MHUHUCTEPCTBO OBPA30BAHUA PECITYBJIMKHU BEJIAPYCb
BEJIOPYCCKHI T'OCYJAPCTBEHHBI YHUBEPCUTET

HHCTUTYT BU3HECA

Kadenpa mapkerunra

KOJITKO
JAmutpnii [letpoBuy

PA3PABOTKA ITPOT'PAMMBI JIOSJIBHOCTHU MOKYIATEJIEHA

JluruiomHast pabota

Hay4Hb1i1 pyKOBOAUTEND:
KAaH/IUJAT SKOHOMUYECKUX HAYK,
noueHt A. H. Caesery

Jomymen k 3ammure

«  » 2019 r.

3aB. kadenpoit MapKeTHHTa
KaHJW1aT SKOHOMUYECKUX HAYK, JIOLECHT
H.B. Yepuenko

Mumnck, 2019



PE®EPAT

Junnomuas pabota: 78 c., 6 puc., 20 Tabi., 28 HCTOYHUKOB, 3 MPUJI.

MAPKETHUHI', KOHKYPEHIUM, JIOSAJIBHOCTDL, IIOCETUTEJIN,
TYPUCTDI, OODEKTHBHOCTD

Heanr wnccieqoBaHusi. Ha OCHOBE HM3YYEHHUS TEOPUM W aHaIM3a MPAKTUKU
pa3paboTarh MPEMJIOKEHHS] 110 TOBBIIIEHUIO Pe3yJbTaTUBHOCTU MPOTPAMMBbI
nostmeHOCTH TIokynatenein OO0 «kHOBUTA».

O0bekT Mcciaeq0BaHMs. JIOSUIBHOCTH  MoKymarened  ToBapoB OO0
«HOBHUTA».

IIpeamer wucciaeaoBaHWsA: MPOTPAMMBbI JIOSJIBHOCTH TOKYyMaTelied TOBapoOB
000 «<HOBHUTA».

MeTtoabl ucciieqoBaHusi: HAOMOICHNE, aHAIN3, UHAYKIUS, ASTYKIHs, METO
BOCXOXKJIEHUS OT a0CTPAKTHOTO K KOHKPETHOMY.

HccaenoBanusi um pa3pabdoOTKU. pPacCMOTPEHbl TEOPETUUYECKHUE OCHOBBI
JOSUIBHOCTH, €€  CYUIHOCTH,  (OpMHUpOBaHUS,  M3MEPEHHUs,  MapPKETUHT
B3aMMOOTHOIICHHUI; MPOBEJIEH aHaJu3 W OIEHKY JOsIbHOCTH mokymarenedr OO0
«HOBUTA»; npennokeHbl TyTH TMOBBIIIEHUS A(HPEKTUBHOCTH MPOTPAMMBI
JOSUTBHOCTH.

DJieMeHTbl HAYYHOH HOBHM3HBI:  pa3paboTaHbl NYTH  MOBBIIICHUS
3 PEKTUBHOCTH MTPOTPAMMBI JIOSITLHOCTH.

O6s1acTb BO3MOJKHOTO0 TNPAKTHYECKOr0 TNPUMEHEHUsl: MPAKTUYECKUN
MapkeTuar OO0 «HOBUTA».

TexHUKO-3KOHOMUYECKAs!, COLIMANIbHAS 3HAYUMOCTh: BHEJIPEHUE MPEIIIOKEHUN
M0 TMOBBIMIECHUIO 3(PPEKTUBHOCTU MPOrPAMMBI JIOSJIBHOCTH IMO3BOJUT MPOAOKHUTD
nporiecc (GopMHUPOBaHUS JIOSIBHOCTH IOCETUTENCH; OO0JerdyuT HACHTU(UKAIIUIO
NPEeANpUATAS KIMEHTaMH U TMapTHEpPAMH; a B KOHEYHOM CYET€ — YKPEHHUT €ro
KOHKYPEHTOCIIOCOOHOCTh Ha PBHIHKE.

ABTOp pabOThl TOATBEPKIAET, YTO NPUBEACHHBIA B HEH pacyeTHO-
aHAJUTUYECKUN MaTepuad OOBEKTUBHO OTPAXKACT COCTOSHHUE MCCIIEAYEeMOro
mporiecca, a BCE€ 3aMMCTBOBAaHHBIC W3 JIMTEPATYPHBIX M JIPYTUX HCTOYHUKOB
TEOPETUYECKUE, METOJOJIOTHYECKHUE U METOAUYECKHUE IOJOKEHUS M KOHIICIIUU
COIIPOBOK/IAIOTCS CCHIJIKAMH Ha UX aBTOPOB.



POD®EPAT

Heimmomuas padota 78 c., 6 man., 20 tabn., 28 kpeHin, 3 gaaar.

MAPKETBIHI', KAHKYPOHIIbIA, JIAAJIBHACLB, HABEJBAJIbHIKI,
TYPBICTBI, DPEKTHIYHACIID

Mbsra naciegaBaHHA. pacopalioyka MparnaHoy Ia MaBBIIIYHHIO BBIHIKOBACIII
nparpamsl JasnbHacI nakynHikoy TAA «HOBUTA.

A0'exT nacaenaBanHs: nparpamsl gasuibHaci TAA «<HOBUTA».

IIpagMer nacienaBaHHsi: parpambl JasibHACIl MakynHikoy TaBapay TAA "
HOBUTA».

Metaabpl aacjenaBaHHs: Ha3ipaHHEe, aHAI3, IHIYKIbISA, IDIYKIBIS, METal
y3BIXO/KaHHS aJ1 abCTpaKkTHara Jja KaHKpATHAra.

JacnenaBaHHi i pacnpamoyki: pasmiiepkaHbl TIAp3THIYHBIL  ACHOBBI
JasulbHACLI, i€ CyTHacli, (apMipaBaHHs, BBIMSpPIHHS, MapKETBHIHT y3aeMaaJlHOCIH;
OpaBel3eHbl aHali3 1 alpHKy JasybHacui mnakynHikoy TAA «HOBUTAw;
IpanaHaBaHbl LUISXY MaBBIIIPHHA 3()EKTHIYHACL IPparpaMbl JiasabHacCIIl.

JJieMeHTbl HABYKOBAail HABIi3HBI: paclpanaBaHbl IUIAX1 MAaBBIIIPHHS
3(eKThIYHACIII TparpamMbl JIasabHACIII.

Bo6saacup MarusiMara npakTblYHATA  NPbIMAHEHHHA:  [PAKTHIYHBI
mapketbiHT TAA "HOBUTA".

TrxnHika-3kaHaMiuHasi, calbISVIbHAS 3HAYHACUB: YKapaHEHHE MpanaHoy mna
MAaBBIIIPHAID A(DEKTHIYHACII Tparpambl JIasJIbHACIN JAa3BOJIIIL MPAISTHYIH MPaIdC
dapmipaBanHa ~ JasUIbHACIIl  HABEABAJBHIKAY;,  MAJIETYBIb  1IIHTHI(PIKAIIBIIO
npajanpbleMcTBa KIieHTaMi 1 mapTHEpaMi; a ¥ KaHYaTKOBBIM PaxyHKy — yMailye siro
KaHKYP3HTa3/10JIbHACLb Ha PHIHKY.

A¥yTap paboThl manBspaKae, IMITO MPBIBEI3CHBI Y U pasiliKoBa-aHATI THIYHBI
MaT3phIsT a0'eKThIYHA aJJIIOCTPOYBae CTaH JOCieIHara npamjcy, a Bce 3arna3blyaHbls
3 JITapaTypHBIX 1 IHIIBIX KPBIHIIl TIAPITHIYHBIA, METAJAlaridyHbisd 1 METaJAbIYHBIS
CTAHOBIIIYA 1 KAHIMIIBI CyIpaBapKaroIila CrackuikaMi Ha 1X ayTapay.



ABSTRACT

Thesis: 78 p., 6 Fig., 20 table., 28 sources, 3 ADJ.

MARKETING, COMPETITION, LOYALTY, VISITORS, TOURISTS,
EFFICIENCY

The purpose of the study: development of proposals to improve the
effectiveness of the customer loyalty program LLC "NOVITA».

The object of the research: customer loyalty products LLC "NOVITAw.

Subject of research: ways to improve the effectiveness of the customer loyalty
program.

Research methods: observation, analysis, induction, deduction, method of
ascent from the abstract to the concrete.

Research and development: the theoretical foundations of loyalty, its essence,
formation, measurement, marketing relationships; analysis and evaluation of
customer loyalty LLC "NOVITA"; proposed ways to improve the effectiveness of the
loyalty program.

Elements of scientific novelty: ways to improve the effectiveness of the
loyalty program.

Area of possible practical application: practical marketing of LLC NOVITA.

Technical and economic, social significance: the introduction of proposals to
improve the efficiency of the loyalty program will continue the process of forming
the loyalty of visitors; facilitate the identification of the enterprise by customers and
partners; and ultimately — will strengthen its competitiveness in the market.

The author of the work confirms that the calculation and analytical material
given in it objectively reflects the state of the studied process, and all theoretical,
methodological and methodical positions and concepts borrowed from literary and
other sources are accompanied by references to their authors.
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