPAT JJUINIOMHOM PABOTBI

JuruiomHast paboTa COAEpPXKHUT: CTpaHull — 91, WCTOYHHKOB — 52,
MPWIOKEHUN — 6.

CBA3M C OBIECTBEHHOCTBHO, UMUK, PR-TEXHOJIOTUA B
®OPMHPOBAHUM UMUJKA, WMMWJDKEJIOTUS, TIEPCOHAJIBHBINI
UMUK PYKOBOAWUTEJIA, PEITY TALIA.

OO0beKkT mccjie0BaHUSA — CBSI3M C OOIIECTBEHHOCTbKO KAaK WHCTPYMEHT
MIOCTPOCHUS U PETYIUPOBAHUS BHYTPEHHETO U BHEIITHETO UMUJIKA.

IIpenmMer — TEXHONOTUM CBsI3€i C OOIIECTBEHHOCTHIO, HCIOIb3YyEMbIEC
KOMMEPUYECKUMH OpPraHu3alusiMd B KOMMYHHUKAIMA C BHEIIHUMU U BHYTPEHHUMU
ayJIUTOPHUSIMH.

eab — Ha OCHOBE aHAJIM3a POJIU CBSI3€H C OOIIECTBEHHOCThIO B IOCTPOCHUH U
pEeryJMpoBaHUM BHYTPEHHETO U BHEIIHETO WMMJIKAa BBIIBUTH IMYTHU M CIOCOOBI
coBepiieHcTBOBaHMs nMuka kommaann « GUSAROV ».

Memoowbl ucciedosanusi: CpaBHEHHE, aHanu3, JJisi cOOpa M aHaIM3a JaHHBIX
MPUMEHSIUCH TAKUE COLIMOJIOTMYECKHUE METOABI, KaK Opoc 1 MOHUTOpUHT CMU.

HoBuszna auruioMHOM pabOThl 3aKIOYAETCSI B TOM, YTO B COBPEMEHHBIX
PBIHOUHBIX YCIIOBUSIX YCIEX JHO0OOM oOpraHu3alldd 3aBUCUT OT TOTO, Kak ee
BOCIIPUHUMAIOT IICJICBBIC ayJAUTOPUM. Y CIEUTHO CPOPMUPOBAHHBIN U YIIPABIISIEMbIi
KOPIOPATUBHBIA UMUK BIUSET HE TOJILKO Ha JIOSJIbHOCTh, HO U HA YPOBEHb MPUOBLITH
OpraHu3alyyd. JKOHOMHYECKHE TIOKa3aTelyd HaIlpsSMYyl0 3aBUCAT M OT TaKoro
HEMaTepUaJIbHOT'O aKTHUBA, KaK PEmyTaiusi, B OCHOBE KOTOPOH JICKHUT MO3UTUBHBIN
UMUK KOMIIAHMM U yMEHue MnpodecCHOHAIbHO UM yhparisaTh. OjHako, B
NPaKTUYECKON ESITENIbHOCTH HEPEAKO BCTPEUAIOTCS CIIydau, KOI/la OPraHU3alu He
MOT'YT CHpPaBUTbCA C TPYIHOCTAMHU BOCIPHUATHS HX CTPATETMHM BHYTPEHHUMHU H
BHEIIHUMH ayAUTOPUSIMU. JTO BEAET K BOBHUKHOBEHUIO KPU3UCHBIX CUTyalUW AJIs
OpraHu3allvii, 1, Kak CJIeJICTBUE, K MaTepUATbHBIM YOBITKAM.

Obacmov 803MOAHCHO20 NPAKMUYECKO20 NPUMEHeHUsl. PE3YIbTaThl TUILNTIOMHOM
paboThl MOTYT OBITh HPUMEHEHBI B JACATEIBHOCTH KOMMEPUYECKUX OpraHu3alui,
3aMHTEPECOBAHHBIX B MOAAEPKAHUU JIOSJIBHOI'O OTHOILIEHUS LENEBBIX ayAUTOPHUIA K
KOMITAHUH.

ABTOp paboThl TMOATBEPXKIAET JOCTOBEPHOCTb HCCJIEIOBAHMS, a TaKkKe
O00BEKTUBHOCTh CCHIJIOK HA HICTOYHUKH, UCIIOJIb30BAHHBIX B padoTe.

IIpouenko B.B.




PI®EPAT JIBIIIJIOMHAM PABOTBI

JlprutomMHas mparia 3msmrgae: crapoHak — 50, KpeHil — 52, qagatkay — 6.

CYBA3I 3 TPAMAJICKACHIO, IMIJIK, PR-TOXHAJIOTIT V
O®APMIPABAHHI IMIZIXY, IMIIKAJIOI'TA, IIEPCAHAJIBHBI IMIJIXK
KIPAVHIKA, PAITYTALIBIS.

AO0’eKT gacjegaBaHHsl — CyBs31 3 rpaMaCKaclio K IHCTPYMEHT Maly/10BbI 1
PAryJsiBaHHS YHYTpaHara i BOHKaBara iMiJixy.

IIpagmeTr — TOXHaJOrIl CyBS34Y 3 I'paMaJiCKacIlio, AKis BBIKAPBICTOYBAIOLA
KaMepUbIMHBIMI ~apraHizalbisiMi § KaMyHIKalbll 3 BOHKaBbIMI 1 YHYTpaHbIMI
ay IBITOPBISMI.

MbTa — Ha acHOBe aHaNi3y poJii CyBs3sY 3 Ipamajckaciio y madyaoBe i
pOryJsiBaHHI YHyTpaHara 1 BOHKaBara IMIIDKY BbIABIIG HUIAXI 1 CHOCaOBbI
ynackananeHss iMipky kamnatii «KGUSAROV».

Mertansbl nacjeqaBaHHs: apayHaHHe, aHaml3, A 300py 1 aHAJI3Y J1aJ13EHbIX
Y>KBIBJTICS TaKisl CallbIsIaridyHbIsI METaIbI, SIK anbITaHHE 1 MaHITOPBIHT CMI.

HagizHa abiniioMHai padoThl CKIIa1aenna y ThIM, IITO Y Cy4aCHBIX PBIHKaBbIX
yMOBaXx IOCIEX JIF0OOW apraHizalibli 3aJIeXbILb aJi Taro, siK g€ YCIpbIMarolb MITaBbIs
aynertopeli. [lacnsaxoBa capmipaBaHbl KapnapaTblyHbl IMIJXK, KaTOPBIM KIPYIOLlb,
yIUIbIBA€ HE TOJIbKI Ha JasulbHAaclb, aje 1 Ha Y3pOBEHb MPBIOBITKY apraHi3allbli.
DOKaHaMI14HbIA NTAKa34bIKI HAPAMYIO 3aJieXkKallb 1 aJ] TAKOora HEeMaT3PhIsUIbHATA AKTHIBY,
K POIIMyTalpbls, Y aCHOBE SAKOM JISDKBIL Ma3ITBIYHBI IMUDK KaMmIaHil 1 YMEHHE
npadeciiiHa iM KipaBalb. AJTHaK, y MpaKTbIYHANW J3€HHAcCIl HSAp3JKa CycTpaKarola
BBINIQ/IKl, Kaji apraHizambli HE MOTYIb CHpaBilia 3 IKKACUAMI YCIPBIMAHHS 1X
cTpaTdrii VHYTpaHbIMi 1 3HEMIHIMI ayAbITOpBIAMI. [DTa BsAA3e Ja Y3HIKHEHHS
KPBI3ICHBIX CITyallbId ISl apraHi3alibli, 1, K CJICICTBA, Ja MAaTAPBISUIBHBIX CTpaT.

Bobnacyv mazuvimaea npakmeiunaea npviMsHeH s BbIHIKI JBIIUIOMHAN paOOThI
MOTYIIb OBIIIb YXKBITHIS ¥ JA3€MHACIII KaMEpIIbIMHBIX apraHi3allbli, 3alliKayJIeHBIX Y
HaATPbIMaHHI1 JAsUIbHBIX aJHOCIH MATaBBIX ayABITOPBIN 1a KaMIIaHil.

A¥yTtap palOoThl mHauBsApAKae IDYHACIh JacielaBaHHs, a TaKcama
a0’'eKThIYHACIb CIIACBHUIAK Ha KPBIHIIbI, BEIKAPBICTaHbIA ¥ Mpalibl.

[Ipampuka B.Y.




ABSTRACT OF DIPLOMA WORK

The diploma work consists of an introduction, two chapters, conclusion and
bibliography. The amount of work is 50 pages. The work includes 6 applications. List
of references contains 52 items.

PUBLIC RELATION, IMAGE, PR TECHNOLOGIES IN IMAGE
FORMATION, IMAGEOLOGY, PERSONAL IMAGE OF THE HEAD,
REPUTATION.,

The research object is public relations as a tool for building and regulating
internal and external image.

The subject is public relations technology used by commercial organizations in
communication with external and internal audiences.

The aim of this work is to identify ways and means of improving GUSARQOV
Agency image, using the analysis of the role of public relations in building and
regulating the internal and external image.

Methods of work were comparison and analysis. During the data capturing and
analysing we used such sociological methods as polling and monitoring the media.

The relevance of the work is that in today's market conditions the success of
any organization depends on how it is perceived by the target audience. Successfully
formed and managed corporate image affects not only loyalty, but also the level of
profit of the organization. Economic indicators are directly dependent on such an
intangible asset as a reputation, which is based on a positive image of the company and
the ability to manage it professionally. However, in practical activities there are often
cases when organizations cannot cope with the difficulties of perception of their
strategy by internal and external audiences. It leads to crisis situations for the
organization, and, as a result, to material losses.

Implementation of the results. The results of the work can be applied in the
activities of commercial organizations interested in maintaining a loyal attitude of the
target audiences to the company.

The author of the work confirms the reliability of the study, as well as the
objectivity of references to sources used in the work.

Protsenko V. V.




