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PE®EPAT

JuniiomHast pabora comepKut: cTrpaHull — 64, tabmui — 4, pucyHkoB — 9,
MCTOYHUKOB — 51, nmpunoxxeHuu — S.

CIHEIIUAJIBHOE MEPOITPMSITHUE, OPTAHU3ALIMSA MEPOITPUSITU,
IMPOABMXXEHUE, KOMMVYHUKAILIMA, NBEHT MEHEJIDKMEHT,
TEXHOJIOTMN TIPOABWXEHWSA, MEPOIIPUATUE, WBEHT, MOJIA,
NHYCTPUA MOJIbI, ITPOIBMKEHUE B COEPE MO/IbI.

OOBEKT HAyYHOTO UCCIICIOBAHUS — TEXHOJIOTHUHU TIPOJIBIKCHUS B CPepe MOJIBI.

[Ipeamer HAy4yHOTO WHCCIAEAOBAaHUS — CIEHUANBHBIE MEPONPUATHS Kak
WHCTPYMEHT TIpoBIKeHus Ha nmpumepe POO «benopycckas manzara MOIbI».

enp gurmuioMHON pabOThl — MPOAHAIM3UPOBATH TEKYIIYIO CHUTYaIlMIO Ha
pBeIHKE MOAbl B benapycu, a Takye BbIIBUTH OCHOBHbIE OCOOCHHOCTH MCIOJIb30BAHMS
CHEIUATBHBIX MEPOIPUATHN KaK MHCTPYMEHTA TIPOIBIKEHUS.

MeTtonbl uccneAOBaHUS: ONUCATEIbHBIM METOJl, aHalu3, KiaccuduKalms,
aHkeTHbIN onpoc, SWOT-ananu3, 000011eHHE.

[Tony4yeHHbie pe3ynbTaThl M WX HOBHU3HA: JAHO OMNPECICHUE TOHATHIO
«CTICIMAIBHOE MEPONPHITHEY» H TPHBEACHBI BapHAHTBl HMX KJIACCHU(PHUKAINM,
OTIpeIeIeHhl OCOOCHHOCTH OPTaHU3AIHNH CTICTIHATBHBIX MEPOIIPUSATHH B Chepe MOIBI,
BbIJICJIEHbl CUJIbHBIE W CJIa0ble CTOPOHBI JAHHOTO HHCTPYMEHTa MPOJIBIKECHHUS,
npoaHanuzupoBaHsl Meponpusatusi POO «benopycckas manata MOIbI», pa3paboTaHbl
PEKOMEHJAIMU TI0 ONTUMU3AIMK OpPTaHHU3allMU CHenuanbHbiX Meponpusatuii POO
«benmopycckas manara MOJIbI».

Haydnast HOBH3HA TUIUIOMHOW PaOOThI 3aKIIIOYAaeTCs B TOM, YTO BIEPBBIC B
OTEUECTBEHHOM  TMpaKTHUKE  pacCMaTpuBaeTcs  MPUMEHEHHE  CIelUaIbHBIX
MEPOTIPUATHN KaK HHCTPYMEHTA MPOJBIKECHUS B Chepe MOJIBI.

OTnenbHbIE TOJOXKEHUS JUIUIOMHOM pPaboThl MOTYT OBITh NPUMEHUMBI B
paboTe crenuanyucToB Mo KOMMYyHUKaluaM, PR-cnienuanuctoB padoTaromux B chepe
MO/IBI.

ABTOp pabOThl TOJTBEPXKAAECT, YTO MPUBEIACHHBIM B HEW aHAIUTHYECKH
MaTepual MPaBWIbHO U OOBEKTHBHO OTPAXKaeT COCTOSHUE HCCIEAYEeMOro mporiecca,
a BCE 3aMMCTBOBAHHBIC W3 JIUTEPATYPHBIX M JAPYIHMX HCTOYHUKOB TEOPETUYECKHE,
METOJIOJIOTUYECKUE U METOJIMYECKHE TMOJOKEHUS U KOHLEMIMH COMPOBOXKIAIOTCS
CCBUTKaMH Ha MX aBTOPOB.

IHomxsxoBa H.C.




PODEPAT

JIpITuIOMHasT mpaia 3Msinyae: crapoHak — 64, tabmin — 4, mamoHkay — 9,
KpBIHII — 51, IpBIKIaIaHHAY — 5

CIIELBISIJIBHBISA MEPAIIPBIEMCTBBI, API'AHI3ALIBIA
MEPAIIPBIEMCTBAY, [TPACOVBAHHE, KAMYHIKAIBISA, IBOHT
MEHEJ/DKMEHT, TAXHAJIOI'II IIPACOVBAHHS, MEPAIIPLIEMCTBBI,
IBOHT, MOJIA, IHAYCTPBII MOJ1bl, IPACOYBAHHE Y C®EPHI MOJIbL.

AO'ekT HaByKoOBara JlacjieiaBaHHs — TIXHAJIOT11 IpacoyBaHHA ¥ c(hepbl MOJIBI.

[Ipagmer HaByKOBara jacieaBaHHs — CHEIbISUIbHBIS MEparpbleMCTBBI SIK
IHCTPYMEHT IpacoyBaHHs Ha npeikiaa3e PI'A «bemnapyckas nanata Moab».

MbTa ApIIOMHAN Tpaibl - MpaaHali3aBallb ISNEPANTHION CITyallbll0 Ha
pBIHKY MoAbl ¥ benapyci, a Takcama BbIsIBilIb ACHOYHBIA aca0iiBaclil BHIKAPBICTAHHS
CHEIBIUTHEHBIX MEPANPBIEMCTBAY SIK IHCTPYMEHTA MPacOyBaHHS.

Meranbl naciienaBaHHs: aricajlibHbl METaJl, aHaji3, Kiacidikalpls, aHKETHAe
anbiTanHe, SWOT-anani3, abaryjabHEHHE.

ATpbIMaHbIl BBIHIKI 1 11X HaBI3HA: JaJ3€Ha BBI3HAUDHHE IMAHSIIIO
«CTICLIbISTIbHAE  MEPAINpPBIEMCTBA» 1 MPBIBEA3EHbI BapBISHTHI 1X  KJaci(ikaiblid,
BbI3HAYaHBI aca0JBacIll apraHizambll CHEIBISIILHBIX MepanpbleMcTBay y cdepsl
MOJIbl, BBUTYYaHBIS MOITHBIS 1 cia0bls Oakl Jaja3eHara 1HCTPYMEHTa IpacoyBaHHS,
npaaHaiizaBanbls MepanpbieMcTBbl PI'A «benapyckas nanara Moasl», pacipalaBaHbl
pAKaMeHAIlbIl TIa anThIMI3allbll apraHizambll CHEHbIILHBIX MepanpbieMcTBay PI'A
«benapyckas najara MOJIBD».

HaBykoBast HaBi3Ha JBIUTOMHAN MpaIlbl CKIaAaeIia ¥ ThIM, IMITO YIEPIIbIHIO ¥
allublHHAW TMPaKTHIIBI pasrisiaciiia NPbIMSIHEHHE CIEUbISUIBHBIX MepanpbleMCTBay
SK THCTPYMEHTA IpacoyBaHHs ¥ c(epbl MOBI.

ACOOHBIS TMaJlaKdHHI JBIIJIOMHAM TIparibl MOTYIh OBIIb JlacTacaBajbHBIA ¥
npaibl CHenpisulicTay ma kamyHikanplsix, PR-cnensisuticray mnpaiyrols y cdepsl
MO/IBI.

A¥Tap mpatlpl manBsipikae, IITO NMPBIBEA3EHBI Y €1 aHAMITBIYHBI MATIPBISI
npaBuTbHa 1 a0'eKTBIVHA aIIIOCTPOYBAae CTaH JOCIIeHAra Tmpampcy, a  yce
3ama3bluyaHblsl 3 JITAPATYPHBIX 1 1HIIBIX KPBIHII TIAPITHIYHBIA, METadaIaridHbIg 1
METaJIbIYHbIS MATaXKIHHI 1 KAHIRMIBI CynpaBajKarollila CracbuikaMmi Ha 1X ayTapay.

[Tanskosa H.C.




ABSTRACT

The graduation paper contains: pages — 64, tables — 4, figures — 9, sources — 51,
applications — 5.

SPECIAL EVENT, EVENT ORGANIZATION, PROMOTION,
COMMUNICATION, EVENT MANAGMENT, PROMOTION TECHNOLOGY,
EVENT, EVENT, FASHION, FASHION INDUSTRY, PROMOTION IN FASHION
INDUSTRY.

The object of scientific research - technology advancement in the field of
fashion.

The subject of scientific research is special events as a tool for promotion on
the example of the Belarusian Fashion Council.

The purpose of the research is to analyze the current situation on the fashion
market in Belarus, as well as to identify the main features of the use of special events
as a tool for promotion.

Research methods: descriptive method, analysis, classification, questionnaire
survey, SWOT analysis, generalization.

The obtained results and their novelty: the definition of the “special event” is
given and the options for their classification are given, the features of organizing
special events in the fashion industry are identified, the strengths and weaknesses of
this promotion tool are highlighted, the activities of the Belarusian Fashion Council
are analyzed, optimization recommendations are developed organizing special events
of the Belarusian Fashion Council.

The scientific novelty of the thesis is that for the first time in the domestic
practice the use of special events as a tool for promotion in the field of fashion is
considered.

Certain provisions of the thesis can be applied in the work of communications
specialists, PR-specialists working in the field of fashion.

The author confirms that the analytical material presented in it correctly and
objectively reflects the state of the process being studied, and all theoretical,
methodological and methodological provisions and concepts borrowed from literary
and other sources are accompanied by references to their authors.

Polyakova N.S.




