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AHHOTALMS
Ha gumuiomuyto paboty «Bbelpyuka oT peain3alui NpOAYKIIMU U MyTH €€
yBenuueHus (Ha npumepe OAO "PakutHuna")»

JlutimomHast paboTa MOCBSIIEHA BOMPOCAM aHAIN3a BBIPYUYKU OT pealnu3aiuu
NPOAYKLMHU, a Takke myred e€ yBenuueHus (Ha npumepe opranuzauuu OAO
«PakuTHHIIAY).

Pa6ora comepxut: c. 209, 3 pucynka, 16 Tabmun, 3 wucrouyHuka, 3
MIPUIIOKEHUS.

KmroueBsie cnoBa: BBIPYUKA, BBIPYUKA OT PEAJIM3ALU
[MPOAYKIINU, TNTAHUPOBAHUE, AHAJI3, IIOBBIINIEHME BBIPYUKH.

[enb pa®oThI 3aKIIFO4AETCSI B ONPEEICHUN MyTEeHl MOBBIIICHUS BRIPYYKUA OT
peanu3aiu TpoTyKIIUH.

O6nekToM uccienoBanus spisetcs npeanpusitue OAO «PakutHumay.

B numiioMHyro paboTy BXOJIUT BBEJIEHUE, TPH TJIABHI, 3aKITIOUYCHUE.

Bo BBeneHun packpbIBaeTCs aKTyaJIbHOCTh WCCIIETOBAHUS IO BHIOPAHHOMY
HaIpaBJICHUIO, CTAaBUTCS MPOOJIeMa, 11eJIb U 33a/1a4d UCCIIeIOBAHUSI, ONPEICIISIOTCS
00BEKT, MPeMET HAyUHBIX MOUCKOB, (DOPMYIHPYETCS TUIIOTE3a, CTaBATCS 1EIb U
3a/1a4H, yYKa3bIBAETCS METOJI0JIOTUUECKas 0aza UCCIIEIOBAHUS, ero
TEOpEeTHYECKast, IPAKTUYECKAs] 3HAUUMOCTH.

B nmnepBoil T1aBe MpeaIoKEHO pPacCMOTPEHHE TEOPETHUYECKUX OCHOB
dbopMHUpOBaHUS U TUTAHUPOBAHUS BRIPYUKHU OT peaU3aIUU TPOIYKIIUH.

Bo BTOpOI1 rnaBe NpuBOAMUTCS aHAIU3 BBIPYYKU OT peajv3aliy MPOAYKIUU
u ee mianupoBanne Ha OAO «PakuTtHULIAa».

B Tperbelt raBe mpUBOAUTCS PACCMOTPECHUE MYTEW MOBBIICHUS BBIPYYKH
Ha OAO «PakutHHIa». AHATIU3UPYIOTCA 2 UHBECTUIMOHHBIX MPOEKTA, YCIIEIIHAS
peanu3anus KOTOPHIX NPHUBEAET K YBEJIMYEHUIO BbIpydYku opranuzanuu OAO
«PakuTHHULIAY.

3aKII0ueHHE OCBSAIEHO OCHOBHBIM BBIBOJAM IO BBIPYYKE OT peaju3aluu
MPOAYKIMU, a TaKXke PE3IOMHUPOBAHUIO OCHOBHBIX acCIEKTOB B BOIPOCE
MOBBIIIEHUS BBIPYUKHU OT peanu3auuu npoaykunu Ha OAO «PakutHHLIa.
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ANNOTATION
For the thesis "Revenue from the sale of products and ways to increase it (for
example, “Rakitnitsa” JSC)"

The thesis is devoted to the analysis of revenue from sales of products, as
well as ways to increase it (for example, the organization of JSC “Rakitnitsa”).

Work contains: p. 209, 3 images, 16 charts, 3 sources, 3 applications.

Key words: REVENUES, REVENUES FROM PRODUCT SALES,
PLANNING, ANALYSIS, INCREASE IN PROFITS.

The purpose of the work is to identify ways to increase revenue from
product sales.

The object of the research is the enterprise “Rakitnitsa”.

The thesis includes an introduction, three chapters, conclusion.

The introduction reveals the relevance of the research in the chosen
direction, sets the problem, goal and objectives of the study, identifies the object,
subject of scientific research, formulates a hypothesis, sets a goal and objectives,
specifies the methodological basis of the research, its theoretical and practical
significance.

The first chapter offers a review of the theoretical foundations of the
formation and planning of revenue from sales of products.

The second chapter provides an analysis of the proceeds from sales of
products and its planning at “Rakitnitsa”.

The third chapter provides an overview of ways to increase revenue at
“Rakitnitsa”. Two investment projects are analyzed, the successful
implementation of which will lead to an increase in the revenue of the organization
“Rakitnitsa”.

The conclusion is devoted to the main conclusions on the proceeds from the
sale of products, as well as to summarizing the main aspects in the matter of
raising the proceeds from the sale of products to “Rakitnitsa”.



