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PED®EPAT JJUIIIOMHOM PABOTHI

JumiomMHas paboTa COAEpPXKUT: CTpaHul — 53, HUCTOYHMKOB — 38,
npuioKeHuit — 4.

TEXHOJIOI'MU ITPOJABUXEHUS, COEPA KPACOTHBI 1 3/I0POBB,
OUTHEC-KJIYB, OITUMUNU3ALONA KOMMYHUKALIUN, CBA3U C
OBHIECTBEHHOCTbBIO, UHCTPYMEHTHI ITPOABM>XXEHU 4.

OOBEKT HCCIeOBaHUs: TEXHOJOTUU MPOABUKEHUS B cdepe KpacoThl U
3nopoBbs. IIpeamer wuccrienoBaHus: UHCTPYMEHTBI, METOAbl U TMPUEMBbI
npoABMXKeHUs PpuTHec-Kkiryoa «3eBey.

[lens paboOThI: BBISIBUTH CHEHUGUKY MPOABMKEHHSI OpraHU3alu B cdepe
KpacoTbl M 3JI0POBbS, OMHUCATh KOMIUIEKC WHCTPYMEHTOB, METOJIOB W IPHUEMOB
NpoABMKEHUs PUTHEC-KITyOa «3eBey.

MeTto/1bl UCClIeIOBAaHUSA: CPAaBHEHUE, aHAIU3, NETYKTUBHBIA U MHIYKTUBHBIH
METOJIbI, /Il cOOpa M aHajau3a JaHHBIX MPUMEHSIJIUCh TaKUE COIMOJIOTMYECKHUE
METOJIbI, KaK BKJIIOUEHHOE HaOJII0JIEHUE, SKCIEPTHOE MHTEPBBIO U MOHUTOPUHT
CMU, MOHUTOPHHT CAUTOB U UHTEPHET-UCTOYHUKOB.

HoBuzna auruioMHON paboThI 3akitoyaeTcs B TOM, UYTO ObLIa HCCIEIOBaHA
POJIb TEXHOJIOTHI MPOJABMKEHHUS B PEIICHUM aKTyaJlbHOM COIUATBHOU MPOOJIEMbI
no oO0ecmeyeHuto 370poBOoro obpaza xu3Hu. OJHUM H3 HUHCTPYMEHTOB,
dbopMupyromuM  UHGOPMALIMOHHOE  MPOCTPAHCTBO,  SIBISIFOTCS ~ CBSI3U €
00111eCTBEHHOCTHIO. TEXHONIOrUM NPOABIKEHUS B KOMIUIEKCE ¢ MHTETPUPOBAHHBIMU
KOMMYHUKAITUSIMU CTIOCOOCTBYIOT PACIPOCTPaHEHUIO MH(POpPMAIMU, a TaKKe NpU
MIOMOIIIA  COBPEMEHHBIX CETEBBIX TEXHOJOTMM CIOCOOHBI COXPAHWUTH JIOSUTBHBIX
KJIMEHTOB U PACHIMPUTH 0a3y HOBBIX KIIMEHTOB OPTraHU3aIHH.

Kpome ToOro, ponb MPOIBIKEHHS 3aKITIOYACTCS TAKXKe B TPEIJIOKCHUH
BApUAHTOB PEIICHUS KOMMYHUKAITMOHHBIX MPOOJIEM KOMMEPUYECKOW OpTraHU3aIliu
C UENEBBIMH  AyJUTOPHSIMU B TMPOIECC BBICTPAMBAHUU JBYCTOPOHHETO
TapMOHUYHOTO COTPYTHUYECTRA.

O6mactTh  BO3MOXKHOTO ~ MPAKTUYECKOTO  MPUMEHEHHS:  Pe3yJIbTaThl
JTUTUIOMHON paboOThl MOTYT OBITh NMPUMEHEHBI B JESITEIHHOCTH KOMMEPYECKHUX
opraHu3anuii cgepbl KpacoTbl W 3J0pOBbsi, B paMKax CBOEH CTpaTeruu
TIPOJBIKEHUSI.

ABTOp pabOTBl MNOATBEPXKAAET JOCTOBEPHOCTh MCCIENOBAaHMUS, a TaKKe
00BEKTHUBHOCTH CCHUTOK HAa MICTOUYHUKH, HCIIOJIb30BaHHbIE B padoTe.

Hemunosuu U.C.




PO®EPAT JIBIIIJIOMHAWM PABOTBI

JlpiruioMHast pabota 3msiirgae: ctTapoHak — 53, KpeIHil — 38, nanarkay — 4.

TOXHAJIOTTI IIPACOYBAHHS, CPEPA ITPBITAYXKOCIII 1 3JIAPOVY 4,
OITHEC-KJIVB, AIITBIMI3ALIBISA ~ KAMYHIKAILLBII, CYBA3I 3
T'PAMAJICKACITIO, IHCTPYMEHT ITPACOYBAHHSL

AOQ’ekT pacienaBaHHs: TIXHAJIOTIl MpacoyBaHHS Yy cdepbl MPBITaXOCH 1
3napoys. [Ipaamer nacienaBaHHs: IHCTPYMEHTBI, METAJbl 1 TIPHIEMBI MPACOYBAHHS
biTHec-KTy0a «3eycm.

Mbra mparbl: BBISIBILE CHElbI(IKYy TpacoyBaHHS apraHizaibli ¥ chepsl
IPBITAXKOCI 1 37apoys, amicalb KOMIUIEKC 1HCTpYMEHTay, Meraaay 1 npeiémay
npacoyBaHHs (iTHec-KiIy0a «3eycy.

Meraapl nacnepaBaHHs: MapayHaHHE, aHaNI3, JAYKTBIYHBI 1 1HIYKTHIYHBI
MeTajIbl, U 300py 1 aHaI3y JIa/I3EHBIX Y)KBIBAIICS TaKis CallblsjaridHbIs METalbl,
K yKJIIOYaHae Ha3ipaHHE, dKCIepTHae 1HTIPB’10 1 MaHITOpbIHT CMI, MaHITOpBIHT
caitay 1 IHTOPHAT-KPBIHILI.

Hagi3na apimoMHail paboThl CKiajaela ¥ ThIM, IITO ObUIa JaciefaBaHa
POJISI TOXHAJIOT1M MpacoyBaHHS ¥ BBIPAIHHI aKTyajdbHal calblssIbHAN TIpabiieMbl
na 3a0ecHsIudHHI 34apoBara Jjagy Kb, AJHBIM 3 1HCTpYMEHTay, sKis
dapmipyrons iHGapManBIiHYIO TIPAcTopy, 3 AYISIONIA CYBs31 3 TpaMaJCKacIlio.
ToxHamnorii mpacoyBaHHS ¥ KOMIUIEKCE 3 IHTATpaBaHBIMI KaMyHIKAIlbIAMI
CIPBISIONb PacHayCIOKBaHHIO 1H(apMalibli, a TakcaMa Iphl J1allaM03€ Cy4acHBIX
CETKaBBIX TAXHAJIOTIN 3/I0JbHBISA 3aXaBallb JIASUIBHBIX KJIIEHTAY 1 MambIphilh 0a3zy
HOBBIX KJIIEHTAY apraHi3aiibli.

Akpamsi Taro, poJis IpacoyBaHHS 3aKiloyaellla Takcama y TMparaHaBaHHI
BapBISIHTAY paIlIdHHS KaMYyHIKAlBIMHBIX MpabiieM KameplbliiHail aprafi3aibli 3
MATaBbIMI ayIBITOPBISIMI ¥ Tpainpce BHIOYIOYBaHHS JAByXOakoBara rapMmaHidHara
CyMparoyHiITBa.

Bob6nacup MardysiMara IpakThldyHara MpPBIMSHCHHS: BBIHIKI JIBITIZIOMHAN
npambl MOTYIb OBIIb YXKBITHIS Y J3€HHACI]l KaMEpIBIWHBIX apraHizamblii cheps
IPBITAXOCIII 1 31apoys, Y paMKax cBa€il cTpaTarii mpacoyBaHHSI.

Aytap palboThl manBsApKAe MAYHACIH JaclielaBaHHsA, a Takcama
a0’ eKTBIYHACITH CMIACHIIAK HAa KPBIHIIIBI, BEIKAPBICTAHBIS ¥ MPAITbI.

J3emigosiu I.C.




ABSTRACT DIPLOMA

The diploma work consists of an introduction, two chapters, conclusion and
bibliography. The amount of work is 53 pages. The work includes 4 applications.
List of references contains 38 items.

Key words: PROMOTION TECHNOLOGIES, BEAUTY AND HEALTH,
FITNESS CLUB, OPTIMIZATION OF COMMUNICATION, PUBLIC
RELATIONS, PROMOTION TOOLS.

The research object is technologies of commercial promotion in the field of
beauty and health.

The subject is tools, methods and techniques of promotion of «Zeus» fitness
club.

The aim of the work is to identify the specifics of the promotion of an
organization in the field of beauty and health and to describe a set of tools,
methods and techniques for promoting «Zeusy fitness club.

Methods of the work were comparison, analysis, deductive and inductive
methods. For collecting and data analyzing used such sociological methods as
included observation, expert interview, media and Internet sources monitoring.

The novelty of the thesis lies in the fact that the role of advancement
technologies in solving a pressing social problem to ensure a healthy lifestyle was
investigated. One of the tools that forms the information space is public relations.
Promotion technologies combined with integrated communications contribute to
the dissemination of information and, with the help of modern network
technologies, they are able to retain loyal customers and expand the base of new
customers of the organization.

Implementation of the results. The results of the thesis can be applied in the
activities of commercial organizations in the field of beauty and health, as a part of
their promotion strategy.

The author of the work confirms the reliability of the study, as well as the
objectivity of references to sources used in the work.

Demidovich L.S.




