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PE®EPAT

O6beM aurioMHoOM paboThl coctarnseT 60 crpanui. Padota conepxut 10 pu-
cyHkoB, 11 tabnun, 4 npunoxenus. [Ipyn Hanucanuyu AUMIIOMHOM pabOTHI UCIIOJIB30-
BaHO 46 UCTOYHUKOB.

CTUMYJIMPOBAHHUE IMPOIAK, I[MTPOABMXXEHUE TOBAPA,
IEHOBBIE METO/bI, HEIIEHOBBIE METO/BI, TEXHOJIOI' M1
CTUMYJIMPOBAHUA, CKUAKHW, WIPbl, KOHKYPCbl, MOBWJ/IbHOE
IMPUJIOKEHUE, CKUJIOYHBIE KYITIOHBI.

Lenpro uniaoMHON pabOThI SIBISIETCS M3yYEHHE W BHEAPEHHUE COBPEMEHHBIX
TEXHOJIOTUM CTUMYIMpPOBaHUs npoaax Ha npumepe 3A0 «lumuc KocMeTuk».

OOBEKTOM HCCIEAOBAHMS SBIIAIOTCS TEXHOJOTHM CTUMYJIMPOBAHUS MPOAAK B
3A0 «Jlunmuc KocMeTuk».

[IpeameTom uccneaoBaHUs SBISETCS PE3yJIbTATUBHOCTh COBPEMEHHBIX TEXHO-
noruii crumynupoBanus npogax B 3A0 «lunuc KocmeTuk.

B mpouiecce paboThl ObUIM PACKPBITHI TEOPETUUYECKUE OCHOBBI CTUMYJIHPOBA-
HUS NPOJIAXK KaK MHCTPYMEHTA MPOJABUKEHUS MPOAYKIIMH NPEANPUSATUS: CYIIHOCTD U
HaIpaBJCHUs] CTUMYJIUPOBAHUS MPOAAXK, XAPAKTEPUCTUKA OCHOBHBIX TEXHOJIOTHI
CTUMYJIMPOBAHUS MMPOJIaK, OCOOCHHOCTH OPTaHU3ALMKU MEPOIPUSATUHN 110 CTUMYIIUPO-
BaHMIO MPOJIaXK HA OCHOBE COBPEMEHHBIX TEXHOJIOTH, MOKa3aTeau OIEHKU pe3yJib-
TATUBHOCTU MCIOJIb3YEMbIX TEXHOJIOTMIM CTUMYJIMPOBAHHUS IMPOJAX; MPOBEICH aHa-
JU3 U JaHa OlEHKAa TeXHOoJorui crumynupoBanus npojax B 3A0 «umc Kocme-
TUK» C TIOMOIIBIO HM3YYEHHUS OPraHU3al[MOHHO-dPKOHOMHUYECKON XapaKTEepHUCTHUKH,
MIPOBE/ICHUS aHAJIN3a HAMPABICHUN MPOABUKEHUS TOBAPOB U OLEHKHU 3 ()EeKTUBHO-
CTH IICHOBBIX M HEIIEHOBBIX METOJOB CTUMYJIMPOBAHUS MPOAAXK; ObUIM pazpaboTaHBbI
MPEIIOKEHHS IO BHEIPEHUIO COBPEMEHHBIX TEXHOJIOTHIM CTUMYIMPOBAHUS MPOJAXK B
3A0 «lumuc KocmeTuk» C TMOMOIIBI0 pa3padOTKM MOOUJIBHOTO TPHUIIOKECHHS
«DILIS PARFUM» 1 nprMeHeHUsI CKUI0YHBIX KYTIOHOB Y€pe3 TOPTrOBBIX MOCPEIHU-
KOB.

JurioMHast paboTa COCTOMT M3 BBEIEHUS, TPEX TIJIaB, 3aKIJIIOUEHHUS, CIHCKa
UCITIOJIb30BAHHBIX HCTOYHUKOB U MPUIIOKEHU.

ABTOp paboThl MOATBEPKAAET, YTO MPUBEACHHBIA B HEH AHAIMTUYECKUN WU
pacyeTHbI MaTepual MPaBUIbLHO U 0OBEKTUBHO OTPAXKAET COCTOSIHUE UCCIIETyEMOTO
BOIIPOCA, @ BCE 3aMMCTBOBAHHbBIC U3 JIMTEPATYPHBIX U APYTUX UCTOUHUKOB TEOPETH-
YECKHUE U METOJIOJIOTMYECKHUE MOJI0KEHUS U KOHUEMIUU COMTPOBOXKIAIOTCS CChLUIKAMMU
Ha UX aBTOPOB.



POD®EPAT

AG'em apiIoMHai padoTel ckiianae 60 craponak. PaGota 3msmuae 10 manroH-
kay, 11 Tabmin, 4 nmanmarki. [Ipbl HamicaHH1 JbITIOMHaW pabOTHl BBIKApPHICTaHA
46 KpBIHIIL.

CTBIMYJIIBAHHE  TIPOJJAXKAY, IIPACOYBAHHE  TABAPY,
I[[PHABBIS  METAJIbI, HELIPHABBIE  METAJIbI, TOXHAJIOIII
CTBIMYJIIBAHHS, 3HDKKI, TVJbHI, KOHKYPChHL, MABUIBHAE
[IPBIKJIAJTIAHHE, 3HDKKABBIS KVIIOHBL.

Mbraii npiioMHal padoThl 3'syIIseria BRIByUYdHHE 1 YKapaHEHHE Cy4YacHBIX
TIXHAJIOTIM CTBIMYJIsIBaHHS NpoAaxay Ha npbikianze 3AT «/lputic KacmeTbiky.

AG'ektam nacnemaBaHHs 3'SYISIONIA TIXHAIOT CTBIMYJISIBAHHS MPOAAXKaY y
3AT «Iputic KacMeThIky.

[Ipanmeram nmacnenaBaHHs 3'Ayjsellla BBIHIKOBACIb CYYacCHBIX TIXHAJIOTIH
cTeiMyisBaHHs nipogaxay y 3AT «Jlputic KacMeThik».

VY mnparpce paboThl ObUTI PACKPBITHI TIAPATHIYHBISL ACHOBBI CTHIMYJISIBAHHS
npojaxkay sK 1HCTpYMEHTa MpacoyBaHHS MPaJyKIbIl MpaanpbleMCTBa: CYTHACIb 1
HaIpaMKi CTBIMYJISIBAHHSI MPOJIaXkay, XapaKTapbhICThIKa ACHOYHBIX TAXHAJIOTIM CThI-
MYJISIBaHHS Mpojaxay, aca0iiBaciil apraHizalbli MepanpbleMcTBay Ia CThIMYJIsSBaH-
HIO MpojJakay Ha aCHOBE Cy4YaCHBIX TIXHAJIOT1M, MaKa3ybIKi alldHKI BBIHIKOBACIIl BbI-
KApBICTAaHBIX TAXHAJIOTIM CTHIMYJISIBAHHSA MPOAAXKAY; MpaBEI3€Hbl aHaji3 1 Jaj3eHa
alPHKa TAXHAJIOTIHN cThiMyJsiBaHHA npoaaxkay y 3AT «/lpumic KacmeTsik» 3 gamamo-
rail BRIBYYdHHS apraHi3allbliHa-dKaHaMIYHal XapaKTapbICThIKI, TPaBsA3€HHS aHATI3Y
HalrpaMKay MpacoyBaHHS TaBapay 1 aldHKI 3EKThIYHACII 1[PHABBIX 1 HEIIPHABBIX Me-
Tajgay CTHIMYJISIBAaHHS IpoJakay; ObUII pacIpaliaBaHbl IpanaHoBbl A YKapaHEHHI
CYYaCHBIX TAXHAJIOTIH cThiMyisiBaHHs npoaaxkay y 3AT «/putic KacmeTsik» 3 gana-
Morai pacmparoyki mabinbHara npseikiaganas «DILIS PARFUM» 1 BeikapbICTaHHS
3HIXKKABbIX KYyTIOHAY Mpa3 TaHJICBBIX MacsIpIIHIKaY.

Jpinnomuast padoTa ckiajiaenia 3 yBoA3iH, TpOX IJiay, 3aKJIIOUYIHHS, CIICY BbI-
KapbICTaHBIX KPBIHIIL 1 1aJJaTKaY.

A¥Tap paboThl manBsipaxkae, ITO MPbIBEA3EHBI ¥ €l aHAMITHIYHBI 1 Pa3IIKOBbI
MaTApPbIsJT TpaBibHA 1 a0'eKThIVHA aJIFOCTPOYBAE CTaH JIOCJEIHAra MbITaHHS, a yce
3ama3bl4aHbls 3 JITAPATYPHBIX 1 HIIBIX KPBIHII TAPITHIUHBISA 1 MeTaAaNariyHbis na-
JIAXAIHHI 1 KaHIPIIIBI CyITpaBaKarolllia cracklyikamMi Ha 1X ayTapay.



ABSTRACT

The volume of the graduate work is 60 pages. The work contains 10 drawings,
11 tables, 4 appendixes. When writing the graduate work 46 sources are used.

STIMULATION OF SALES, GOODS PROMOTION, PRICE METHODS,
NON-PRICE METHODS, STIMULATION TECHNOLOGIES, DISCOUNTS,
GAMES, COMPETITIONS, MOBILE APPLICATION, DISCOUNT CUPONS.

The purpose of this graduate work is the study and implementation of modern
sales promotion technologies on the example of CJSC Dilis Cosmetic.

The research object of the graduate work are sales promotion technologies in
CJSC Dilis Cosmetic.

The subject of the research is the effectiveness of modern sales promotion
technologies in CJSC Dilis Cosmetic.

In the course of the work, the theoretical foundations of sales promotion as a
tool to promote the company's products were disclosed: the nature and directions of
sales promotion, the characteristics of the main sales promotion technologies, espe-
cially the organization of sales promotion activities based on modern technologies,
indicators for assessing the effectiveness of sales promotion technologies used; the
analysis and evaluation of sales promotion technologies in CJSC Dilis Cosmetic
through the study of, analysis of directions to promote products and assess the effec-
tiveness of price and non-price sales promotion methods; proposals were developed
for the introduction of modern sales promotion technologies in CJSC Dilis cosmetic
using the development of the mobile application "DILIS PARFUM" and the use of
discount coupons through resellers.

The graduate work consists of introduction, three chapters, conclusion, list of
the used literature and appendixes.

The author of thesis confirms that the analytical and calculation material re-
flects the condition of the researched issue correctly and objectively, and all theoreti-
cal and methodological provisions and concepts borrowed from literary and other
sources are followed by references to their authors.
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