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PE®EPAT JJUIIJIOMHOM PABOThHI

JuniaoMHas padora cogep:kut: crpanun] — 60, wcrounmkoB — 49,
NPWIOKEHUH — 3.

TEXHOJIOI'MH, MNPOABUXEHUE, PEKJIAMA, BUJAEOKOHTEHT,
[MPEAITPUATHUE BEJIA3, YOUTUBE

O0beKT HcCIeI0BAHUA: TEXHOJOTMM IPOABWKEHUSA NPEANPUITHS B
UHTEPHETE.

Heab padoThI: BEISIBUTH TEXHOJIOTUU (POPMUPOBAHUSA U YIIPABIECHUS KaHATIOM
nponswkenus npeanpustus benA3 na mnardpopme YouTube.

MeTonnb! ncciaenoBaHus: aHanu3, Kiaccu(ukamms, CpaBHEHHE U aHKETHBIH
OIpoc.

HoBu3na numinomMHOW paboThl 3aKIHOYAETCS B HOBOW CpeAe NPOABUKECHHS
Taxxe orMeruM, 4To IMomaaka YouTube oTBewaeT psAy XapaKTEPUCTUK,
NO3BOJIAIOIIMM  JTAHHYK IUIaT(OpMy OTHECTH K TMOJOXKUTEIbHBIM BHAM
COBpEMEHHOro (opmara npoiaBukeHus. KaHalibl KOMMyHUKalW{, OMMCAaHHBIE B
JUIUIOMHOM paboTe, CMOT'yT IPOIPECCUBHO Pa3BUBATh OEIOPYCCKOE MPEANPUITHE
benA3 kak BHyTpM CTpaHbl, TaKk M Ha MEXAyHapogHou apene. llpm Bcen
HOMYJIAPHOCTH TIaT(OPMBbI, MCTOYHUKOB NPO(ECCHOHANBHOM JHUTEpaTyphl Ha
PYCCKOM SI3bIKE MPAKTUYECKU HE MMeEeTCs. B aHMIOA3BIYHBIX Marepuanax He BCA
uHpOpMalMsl  COOTBETCTBYET  JCHCTBUTEIBHOCTH C  YYE€TOM  KYJIBTYPHBIX
OCOOEHHOCTEH Halel CTpaHbl, YTO BBI3BIBAET HETOTOBHOCTh BHEAPEHUS
UHCTPYMEHTOB  TPOABMXKEHHMS g Oelopycckoro — mpeanpustus — 0e3
COOTBETCTBYIOLIEH aJanTalMyd Marepuana. AHaau3 KOHTEHTa KOHKYPEHTOB
0enopyccKoro MpeAnpusITHs MOATBEpAMS 3PPEKTUBHOCTh OMHCAHHBIX B IMEPBOM
IJ1aB€ MHCTPYMEHTOB MPOJIBIKEHHMS M TMO3BOJIWI YBUAETh CHEHU(PUKY UX
BO3/CICTBUSL HA 3pUTENs. A aHKETUPOBAHUE TO3BOJIUJIO MOMYYUTh AKTYaJbHYIO
0o0paTHyl0 XapaKTepUCTUKY CErOAHSIIHEr0 KOHTeHTa mnpennpustus benA3 Ha
wiaropme YouTube.

O01acTb  BO3MOKHOIO NPAKTHYECKOr0 TNPUMEHEHMS: Ppe3YJIbTaThl
JUIUIOMHOM paOOThl MOTYT OBITh NPUMEHEHBI B JIEATEIBHOCTH MPOABHKECHHUS
npennpusatus benA3 unu mo00ro Apyroro CpeaHero Wik KpyrnHoro NpeanpusThs,
BBIXOJISIIIIETO Ha HOBBIN (hopMaT KOMMYHHMKAIIMU CO CBOUM LI€JIEBBIM MOTPEOUTENEM
B UHTEPHET-NPOCTPAHCTBE.

ABTOp AUIIIOMHOM pabOThI MOATBEPKIAET TOCTOBEPHOCTh UCCIENOBAHUSA, &
TaKkke 00bEKTUBHOCTh CCHIJIOK HA MCTOUHUKH, UCTIOJIb30BaHHbIE B paboTe.

Edumunk H. B.

Mumnck, 2019



PO®EPAT JIBIIIJIOMHAM PABOTBHI

JlbITJIOMHAs padoTa 3MsIIyae: crapoHak — 60, kpeiHin — 49, namatkay — 3.

TOXHAJIOI'TT TIPACOYBAHHS, POKJIAMHBI BIJJDAKAHTOHT,
I[MTPAITIPBIEMCTBA BEJIA3, YOUTUBE

AO’eKkT [AacjielaBaHHA: THOXHAJOTIl TIPAcOyBaHHS MpaJIphHIEMCTBA ¥
IHTAPHALIE.

MbsTa mpansl: BBIBIIE TAXHAJIOrI (apMipaBaHHS 1 KipaBaHHS KaHaiam
npacoyBanHs npaanpsieMcTBa benA3 na mnardopme YouTube.

Metaabl nacjiefaBaHHs: aHali3, kiaciikaibls, napayHaHHE 1 aHKETHae
anbITaHHE.

Hagizna gplruiomHai paboThl CKiIaaea ¥ HOBBIM acsipoA/i31 MpacoyBaHHS
B2B-6i3Hacy, n3e BenbMi BakHBI aOpaHbl BBITIIA] KaMyHIKalbIMHBIX KaHamay.
Takcama an3HaubM, WTO IUISIOYKa YouTube anka3zBae mmpary XapaKTapbICTHIK,
SIKIS 1a3BAJISIIONB aJHECHI J1a/I3eHYI0 IaTdopMy J1a CTAHOYYBIX BiJlay cydacHara
(dapmarty npacoyBanHs. KaHanbl KamyHIKalpli, amicaHbld Y ABIIUIOMHAN padole,
3MOTYIb TIparp3ciyHa pasBiBallb Oenapyckae mpajnpeieMcTBa benA3 sik yHYTpbI
KpaiHbl, TaK 1 Ha MDKHapojaHail apaHe. IIpbl yc€ii mamynspHacii miatgopMsl,
KpBIHIL TpadeciiiHail JiTapaTypbl Ha pycKail MOBE NpaKThluHA HE Maerma. Y
AHTJIAMOYHBIX MaTIPhIsUIaX HE Ycs 1H(apmalpls aanaBsgae pavaicHaCIl 3 yiIiKam
KyJIbTYpHBIX acalmiBacusy Hamiaili KpaiHbl, IITO BBIKJIKa€ HEraToyHaclb
YKapaHeHHsl 1HCTpyMEHTay MpacoyBaHHS sl Oenmapyckara mpaanpbeleMcTBa 0Oe3
aJnaBeHall ajganTaiblli MaTAPbIUTY. AHaNI3 KaHTAIHTY KaHKypaHTay Oenmapyckara
npaanpeleMcTBa NauBepA3ly AQeKThIYHACIh amicaHblX y TMepliaidi  riiaBe
IHCTpYMEHTay NpacoyBaHHs 1 Aa3Boniy yOaublllp crneubliky iX Y3A3€sHHA Ha
riegada. A aHKETaBaHHE Ja3BOJIVIa aTpbIMallb AKTYalbHYI0 3BapOTHYIO
XapaKTapbICThIKy CEHHSIIHATa KaHTAHTY npaanpeieMcTtBa benA3 na minardopme
YouTube.

Bobaacub MarypiMara npakThIYHATa NPbIMSHEHHSI: BbIHIK] JIBITUIOMHAN
paboThl MOT'YLIb ObILb YXKBITHISA ¥ A3€HHACII MpacoyBaHHs npaanpbieMcTBa benA3
abo mro0ora iHIara cspyaHsara ado OyiHOra nmpajanpbsleMCTBa, K1 BBIXOA31IL HA
HOBBI (hapMaT KaMyHIKaIlbll ca CBaiM MATaBbIM CIAXKBIYIIOM Y THTIPHAT-TIPACTOPHI.

AyTap nplruioMHai paboThl HalBsApAXKae MIYHaclb JaciieJaBaHHs, a TakcaMa
a0'eKThIYHACLIb CIIACBIJIAK Ha KPBIHILbI, BBIKAPBICTAHBIS ¥ MpAllbL.

Adimusik M. B.

Mumnck, 2019



ABSTRACT

The diploma work consists of an introduction, two chapters, conclusion and
bibliography. The amount of work is 60 pages. The work includes 3 applications.
List of references contains 49 items.

KEY WORDS: VIDEO ADVERTISING, PROMOTION ON YOUTUBE,
TECHNOLOGIES OF PROMOTION, BELAZ ENTERPRISE PROMOTION

The research object is technology of enterprise promotion on the Internet.

The subject is technologies of video advertising as a tool of BelAZ enterprise
promotion on YouTube.

The aim of the work is to identify technologies for the formation and management
of the promotion channel of BelAZ enterprise on YouTube.

Methods of the work were analysis, classification, comparison and questionnaire.

The novelty of the thesis lies in the new environment of B2B-business promotion,
where the chosen type of communication channels is extremely important. We also
note that YouTube has a number of characteristics that allow this platform to be
attributed to the positive types of the modern promotion format. The communication
channels described in this work will be able to progressively develop the Belarusian
enterprise BelAZ, both domestically and internationally. With all the popularity of
the platform, there are practically no sources of professional literature in Russian. In
English-language materials, not all information corresponds to reality, taking into
account the cultural specifics of our country, which makes it difficult to introduce
promotion tools for a Belarusian enterprise without a corresponding adaptation of
the material. And the survey allowed us to get the actual inverse characteristic of
today's content of the BelAZ enterprise on YouTube platform.

Implementation of the results. The results of the work can be applied in the
promotion of the company BelAZ or any other medium or large enterprise, entering
the new format of communication with its target consumer in the Internet space.
The author of the thesis confirms the reliability of the study, as well as the objectivity
of references to the sources used in the work.

The author of the work confirms the reliability of the study, as well as the objectivity
of references to sources used in the work.

Efimchik N. V.

Mumnck, 2019



