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Hunnomuas pabota 73 c.,15 puc., 11 tab:xa., 31 ucrounuka, 19 npun.
ABTOMOEYHBI PLIHOK BU3HEC-IIJIAH, WHBECTUIMOHHBIE

3ATPATHI, MHBECTUITMOHHBIN ITPOEKT, [TOKA3ATEJIN
DOOEKTUBHOCTU, CTPATEI'IS PASBUTUA ITPEATIPUATUA

O0bekT wucciaegoBaHUS - CETh aBTOMOEK camooOchyxuBanus OO0
«KmuuaKapy.

IIpeamer ucciienoBanus - OM3HEC-TIAH MHBECTHLIMOHHOTO MPOEKTA OTKPBITHUS
cetu aBToMoek OO0 «KnuuKap»

Heanb paboTel — pa3zpaboTka CTpaTeTuy pa3BUTHSA M OM3HEC-TVIAHA OTKPBITHUS
CeTH aBTOMOEK camooOcyxuBanus (Ha mpumepe moiiku «KnuuKapy).

Metoabl mHcciaegOoBaHUsl: OOIIME U CHEHUAIBHBIE METOJbl HAYYHOIO
MO3HAHUS, aHaJIu3, CUHTE3, 0000IIeHUE, CpaBHEHHE, MOJIETMpPOBaHUE (PUHAHCOBO-
XO035CTBEHHOM JEATEIBHOCTH 10 UHBECTULIMOHHOMY MTPOEKTY.

HccaenoBanusi u pa3padoOTKH: pacCMOTPEHbl TEOPETUYECKUE aACHEKThI
pa3pabOTKM CTpaTerud pa3BUTHUS U OW3HEC-TUIAHA OTKPBITUS CETH aBTOMOEK
caMOoOOCIyKMBaHMs, BbIpabOTaHa cTpaTerus pa3BuTus cetu aBroMoek «KnuuKapy;
pa3paboTaH OM3HEC-TUIaH OTKPBITHUS CETH aBTOMOEK CaMOOOCITYKUBaHUSI.

TexHUKO-3KOHOMUYECKAasi W COLMalbHAs  3HAYMMOCTh  IMPOBEAEHHOIO
WCCJIEIOBAHMS 3aKJII0YAETCA B TOM, YTO NMPUMEHEHUE €r0 pe3yIbTaTOB Ha MPAKTHUKE
MOBBICUT SKOHOMUYECKYIO 3P PEKTUBHOCTD CO3/IaHUA U AEATEILHOCTH MPEATPUSITHSL.

ABTOp pabOThI MOATBEPKIAET, UTO MPUBEACHHBIN B HEH MaTepuas MPaBUIbLHO
U OOBEKTHBHO OTPA’KAaET COCTOSIHHE HUCCIEAYEeMOro IMpoliecca, a BCe 3aMMCTBOBAHUS
COMPOBOXK/IAIOTCS CChUIKAMH HAa UX aBTOPOB.



Jeimmomnas para 73 c., 15 man., 11 tabmn., 31 kpeiHinsl, 19 ganar.

CTPATOITA, CTPATOITA PA3BILIA TTPAJITPBIEMCTBA, BI3ZHEC-
IIJIAH, IHBECTBILIBIMHBI TIPAEKT, IHBECTHIIBIMHBIA BBIJIATKI,
AVTAMBIVHBI PBIHAK

A0'exTaM Jaj3eHara gaciiejlaBaHHs 3'syJsenia ceTka ayrambiek «KimiaKapy.

Ipagmeram pacnemaBaHHs 3'synsera Oi3Hec-IJIaHABAaHHE CETKI ayTambleK
camaabciayroyBanus «KmiaKapy.

MpbaTa mparel — pacmparioyka cTpararii pas3Bimis 1 0i3Hec-TuiaHa agKpBIIIT
CEeTKI ayTaMbIeK camaalcIyroyBaHHs (Ha MpbIkiIaa3e ayraMbiidki « KimiaKap).

MeTtaabl aacjielaBaHHA: aryJbHBIA 1 CICUBISJIBHBIL METaabl HaByKOBara
Ma3HaHHS, aHalli3, CIHTA3, abaryjJbHEHHE, MapayHaHHe, MaadJisBaHHE (iHaHCaBa-
racriajiapyail J3elHacIl 1a 1HBECTHIIbITHAMY MPACKTY.

VY mpanbl BhIKapbICTaHBISI HABYYalbHBISI MATAPBISIIBI Ma Ol3HEC-TIJIaHABAHHIO,
MapKETBIHTY, 1HBECTBILIBIMHAN J3€ifHACIl, a TaKkcamMa MaTIPhIsUIbl CPOJIKay MacaBaid
1H(Dapmarneli, 1a13eHbIs a0'eKTa 1aciielaBaHHs 1 YIacHbIS pacnpaioyki ayrapa.

HacaenaBanHi i pacnpamoyki: pasrie/KaHbl TIapIThIYHBIS — ACIEKTHI
pacrpanoyki cTpararili  pasBilusg 1 Oi3Hec-IUIaHa aAKPBIIIS CETKI ayTambleK
camaaOCIyroyBaHHs; pacipalaBaHa CTpaTaris pa3sins ceTki ayrambiek «KiiaKapy;
pacripaliaBanbl O13HeC-TIaH aJIKPBILIIS CETKI ayTaMbIeK caMaabCIyroyBaHHS.

TrxHika-dKaHaMI4Has 1 callblsIbHAS 3HAYHACIH ITpaBel3eHara JaciaeaBaHHS
3aKJTF0YaeIia y ThIM, ITO MPBIMSIHEHHE STO BBIHIKAY Ha MPAKTHIIBI MOKa TABBICIITh
HKaHAMIYHYIO 3(DEeKThIYHACUb J3€WHACII MPaJIpbIEMCTBA.

A¥Tap mpanpl nausspjpKae, ITO NPbIBEI3EHBI B € MaT3phisul MpaBlUIbHA 1
a0'ekThIyHA aJUIIOCTPOYBae CTaH JOCJEIHara IMpaldcy, a Yyce 3ama3bluaHHi
CynpaBajpKarolliia CrachbuIkaMi Ha iX aytapay.



Thesis 73 p., 15 fig., 11 tab., 31 source, 19 adj.

STRATEGY, ENTERPRISE DEVELOPMENT STRATEGY, BUSINESS
PLAN, INVESTMENT PROJECT, INVESTMENT COSTS, CAR WASH

The object of this study is the network of self service car washes "CleanCar".

Object of research is process of business planning in a complex strategic
development of the company.

The work purpose — business plan of opening a chain of self-service car
washes (on the example of car wash "CleanCar").

Research methods: General and special methods of scientific knowledge,
analysis, synthesis, generalization, comparison, modeling of financial and economic
activities on the investment project.

We used the training materials on business planning, marketing, investment,
and content of the media data of the object of research and own development of the
author.

Research and development: theoretical aspects of strategy development and
business plan of opening a chain of shops selling self-service car washes; developed
strategy of development of a network of self-service car wash "CleanCar"; developed
business plan for opening a chain of self-service car washes.

Technical, economic and social importance of this study is that the use of its
results in practice may increase the economic efficiency of the company.

The author confirms that the material correctly and objectively reflects a
condition of researched process, and all borrowings are accompanied by references to
their authors.



