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OBIIAA XAPAKTEPUCTHUKA PABOTbI

Marucrepckass nucceprarusi: 99 c., 64 puc., 4 Tabm., 70 ucrounHwka, 2
TIPIIIOKEHUS.

KirroueBbie CJIOBa: NMHTEPHET-MAPKETHHI, KOHKYPEHIINA,
KOHTEKCTHAS PEKJIAMA, CKBO3HAS AHAJIUTUKA, GOOGLE, YANDEX

OObekT wuccnenoBaHus — HWHGPOPMAIMOHHBIE TEXHOJIOTUH, KaK CHocod
MOBBIIICHHS] KOHKYPEHTOCIIOCOOHOCTH MPEAIPUATHUS.

[Ipenmer wuccrieqoBaHMUsI — COCTaBHBIE AJIEMEHTHI COBPEMEHHOW HWHTEpHET-
peKJIaMBbl.

Lenp paboThl — MOBBILIEHHE KOHKYPEHTOCIOCOOHOCTH MPEANPHUITHS 3a CUET
IepPeCMOTpa CYIECTBYIOMNUX OU3HEC-TIPOLIECCOB U ONTUMH3ALUH I€ATEIHHOCTH.

B npomecce paGoTsl ObUIO KOHKPETU3WPOBAHO TOHSATHE «UHTEPHET-
MapKETHUHTa», ONPEIETICHbl €r0 OCHOBHBIE 3JIEMEHThI, HHCTPYMEHTHI, aKTyaJbHbIC Ha
JaHHBIH ~ MOMEHT; pa3paboTaHbl PEKOMEHJAIMM IO  COBEPUICHCTBOBAHUIO
CYLIECTBYIOIIETO0 OM3HEC-TIpoliecca MO ONTHUMH3ALUU TPEAOCTaBICHUS OTYETOB
CYLIECTBYIOIIUM KJIMEHTaM, ObUIO TPEAJIOKEHO HaIlpaBlIeHWE MO ONTUMHU3ALUU
cymectBytomeid CRM cucremsr.

O0651aCTHI0 BO3MOYKHOTO IPAKTHUECKOTO MPUMEHEHHUSI SIBIISIOTCS pEKOMEHAAINN
0  COBEPUICHCTBOBAHMIO  CYILECTBYIOIIMX  MEXaHHU3MOB  OTCIC)KUBAHUS
3p(GEeKTUBHOCTH peKjamMbl B CceTU-UHTepHET. OnTuMHU3alus MOPOIECCOB IO
IPEIOCTABIICHUIO OTYETHOCTH O PEKIAMHBIX KAaMITAHUSIX KJIMEHTAM.

DJeMEeHTOM HayYHOW HOBHU3HBI MOJTYYEHHBIX PE3YJIbTATOB SIBISIETCS MOAXOJ B
IIPEeI0CTABIICHUH 3ampalinBacMoi HHGopMaIuu (0TYETHOCTH ), @ TAK)KE ONITUMHU3ALINS
npolecca 1o OTCIASKUBAHUIO 3(PPEKTUBHOCTU PEKIAMBI B CETH HHTEPHET.

ABTOp palbOTBHl MOATBEP)KIACT, YTO TMPUBEICHHBIH B HEMl pacyeTHo-
aHAJIMTUYECKUII MaTepuan TMpaBUIBHO U OOBEKTHBHO OTPaXaeT COCTOSIHHUE
UCCIIEyeMOro TIpoliecca, a BCE 3aWMCTBOBAHHBIE M3 JUTEPATypHBIX M JAPYTUX
UCTOYHUKOB TEOPETHUECKHE, METOJOJIOTUYECKUE TIOJOKEHUS U  KOHIIeNIHUU
COIPOBOXAAIOTCS CChUIKAMH Ha UX aBTOPOB.



GENERAL DESCRIPTION OF WORK

Master thesis: 99 p., 64 pict., 4 tab., 70 sources, 2 applications.

Key words: INTERNET MARKETING, COMPETITION, CONTEXT
ADVERTISING, THROUGH ANALYTICS, GOOGLE, YANDEX

The object of study - information technology, as a way to improve the
competitiveness of the enterprise.

Subject of research - the constituent elements of modern online advertising.

The goal of the work is to increase the competitiveness of an enterprise by
revising existing business processes and optimizing activities.

In the process of work, the concept of “Internet marketing” was specified, its
main elements and tools that are relevant at the moment were defined,
recommendations for improving the existing business process to optimize the provision
of reports to existing customers were developed, and a direction was suggested to
optimize the existing CRM system.

The area of possible practical application are recommendations for improving
the existing mechanisms for tracking the effectiveness of advertising on the Internet.
Optimization of processes for reporting on advertising campaigns to customers.

An element of the scientific novelty of the results is an approach to providing
the requested information (reporting), as well as streamlining the process of tracking
the effectiveness of advertising on the Internet.

The author confirms that the analytical material presented in it correctly and
objectively reflects the state of the process being studied, and all theoretical,
methodological provisions and concepts borrowed from literature and other sources are
accompanied by references to their authors.



AT'YJIBHAS XAPAKTAPBICTBIKA ITPAILLBI

Maricrapckas npicepraisisa: 99 c., 64 main., 4 Tad:1., 70 KpbIHiL, 2 TPBIKJIaTaHHS.

KimrouaBbis  cnoBel:  [HTOPHOT-MAPKETBIHI, KAHKYPOHIIBIA,
KAHTOKCTHAA POKIIAMA, CKPA3HAA AHAJITBIKA, GOOGLE, YANDEX

AO'ekT macnemaBaHHS - iH(pApMAIBIAHBIS TIXHAJOTII, K CIIOCA0 MaBBIMIIHHSA
KaHKYPAHTa3/10JIbHACL TPaIIPHIEMCTBA.

[Ipanmer nacnegaBaHHs - CKIAJ0BBIS JIEMEHTHI CydacHail 1HTIPHAT-PIKIIAMBI.

MbTa paboThl - MaBBIIPHHE KAaHKYPIHTA30JIbHACII MPAANPHIEMCTBA 332 KOIIT
neparisiy iICHyI0UYbIX O13HEC-TIpalcay 1 anTbIMizallbli 13eHacHl.

VY mparmpce npailbl ObUIO0 KaHKpPAThI3aBaHa MaHALILE «IHTIPHIT-MapKETBHIHTY»,
BbI3HAYAHBI SITO ACHOYHBIS JJIEMEHTHI, 1HCTPYMEHTBI, aKTyaJlbHbI Ha JaA3€HbI
MOMAHT; pacrpaliaBanbl poKaMeHIalbli Tla YIacKaHaJIeHH] iCHyro4Yara 0i3Hec-Tparpcy
ma anThIMi3albll  IpajJacTayjieHHs cIpaBa3fad ICHYIOYbIM KJIIEHTaM, ObLIO
mparnaHaBaHa KipyHakK Ia antbeiMizaibli icHytogait CRM cicTamel.

Bob6unacito marusiMara npakThluHara IpbIMSHEHHS 3'syJIsI011a pIKaMeHalbll
na yaackaHaJEHHI ICHYIOUBIX MeXaHI3May aJcOuBaHHs 3(EKThIYHACIl PIKIAMBbl ¥
CETKI-IHTIPHAT. AMNTHIMI3alblsd Ipalpcay ma MpajacTaylieHHl chpaBa3fadHacii ab
PAKJIAMHBIX KaMITaHisIX KIIi€HTaM.

DJjeMeHTaM HaBYKOBall HaBi3HBI aTPhIMAHBIX BBIHIKAY 3'Syiseria maabXoa y
npajacTayjieHHl 3ambpITBaemara 1H(apMmanpll (crmpaBazjadyHacii), a TaKcama
anTbIMI3allbIs MpalRCy Na aJcouBaHHl 3()EKTHIYHACII PIKIAMBI ¥ CETKI IHTIPHAT.

A¥Tap mpaupl mauBsip/pkae, IITO MPBIBEA3EHbI ¥ €H pasiikoBa-aHAIIThIUHBI
MaTApBIsUT MpaBiibHA 1 a0'eKThIYHA a/UIIOCTPOYBae CTaH JOCieIHara mpamjcy, a yce
3amas3blyaHblsl 3 JITapaTypHBIX 1 IHIIBIX KPBIHIL TIApATHIYHBISA, MeETaJlajariyHbis
najakd3HHI 1 KAaHIPMIBI CyIpaBajpKarollila CrachkuikaMi Ha 1X ayTapay.
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