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MAPKETHHI, I[TOBEJEHUE IIOTPEBUTEJIEN, MO/EJIb
I[TIOTPEBUTEJIbCKOI'O IIOBEAEHUSA, OCO3HAHHUE JIIOTPEBHOCTH,
OLEHKA YCJIIVI'1

OO0beKT uccjie0BaHus . MOTUBALIUS MOTpeOUTENEH TPOYKTa

IIpeamer wmcciaeqoBaHusi : MOTUBALMS [OTpeOUTeNnedl MpOAyKTa U
HaIpaBJICHUs €€ MOBBILICHUS

Hear aunjoMHoi padoThl : pa3paboTka PEKOMEHJAIMH IO MOBBIIICHUIO
MOTHUBaLMA OTpeOUTENEH K MOTPEOIECHUIO CTPOUTEILHBIX MATEPUAJIOB.

MeToabl HCCIeI0BAHMS | U3YUYEHUE HAYYHOU JTUTEPATyphl, TEOPETUUECKUN U
NPaKTUYECKUA CHHTE3, OINpOC, AHKETUPOBAHUE MOKyNaTelel, aHaIUuTHYEeCKHUe
METO/IbI.

UccaenoBanusi m pa3padoTKU : pPacCMOTPEHBI TEOPETHUUECKUE aCHEKThI
MOJICJIMPOBAHUS MOBEICHUSI TOTPEOUTENEH, a TAKKE ITaIlbl MOBEECHUS OTPEOUTEIS
Ha pPbIHKE U HWHTEPBAIbl MEXAY OXHIaeMbIM U (PAKTHUECKUM OOCITYKUBAHHEM,
IIPOBEICHO MAPKETHUHIOBOE MCCIIEI0BAHUE MOTPEOUTENHCKOTO MOBEACHUS Ha PHIHKE
CTPOUTENBHBIX MaTepUajoB, IOCTPOEHA MOJENIb TOBEACHHUS MNOTpeOuTeneH,
pa3paboTaHbl MEPOIPUATHUS IO MOBBIICHUIO 3(PPEKTUBHOCTH MAPKETUHTA HA PHIHKE
CTPOUTETBHBIX MAaTEPHAJIOB.

O6s1acTb BO3MOKHOTO TIPUMEHEHUSI @ MAapPKETHHIOBas JI€ATEIbHOCTh
NPEANPUATANA PHIHKA CTPOUTEIBHBIX MAaTEPHAIIOB.

ABTOp pabOThl TOATBEPKIAET, YTO NPUBEACHHBIM B HEW pacyeTHO-
aHAIMTUYECKUI MaTepuan MpaBWIbHO M OOBEKTUBHO OTPaXaeT COCTOSHUE
UCCJIeyEMOTO TMpoIecca, a BCE 3aUMCTBOBAHUSA M3 JIUTEPATYPHBIX M JPYrUX
MCTOYHHUKOB TEOPETUYECKUE, METOJOJIOTMYECKHE U METOI0JIOTUYECKUE MOJIOKEHUS U
KOHLIETILIUYA COITPOBOXIAIOTCS CChUIKAMU HA UX aBTOPOB.



POD®EPAT

JpimioMHuas padota: 63 c., 4 mai., 19 ta6im., 53 KpbIHIIHL.

MAPKETDBIHI', ITABO/I3IHBI CIAXBIVIIOV, MA/I2JIb
CITAKBIBELIKAT'A TTABOJ3IH, YCBEAAMIIEHHE ITIATP3bBbI, AIIDHKA
[TACIIYTT

A0'eKT JacyielaBaHHS | MAaTbIBALIbISA CIIAXKBIYLIOY MPATYKTY.

IIpagMer nacienaBaHHs | MaTBIBALIBIS CMIAXKBIYIIOY MPAAYKTY 1 HalIpaMKy-HS
si€ MaBBIILIIHHS.

Mbrta abpimiioMHai padoThl | pacmpaiiaBallb pIKaMeHAIbll Ta MaBbIIIPHHIO
3(EKThIYHACII MAPKETHIHTY Ha PBIHKY OyJayHIUbIX MaTIPhIsIaY.

Mertaabl 1acieiaBaHHs . BbIByYdHHE HABYKOBal JITapaTyphl, TIAPITHIYHBI 1
NPAKTBIYHBI CIHTA3, allbITAHHE, aHKETaBaHHE MAKYIHIKOY, aHATITHIYHBIA METa/Ibl.

JacnenaBaHHi i pacmpanoyki: pasriiekaHbl T3ap3ThIYHBIS — ACHEKThI
MaJRJISIBaHHS MABOA31H CHAXKBIYIIOY, a TAaKCaMa 3Tallbl MaBOA31H CIIAXbIYIa HA PBIHKY
1 IHTApBaJIbl TaMDK YaKaHbIM 1 (aKThIYHBIM aOCIyroyBaHHEM, IIpaBe/3eHa
MapKeThIHTaBae JaciielaBaHHE CHaKbIBEI[Kara MaBOA31HAY Ha PHIHKY OynayHIUbIX
MaTIphIsIay, mMmadymaBaHa MaadJb TMABOJ3IHAY CHAXBIYIIOY, pacrparaBaHbl
MEpPAanpbIeMCTBHI N1a MaBBIMIYHHIO 3()EKTHIYHACLI MAPKETHIHTY HAa PHIHKY OyaayHIUbIX
MaTdphIAiay.

BoOsacus MarybiMara mnpbIMAHEHHSI | MapKeThIHraBas J3€iHacIb
IpaanpbIEMCTBAY PHIHKY OyJayHIubIX MaTIPhIsIay.

A¥yTap paboThl manBsApaKae, MITO MPBHIBEA3EHBI Y €U pa3liKOBa-aHATITHIYHBI
MaTAPBIST TIpaBiibHA 1 a0'eKThIYHA a/UTFOCTPOYBae CTaH JOCIeaHAra mparacy, a yce
3ama3blyaHHl 3 JITapaTypHBIX 1 IHIIBIX KPBIHII TAapATHIYHBISA, METaJanaridHbisi 1
MeTaJaNariuyHplsl NalaXdHHI 1 KaHLPMOIBI CYNpaBapKaollla ChachbUIkaMi Ha 1X

ayrapay.



ABSTRACT

Thesis: 63 pages, 4 fig., 19 tab., 53 sources.

MARKETING, BEHAVIOUR OF CONSUMERS, MODEL OF CONSUMER
BEHAVIOUR, AWARENESS OF REQUIREMENT, SERVICE ASSESSMENT

Research object : the motivation of consumers of the product.

Object of research : the motivation of consumers of the product and the
direction of its increase.

The thesis purpose : to develop recommendations about increase in efficiency
of marketing in the market of construction materials.

Research methods : studying of scientific literature, theoretical and practical
synthesis, poll, questioning of buyers, analytical methods.

Research and development : theoretical aspects of modeling of behavior of
consumers and also consumer behavior stages in the market and intervals between the
expected and actual service are considered, the market research of consumer behavior
in the market of construction materials is conducted, the behavior model of
consumers is constructed, actions for increase in efficiency of marketing in the
market of construction materials are developed.

The field of possible application : marketing activity of the enterprises of the
market of construction materials.

The author of work confirms that the settlement and analytical material given
in it correctly and objectively reflects a condition of the studied process, and all loans
from literary and other sources theoretical, methodological and methodological
provisions and concepts are followed by references to their autho
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