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PE®EPAT JJMINIOMHOM PABOThI

JlumnomHast paboTa COAEPIKUT: CTpaHUIL — 63, HCTOYHUKOB — 28, MPUIIOKESHUN

- 1.

NHTEPHET-KOMMYHUKANWSA, LHEJIEBBIE AYJIUTOPUHN, CBA3U C
OBHIECTBEHHOCTBIO, IT-KOMITAHNA, OIITUMMN3ALINA
KOMMYHUKALNN, KOMMVYHUKAIIMOHHBIE KAHAIJIBI,

COBPEMEHHAA KOMMVYHUKAILIMOHHA A ITOJIMTUKA.

OOBeKT Hccae0BaHus : UHTEpHET-KOMMYyHUKAUK [ T-koMnaHuu ¢ 1esieBbIMu
aynuropusmu. lIpenMer uccinegoBaHusi: cnocoObl ONTUMHU3AaLMA KOMMYHHUKAIUU
| T-xoMnaHuM C 1EIEBBIMU AYAUTOPHUIMHU.

L{ens paboThI: pazpaboTaTh MJIaH MO ONTUMHU3ALUK HHTEPHET-KOMMYHUKALIUH
IT-xomnanuu «SOftTeco» ¢ 1eneBbIMU ayIUTOPHSIMH.

Merozps! uccnenoBaHus: aHaliW3, CpPaBHEHHWE, ONMCaHHWE, O0000IIeHuE,
AKCIEPTHOE UHTEPBBIO.

HoBusHa pumuioMHOM paboThl 3aKkirodaercs B TOM, 4YTO B YCJIOBHSIX
COBPEMEHHOW PBIHOYHOM SKOHOMHUKH OJIArOCOCTOSIHUE M YCTOHYMBOE pa3BUTHE
KaxJ10i | T-KOMIIaHUU 3aBUCHUT OT MPABUIBHON COBPEMEHHOM KOMMYHUKAIIMOHHON
NOJUTUKH U 3(P(EKTUBHOTO HCIONB30BAHUS KAHAIOB MHTEPHET-KOMMYHHKAIUU.
Y1oObl MOCTPOUTH ONArONPUSTHBIA HMMHUIK I KaXIOW LENeBON ayJuTOpuu
(KJIMEHTBI, COTPYAHMKH, IIHpPOKass  OOILIECTBEHHOCTh, MPO(HECCHOHATIBHOE
COO0IIECTBO), KOMMYHUKALIMOHHBIE CHEIUAINCTBl MCIOJB3YIOT TOJHBIA CHEKTp
MHTEPHET-TEXHOJIOIMI, K YHCay KoTopwix otHocstcs Social Media Marketing
(SMM), SEO-ontumm3ainms, KOHTEKCTHas pekiama, email-paccpuika u 1.1. B
benapycu IT-unnyctpust siBnsiercst cpepoid MHTEIUIEKTYaIbHOTO TPya, KOTOpas
co3/1aeT 0OJIBIIOE KOJTMUECTBO pabOUNX MECT U 00ECIIEUNBAET IPUTOK MHOCTPAHHOM
BAJIIOTBl B DJKOHOMMKY CTpPaHbl, IOITOMY €€ WCCIECIOBAHUE MPEICTABISAET
3HAYUTENIbHBIM HHTEPEC U HEHHOCTh JJI1 HAyYHOr0 COOOIIECTBA.

O06acTb BO3MOXXHOT'O IPAKTUYECKOTO MPUMEHEHHUS : PE3YJIbTAThl TUIIIIOMHON
paboThl MOTYT OBITH MPUMEHEHBI JIJIsl ONITUMU3ALMKA UHTEPHET-KOMMYHUKauuu 1 T-
KOMIIAHWH, KOTOpBIE 3aWHTEPECOBaHbl B  BBICTPAMBAHMM TapMOHUYHBIX
B3aUMOOTHOIIIEHUH C LEJIEBBIMU Ay IUTOPUSIMH.

ABTOp palbOThl TMOATBEPXKIAET JIOCTOBEPHOCTh HCCIEIOBAHUS, a TaKXkKe
00BEKTHUBHOCTh CChUIOK HAa UICTOUYHUKH, HCIIOJIb30BaHHbIE B padoTe.

Hensens. E.A.




PO®EPAT JIbIIIJIOMHAM PABOThHI

JlpimomHas pabota 3MsIgae: cTapoHak — 63, KpberHil — 28, nagaTkay — 7.

[HTOPHAT-KAMYHIKAILIBISI, MOTABBIS AVBITOPBII, CYBSS3I 3
I'PAMAJICKACIIIO, IT-KAMITAHIA, AIITBIMIZAIIBISI KAMYHIKAIIBII,
KAMYHIKAIIBIMHBIST KAHAJIbI, CYYACHAS KAMVYHIKALBIMHAS
ITAJIITBIKA.

AO'ekT nmacimenaBaHHA: I1HTIpHAT-KaMmyHIiKanell IT-kamnaHii 3 M3TaBbIMI
ayasiTopbisimMi. [Ipagmer nacnenaBanHs: crocaObl anThiMizanbli kamyHikaiei 1T-
KaMI1aHil 3 MATaBbIMI1 ayIbITOPBISIMI.

MbTta paboThl: pacmparaBalis IiaH Ma anThIMi3albll IHTIPHAT-KaMYHIKaI[bIi
I T-xkammanii «SoftTeco» 3 MITaBbIMI Ay ILITOPBISIMI.

Meranpl nacienaBaHHS: aHaNi3, MapayHaHHE, amicaHHe, abaryJbHEHHE,
AKCTIEpTHAE THTIPB'TO0.

HagizHa gpimiioMHail mpaisl CKJIajaeliia 3 Taro, mTo Ba yMoBax cydacHai
pBIHKaBall 3KaHOMIKI 1a0bpalObIT 1 YycToWmiBae pas3pimié koxkHaii IT-kxammanii
3aJIeXKBIlb aJ MpaBUIbHAW CyyacHall KaMyHIKalbliHAal MaIThIKI 1 3QeKThIyHara
BBIKAPBICTAHHS KaHaJay IHTIPHAT-KaMyHikampbli. Kab malymaBamb CHPBISUTBHBI
IMIJDK T KOKHAM MATaBal ayAbITOphlIl (KJITIEHTHI, CYNPAIOYHIKI, HIbIpOKas
rpamajickacilb, mnpadeciiiHasg CymnoJbHACIh), KaMYyHIKAI[bIHBIS CHEIbISUTICTHI
BBIKApPBICTOYBAIOIb TIOYVHBI CIIEKTP THTIPHAT-TAIXHANIOTIH, J1a JKY SKIX aJHOCSIIA
Social Media Marketing (SMM), SEO-anTeIMi3ariblsi, KAHTIKCTHAs pIKiiaMa, email-
pacceutanne i .11, Y bemapyci IT-inayctpsis 3'synsera cepaii iHTIIEKTyalbHAN
nparbl, sSKasg CTBapae BSUTIKYIO KOJBKAacIlhb IMPaIloyHBIX Meciay i1 3abscreuBae
NPBITOK 3aMEXHail BaJOThl ¥ SKAHOMIKY KpaiHbl, TaMy sie¢ JlaclieJaBaHHe Vsayisie
3HAUHYIO 1IKaBacCllb 1 KallITOYHACIb /11 HABYKOBAM CYMOJIbHACIII.

BobOmacp MardpiMara mpaKThIYHAra TMPBIMSHEHHS: BBIHIKI JIBITTIOMHAM
mparsl MOTYIb OBIIb YXKBITBIS [T anThIMi3allbll IHTIpHAT-KamyHikaiei IT-
KaMIlaHii, sKis Maiolb 3alikaylieHacllb Y BbIOYIOYBaHHI TrapMaHIYHBIX
y3aeMaaHOCIH 3 MATaBbIMI ay IBITOPHISMI.

A¥yTtap nmpanbsl TanBsApAKae IAYHACHH Jacie/laBaHHsg, a Takcama
a0'eKThIYHACLb CIIAChUIAK HA KPBIHIIbI, BBIKAPBICTAHbIA ¥ TIPALIbI.

Henssense S.A.




ABSTRACT

Thesis contains: pages — 63, sources — 28, applications — 7.

INTERNET COMMUNICATION, TARGET AUDITORIES, PUBLIC
RELATIONS, IT-COMPANY, OPTIMIZATION OF COMMUNICATION,
COMMUNICATION CHANNELS, MODERN COMMUNICATION POLICY.

Object of study: Internet communications of IT-companies with target
audiences. Subject of study: ways to optimize the communication of IT-company
with target audiences.

Objective: to develop a plan to optimize the Internet communication of the
IT-company «SoftTeco» with target audiences.

Research methods: analysis, comparison, description, synthesis, expert
interview.

The novelty of the thesis lies in the fact that in the conditions of a modern
market economy, the welfare and sustainable development of each IT company
depends on the correct modern communication policy and the effective use of
Internet communication channels. To build a favorable image for each target
audience (customers, employees, the general public, the professional community),
communication specialists use the full range of Internet technologies, including
Social Media Marketing (SMM), SEO optimization, contextual advertising, email
distribution, etc. In Belarus, the IT-industry is a sphere of intellectual work that
creates a large number of jobs and ensures the inflow of foreign currency into the
country's economy. Therefore, this research has considerable interest and value to
the scientific community.

The area of possible practical application: the results of the thesis can be
applied in optimizing the Internet communication of IT-companies interested in
building harmonious relationships with target audiences.

The author of the work confirms the reliability of the study, as well as the
objectivity of references to sources used in the work.

Nedzvedz Y.A.




