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PE®EPAT JUILJIOMHOM PABOTHI

JlututomHas pabota comepxuT: 58 crpanutly, 38 UCTOYHUKOB, 3 TIPHIIOKCHHUS.

KOMMVYHUKAIIMA C TIOTPEBUTEJISAAMU, BBICTPOE IIMTAHMUE,
MHTEPHET-KOMMYHUMKAILIMS, KOPIIOPATUBHBII CAWT, COLIMAJIb-
HBIE CETU, ITULIA TEMIIO, DOMINO'S PIZZA, PAPA JOHN'S.

OOBeKT TUIIIOMHOM pabOThl — MHTEPHET-KOMMYHUKAIIUA C IOTPEOUTEISIMH B
cdepe ObICTPOro MUTAHUS, TPEAMET — UHTEPHET-KOMMYHUKAIIHS C MTOTPEOUTENIMU
3aBenennil «lluuua Temno», Domino’s Pizza, Papa John'’s.

[{enb — BBISIBUTH 3HAYEHHE HHTEPHET-KOMMYHUKAIIMHU C TOTPEOUTEIISIMU B Op-
TraHU3AIMSIX OBICTPOrO MUTAHUA JUIS UX YPPEKTUBHOTO (PYHKIIMOHUPOBAHUSI.

MeTtobl uccienoBaHus: HAOMIOACHUE, aHAIN3, CUHTE3, NeAYKIUs, UHIYKIHUS,
CPABHUTENIbHBINA aHAJIN3, SKCIIEPUMEHT, OIPOC.

B xonme paboThl ObUIO YCTAHOBIIEHO cieayroliee: chepa ObICTPOro MUTaAHUS
ABIISIETCS C(hEepoil C BBICOKOW CTENEHbI0 KOHKYPEHIIMH, TOTOMY OpraHu3alusaM He-
JIOCTaTOYHO padoTaTh TOJBKO C LIEHOOOpPAa30BAHMEM, KAYECTBOM M MPOYMMH Xa-
PAKTEPUCTUKAMH MPOAYKIMH, CETOJHS BEAYLIYIO POJib UIPAaeT KOMMYHHUKALUS C
norpedurenem. MIHTEpHET, B CBOIO OuYepesb, SBJISIETCS HauOojee ONTUMAIbHBIM U
yI0OHBIM KaHAJIOM JIJIsl B3aUMOJIEUCTBUS MEXAY OPEHIOM U KIIMEHTOM, TaK KaKk OH
Ha JIAHHBII MOMEHT MMEET HauOOJbIIMN OXBaT CPEIU BO3MOKHBIX KAaHAJIOB, €TO0
ayIuTOpHs OOIIMPHA U Pa3HOIIAHOBA, IOMUMO 3TOI'0 OH UMEET Psij IPYrux Ipe-
UMYILECTB, TAKMX KaK CKOPOCTh pa3MelIeHUs] HHPOpMalUH, BO3MOXHOCTh TOYEY-
HOT'O TIOMAJIaHus B ayJJUTOPUIO U OBICTPOI OOPATHOM CBSI3U, ONTHUMU3ALUs Or0IKe-
Ta HA KOMMYHUKAIUOHHYIO AESITEIbHOCTb.

Pe3ynbpTaThl HaHHOM pabOThl MOTYT OBITh MPUMEHEHBI KaK OpraHU3alMsIMHU
OBICTPOrO0 MUTAHMS JJI ONTUMHU3ALMH KOMMYHHMKALMU, TaK U MPEACTaBUTEISIMU
aKaJIEeMUYECKOro co0o0IIecTBa JJIsl U3yYeHUs THCTPYMEHTOB KOMMYHHKAIIUU C TO-
TpeOUTEIIMU.

ABTOp TOJTBEPXAAECT JOCTOBEPHOCTh MATEpUATIOB JAMILUIOMHON paboThI, a
TaK)K€ CAMOCTOSITEIbBHOCTD €€ BbITIOJHEHUS.

Jlememr A. B.



PO®EPAT JIBIIIJIOMHAM PABOTbBI

JlprimutoMHas padora 3msmryae: 58 craponak, 38 KpbIHiI, 3 JagaTka.

KAMVYHIKAIIBISI CA CITAXBIVIIAMI, IHTOPHAT-KAMYHIKAIIBIS,
KAPITAPATBIVHBI CAUT, CAIBISUIBHBIS CETKI, XYTKAE XAPYABAH-
HE, TTIHA TOMIIA, DOMINQO'S PIZZA, PAPA JOHN'S.

AG'eKxT IpITIIOMHAM paboTHI - IHTIPHAT-KAMYHIKAIBIS ca Caxbiynami ¥ cde-
pbI XyTKara xap4yaBaHHs, IPaJMET - IHTIPHAIT-KaMyHIKalbIs ca CHaXblyLamMl ycTa-
HoY «llina Tammnay, Domino's Pizza, Papa John's.

Mbra - BBISBILG 3HAYIHHE IHTAIPHAT-KAMYHIKAIBIl Ca CHaXbIyliami y ap-
raHi3alplax XyTKara xapyaBaHHs 175 X 3¢eKThIyHara (pyHKIbITHAaBaHHS.

Mertanbl naciaenaBaHHs: aHall3, CIHTI3, MapayHaIbHbI aHaJ3, SKCIEPbIMEHT,
anbITaHHE.

VY xon3e mpaibl ObUIO YCTaHOYJIEHA HACTyIHAaE: cepa XyTKara XapuyaBaHHS
3'synsenua cepail 3 BBICOKIM Y3pOYHEM KaHKYpAHLIbIl, TaMy apraHi3aublsiM HeJa-
CTaTKOBA MpalaBallb TOJbKI 3 IPHAYTBAPIHHEM, SIKACLIIO 1 1HILIBIMI XapaKTapbICThI-
KaMi MpagyKUbll, CEHHS BSAYYYIO POJIIO abIIPhIBAC KaMyHIKAIbIA ca CHaXbIyIaMl.
[HT3pHAT, y cBaro 4Hapry, 3'ayisgernia HaiOOJbII aNThIMAIbHBIM 1 3pY4YHBIM KaHa-
JaM s y3aeMaJ3esHHA MaMDK OpaHJaM 1 KIIIeHTaM, Tak K €H Ha JaJ3€Hbl
MOMAaHT Mae HalOOJIbIIbI aXOI CAPOJ MardybIMbIX KaHalay, ir0 ayabITOPbIS IIBIPO-
Kas 1 pazHa0akoBas, akpams I3Tara €H Mae IdPpar IHIIBIX IepaBar, TaKiX sK
XYyTKacllb pa3MsIIudHHA 1H(papMmalpli, MardsIMacllb KpONKaBara TpaIJICHHS ¥
ayBITOPBIIO 1 XyTKail 3BapOTHAll CyBs31, anThIMi3alblsl OIOJKITY Ha KaMyHIKa-
UBIMHYIO 13€MHACLb.

BbIHIKI r3Tail nmpankl MOTyllb OBIb YXKBITHIS SIK apraHi3alblsiMl XyTKara xap-
YaBaHHS Ui anThIMi3allbli KaMyHIKaIlbll, TaK 1 MpaJicTayHIKaMi akajdMidyHai Cy-
NOJIbHACII JIJIS1 BBIBYUSHHS IHCTPYMEHTAY KaMyHIKallbIl ca CIaKbIyIami.

AyTap manBspkae MAYHAcCllb MATApbIAiay IbIIUIOMHAM Ipanbl, a Takcama
caMacTOMHACIIb sI€ BEIKaHAHHS.

Jlememr A. B.



ABSTRACT

The graduate work includes: 58 pages, 38 sources, 3 applications.

COMMUNICATION WITH CONSUMERS, INTERNET COMMUNICA-
TION, CORPORATE SITE, SOCIAL NETWORKS, FAST FOOD, PIZZA TEM-
PO, DOMINO'S PIZZA, PAPA JOHN'S.

The object of the research is Internet communication with consumers in the
field of fast food, the subject is Internet communication with consumers of Pizza
Tempo, Domino’s Pizza, Papa John’s.

The purpose of the research is to identify the importance of Internet commu-
nication with consumers in fast food organizations for their effective functioning.

Research methods are analysis, synthesis, comparative analysis, experiment,
survey.

In the course of the work, the following was established: the fast food is a
sphere with a high degree of competition, because organizations do not only need
to work with pricing, quality and other product characteristics, today communica-
tion with the consumer plays an important role in sales process. The Internet is the
most optimal and convenient channel for interaction between the brand and the
customer, as it currently has the largest coverage among possible channels, its au-
dience is extensive and diverse, in addition, it has a number of other advantages,
such as speed information, the possibility of a point hit in the audience and fast
feedback, optimization of the budget for communication activities.

The results of this work can be applied by fast-food organizations to optimize
communication, and by representatives of the academic community to study tools
of communication with consumers.

The author confirms the accuracy of the materials of the work, as well as the
independence of its implementation.

Lemesh A. V.



