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OBILIAA XAPAKTEPUCTUKA PABOTDI

Maructepckasa gmucceprtauma, 70 ctpaHuy, 69 MCTOYHMKOB.

MAPKETUHIOBbIE TEXHOIOTUM, COUMAJIBHBIA MAPKETUHT, PEKNAMA, COLIMANBbHAA
PEK/TAMA, NOJMTUYECKAA PEKIAMA, WH®OPMALIMA, KOMMYHUKALIMA, TOCYOAPCTBEHHOE
YMPAB/IEHUE, MOJIMTUYECKME ®YHKUMW, MPABOBOE MOJIOKEHWE, WUMWUAXK, MEXAHM3MbI
BO3ZEMNCTBUA, YEEXEHUE.

AKTYanbHOCTb AaHHOWN pPaboTbl 3aK/I0OYEHA B TOM, YTO Ha CErOAHALWHUA AEeHb B NMOJUTUYECKOM
HayKe CyLLeCTBYIOT CAOXHOCTM B GOPMMPOBAHMM KATEropuasbHOro annapata, Heobxogumoro ans
aHanM3a peKkNnamHol f[eATeNbHOCTM B MNOJUTUYECKOM M coumanbHon cohepe. OTCyTCTBME YETKO
npopaboTaHHOW NpPaBoBOi 6asbl B OTHOLWEHUM COLMANBHON M MNOAUTUYECKOM pekaambl ewwe bonblue

YCWUIMBAIOT aKTyaNbHOCTU TeMbl U HEOBXO0AMMOCTb ee ryboKoro nccaefoBaHuUA.
MNpeameT nccnenoBaHmA: NOAUTUYECKNE GYHKLMM COLUMANBHON pekaambl.

Lenb: packpbiTb CYWHOCTb cou,maanoﬁ peKnambl NPUMEHUTENIBHO K COLI,M&J'IbHOVI n
NONUTUYECKO AeATEeENbHOCTHU, MNOKa3aTb ee O0COBEHHOCTM KaK TexHOoMoru rocygapcCrtBeHHoOro
ynpasaeHna, Mecto U poJib B NOJIMTUHECKOM Npouecce U rocygapCrBeHHOM ynpasaeHnn, onpeanennTb

nonnTn4yeckne CbYHKLI,MM cou,maanoﬁ PEeKNaMbl.

3agaum: onpeaenuTb NOHATUE KMAPKETUMHIOBbLIE TEXHOMOTUNY U UX QYHKUUU B MOJUTUYECKOM
npouecce M rocysapcTBEHHOM YNPaB/EHWUM; PACKPbITb COAEPIKAHME MOHATUA KCOLMANIbHAA PeKamar,
BbIABUTbL €e BUAbl U GopMbl, QYHKLMU COLMANBbHON PEKNaMbl;TPOAHAIM3NPOBATL COCTOSIHME MPABOBOIO
peryMpoBaHMsA COUMaNbHOU peknambl B Pecnybauku bBenapycb;npoaHanvM3MpoBaTb COCTOSIHME

COLMAIbHOM PeKaMHON AeATeNbHOCTU B NOIUTUYECKOW cdepe, BbISBUTb €€ CTPYKTYPY U QYHKLUMN.

MeToapbl: TEOPETUYECKMA aHANM3, CUHTE3, UHAYKUUSA, AefAyKumsA, abcTparMpoBaHUe, a Takke

NCTOPUYECKUI N CPAaBHUTE/bHbBIN METOAbI.

dNemMeHTbl HayyHOM HOBM3HbI: B pamMKax MWccnenoBaHua 6bliM BbIABAEHbI MOAUTUYECKME
dYHKLMKM coumanbHol peknambl. Mo pesynbTaTam MccaenoBaHna 6bian BblipaboTaHbl NPeasoKeHna no

coBepLeHCTBOBAHNIO OTEYECTBEHHOIO 3aKOHO4ATE/NLCTBA O cou,maanoﬁ peKname.

ABTOp pa6OTbI noarBepX4aeT, uto I'IpI/IBe,LI,eHHbIﬁ B HEeM aHa/IMTUYECKUI MaTepuman NnpaBuibHO U
06BEKTUBHO OTpa*xaeT COCToAHNE nccaeayemoro 06'beKTa, d BCE 3aMMCTBOBaHHbIE U3 TUTEP ATYPHbBIX U
APYyrnx UCTOYHUKOB TEOPETUHECKUE MOJSIOKEHUA U KOHUENUMUM CONPOBOXKAAKTCA CCbIJIKAMU Ha UX

dBTOpPOB.



ArY/ibHAA XAPAKTAPbBICTbIKA MPALLbI

Marictapckasa gbiccepTtayblifi, 70 cTapoHaK, 69 KpbIHiL,

MAPKETbIHTABbIA T3XHAZOTII, CAUbIA/IbHbI  MAPKETbBIHI, P3KNAMA, CAUbIANTbHAA
PIKJIAMA, MNAJNITbIYHAA P3KNAMA, IHOAPMALDIA, KAMYHIKALbIA, O3APXAYHAE KIPABAHHE,
NANITbIYHBIA GYHKLbII, MPABABOE MANAXIHHE, IMIAM, MEXAHI3MbI YN/1bIBY

AKTyanbHacub AaaseHait paboTbl cknagaeuua y Tbim, WTO Ha CEHHALWHI A3eHb Yy NaniTbivHai
HaByLbl iCHYIOUb CKAagaHacui ¥ dapmipaBaHHi KaTarapblanbHara anaparta, HeabxoaHara gns aHanisy
p3KNamMHai aserHacui Y nanitblyHan i caubianbHa cdepbl. AAcyTHacub AaknagHa npanpauasaHai
npasaBoit 6a3bl Y AaublHEHHI Aa cauplafbHal i NaniTbldHAM pPakaambl AWYS 60AblW Y3MaLHAKOLUb

aKTyasbHacLi Tambl | HeabxoaHaclb fe rnblboKara gacneaaBaHHsA.
AbB’eKT gacnegaBaHHA: PaK/amMa Y cauplsasibHaM i NaniTbldHAM chepbl.
MpagmeT AacnegasaHHA: NaniTblYHbIA GYHKLbII calblAfbHaK paKAaMbl.

MaTa: packpblub CyTHacUb Caublf/libHAM pPaKiambl ¥ AadblHEHHI Aa caublafibHal i NanitblvyHaM
A3enHacLi, Nakasaub Ae acabniBacLi AK TaXHaNOrii A3spKayHara KipaBaHHA, Mecua i po/to Y NaniTblYHbIM

npauace i A3ap*KayHbIM KipaBaHHi, BbI3HaublLb NaniTbl4HbIA GYHKLbII CaLblAZIbHAN PIKAaMbI.

3azaubl: BbI3HaYblLb MaHALLLE KMAPKETbIHFABbIA TIXHaANOTii» i iX GYHKLbII ¥ NaniTbIYHbIM NpaLace
i A3ApXKayHbIM KipaBaHHi; pacKpbllb 3MeCT NaHALLUA «CalblAfbHasA PaKaamMa», BbifBilb Ae Bigbl i opmbl,
bYHKLbIi caublfnbHal paKkaambl; NpaaHanisaBalb CTaH NPaBaBora Pary/aBaHHA CalblsAibHaM PIKNambl §
Pacny6niki Benapycb; npaaHanisaBaub CTaH caublabHal Pa3KAaMHal g3enHacui ¥ nanitbluHan coepsl,

BbISIBiLLb A€ CTPYKTYPY i PyHKLbII.

MeTagpl: T3apbITblYHbl aHani3, CiHT33, iHAYKUbIA, A34yKubla, abcTparaBaHHe, a TaKcama

ricTapblyHbl i NapayHanbHbl MeTaabl.

dnemeHTbl HaBYKOBal HaBi3Hbl: Y pamKax JacsiefaBaHHA bbini BbiAYAeHbIA NaniTblYHbIA GYHKLbII
caublainibHal paknambl. Ma BbiHiKax AacnefaBaHHA 6bini BbiNpalaBaHbl NPanaHOBbl Na yAacKaHaNeHHi
aMyblHHAra 3akaHagaycTea ab caubifafibHaM paKkiame.

AyTap npaubl nauBapgiKae, WTO MpbiBeg3eHbl § €M aHaniTbl4Hbl MATIPbISA MpasiibHa i
ab'eKkTblyHa aaflOCTpoyBae CTaH gocnegHara ab'ekta, a yce 3anasblyaHbls 3 NiTapaTypHbIX i iHLWbIX
KPbIHIL, T9ap3TbIYHbIA Na/laXX3HHI | KaHLU3NUbIi cynpaBagKaroLuLua cnacblikami Ha ix ayTapay.



GENERAL DESCRIPTION OF THE WORK

Master’s thesis, 70 pages, 69sources.

MARKETING TECHNOLOGIES, SOCIAL MARKETING, ADVERTISING, SOCIAL ADVERTISING,
POLITICAL ADVERTISING, INFORMATION, COMMUNICATION, PUBLIC ADMINISTRATION, POLITICAL
FUNCTIONS, LEGAL STATUS

The relevance of this work lies in the fact that today in the country there is a difficulty in forming
the categorical apparatus necessary for the analysis of promotional activities in the public and social
sphere. The lack of a well-developed legal framework in the field of social and social advertising.

Subject of research: the political functions of social advertising.

The goal is to reveal the essence of social advertising, to determine the political functions of
social advertising.

Objectives: to define the concept of “marketing technologies” and their functions in the political
process and public administration; to reveal the content of the concept “social advertising”, to reveal its
types and forms, functions of social advertising; to analyze the state of legal regulation of social
advertising in the Republic of Belarus; analyze the state of social advertising in the public sector;

Methods: theoretical analysis, synthesis, induction, deduction, abstraction, as well as historical
and comparative methods.

Elements of scientific novelty: the research revealed political functions of social advertising.
According to the results of the research, proposals were received to improve the domestic legislation on
social advertising.

The authors of the work have no doubt that analytical materials correctly and objectively
represent the state of the objects under study, and all sources prove the theoretical propositions and
ideas accompanying references to their authors.
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