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PE®EPAT

JlututomHuas pabota: ctpanui] — 58, pucyHKOB — 3, ICTOYHUKOB — 67, IPUIIOKEHUH
- 3.

NMHTEPHET-MAT'A3BUHBI, TEXHOJIOTYU ITPOABUXEHNA, HAYUYHBIE
MHHOBAIIVH, OFIIIECTBEHHAS PEAKIIV, TOPTOBA S BOMTHA

OObeKT mccnenoBaHus: KpyMHEHIINEe MHTEPHET-Mara3uHbl MHpa — Amazon u
AliExpress

[Mpenmer wuccienoBanus — npuMeHsembie Amazon m AlEXpress texnomoruu
NPOJBMKEHNUS Ha COOCTBEHHBIX M MUPOBBIX PBIHKAX, a TAK)KE OOIIECTBEHHAS PEAKIUS
Ha HUX.

[enb paboThI: Paccmotpers JEATEIIbHOCTh WHTEPHET-MAara3uHoB,
CUCTEMATU3UPOBaTh ATy MH(OPMALMIO U HA €€ OCHOBE CPaBHUTH JEATEIbHOCTD
KOMIIAaHHWM U CIIPOrHO3UPOBATH BO3MOKHBIE IIIard KOMITAHUY B TAJIbHEUIIIEM.

Meronpl wuccienoBaHus: WHAYKLHWSA, CPAaBHUTEIBHBIA aHAIN3, TMIOTETHKO-
JNEAYKTUBHBIM METOJI, METOJ AHAJIOTVHM, KOHTEHT-aHAJIN3.

[TonyueHHble pe3ysbTaTbl U MX HOBU3HA: ACATEIBHOCTh KOMIAHMKM Amazon u
AlIEXpress u oOmiecTBeHHass peaklys Ha HUX CoOpaHa M CHCTEMaTHU3UPOBAHA.
Pesynbratam pano oObscHenue. Ha ocHoBe mH(pOpManvu NMpOBEAEH CpPaBHUTEIbHBIN
aHaJIN3, pe3yJbTaThl aHAJIN3a UCIIOJIB30BAHbI Il IPOTHO3UPOBAHUS JEHCTBUNA KOMITAHUN
Ha PBIHKE B TAJILHEUIIIEM.

HoBu3Ha TeMbl 3akiroyaeTcss B CpPaBHUTEIbHOM aHaiau3de Amazon wu
AlEXpress u mporHO3MpPOBaHWUM WX AATbHEHWINMX JCHCTBUH Ha MHUPOBBIX U
HallMOHAJIbHBIX PhIHKAaX HAa OCHOBE (haKTOB.

O6nacTb BO3BMOXKHOTO MPAKTHUECKOTO MPUMEHEHUS: Pe3ylbTaThl CPaBHEHUS, a
TaKK€ TMPOTrHO3 Ha Ommkaimee Oyayniee MOryT OBITh HCIHOJB30BaHbl Kak
TEOPETUYECKUI MaTepuai AJs CIEUUATUCTOB MO0 KOMMYHHUKAIUH, paOOTAIOIIMMU C
Amazon u AliExpress, a Takke Kak Marepuas JIjsi 3aKOHOJATENbHBIX MHUIIMATHB,
CBSI3aHHBIX C JEUCTBUEM OHJIAUH-PUTENIEPOB B benapycu.

ABTOp palOTBhl MOATBEPKIAET JOCTOBEPHOCTh HCCIEAOBAHUS, a TaK¥kKe
00BEKTUBHOCTh CCHIJIOK HA HICTOYHUKHU, UCIIOJIb30BaHHBIE B paboTe.

Hoponun U.B.




PODEPAT

JlpimuiomMHas mipara: crapoHak — 58, manroHkay — 3, KpeIHII — 67, qagatkay — 3.

[HTOPHOT-KPAMBI, ¥ HABVKOBbIAA  IHABAIIbI, TPAMAICKAA
POAKIIBIS, TAHJUIEBASI BOMHA, TOXHAJIOTII ITAIIILIPOHHS

AG'exT pgacnenaBaHHs: OyWHEHIIBIS IHTAPHIT-Kpambl CBETY — Amazon 1
AliExpress

[Ipagmer nacnenaBaHHS — TAXHAJIOrIl MAUIBIPAHHSA HA YIJIACHBIX 1 CYCBETHBIX
pBIHKAX, sKis npeIMsiHsonna Amazon 1 AliIExpress, a Takcama rpamajickasi p3akiibls Ha
1X.

Mbra npartisl: pasrieaselb J3eiHHaclb IHT3PHAT-KpaM, CiCTAIMaThI3aBalb I'ITYIO
iH(papMalbllo 1 Ha si€ acHOBE IMapayHallb J3€iHacip KaMIIaHIi 1 CHparHa3aBalb
MardbIMbIsl KPOK1 KaMITaHiil y JaJelIbIM.

Meransl pacienaBaHHsS: IHAYKIbIA, [apayHajdbHbl —aHaji3, TINATIThIKA-
JTPAYKTBIYHBI METAJl, METAJl AaHAJIOT11, KAHTIHT-aHaJ13.

ATpbIMaHBISI BBIHIKI 1 X HaBi3Ha: q3eiHacup kammaHidn Amazon i AliExpress i
rpaMajickasi plakipid Ha 1x ca0paHa 1 cicTaMarbi3aBaHa. BpiHIKax Jaja3eHa
TaymausHHe. Ha acHoBe i1H(dapMmanpli mpaBeA3eHbl NapayHalbHbl aHalli3, BbIHIKI
aHai3y BBIKAPBICTaHbI, MJI1 NparHa3aBaHHS [3€sHHAY KaMmmaHid Ha pPBIHKY ¥
JAJIEHIIBIM.

HagizHa TAMBI 3aKimrouaeniia y napayHaiabHbIM aHaimize Amazon i AliExpress i
IparHa3aBaHHl 1X HACTYNHBIX J3€SIHHSAY Ha CYCBETHBIX 1 HAllbISHAJIBHBIX PBIHKAX Ha
acHoBe (pakTay.

Cdepa marypiMara npakThlyHara NpbIMSIHEHHS: BBIHIKI MapayHaHHs, a Takcama
OparHo3 Ha OMDKIUIIYI0 OYAy4YbIHIO MOTYIh OBIIb BBIKAPBICTAHBI K TIAPITHIYHBI
MaT3PBISUT IS CIISHBIUTICTAY T1a KaMyHIKallbli, sKis mpaiyrois 3 Amazon i AHExpress,
a TaKkcaMa SIK MaT3pbIsUT AJIs1 3aKaHAAaYUbIX THIBISTHIY, 3BSI3aHBIX 3 A3€IHHEM aHJIaiH-
peITaiiepay y benapyci.

A¥Tap mpatbl nauBsp/pkae MdYHaclb AaciieaBaHHs, a TakcaMma a0'eKThIYHACIh
CIAChUIAK HA KPbIHIIbI, BEIKAPBICTaHbIS ¥ Mpallbl.

Haponin |.B.




ABSTRACT

Diploma work: 58 p, 3 pictures, 67 sources, 3 appendices.

ONLINE STORES, TECHNOLOGIES OF PROMOTION, SCIENTIFIC
INNOVATIONS, SOCIAL REACTION, TRADE WAR

Object of research: the largest online stores in the world — Amazon and
AlEXxpress

The subject of research is the promotion technologies used by Amazon and
AliExpress in their own and global markets, as well as public reaction to them.

Aim of work: to review the activities of online stores, systematize this
information and, on its basis, compare the activities of companies and predict possible
steps of companies in the future.

Research methods: induction, comparative analysis, hypothetical-deductive
method, analogy method, content analysis.

empirical, general logical, comparative analysis, hypothetical-deductive method.

Obtained results and their novelty: the activities of Amazon and AliExpress and
public reaction to them were collected and systematized. The results are explained.
Based on the information, a comparative analysis was carried out; the analysis results
were used to predict the actions of companies in the market in the future.

The novelty of the topic lies in the comparative analysis of Amazon and
AliExpress and prediction of their future actions in world and national markets based
on facts.

Field of practical application: the results of the comparison, as well as the forecast
for the near future, can be used as theoretical material for communication professionals
working with Amazon and AliExpress, and as material for legislative initiatives related
to online retailers in Belarus.

The author of the work confirms the reliability of the study, as well as the
objectivity of references to sources used in the work.

Doronin 1.V.




