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OBILIAA XAPAKTEPUCTHUKA PABOTbI

LEJIb PABOTEI, EE AKTYAJIBHOCTb

Llenp wWccnenoBaHUsA: W3YyYEHUE TEOPETHUECKUX AaCIEKTOB MPOOIEMBI
MPAKTHYECKOTO MHTEIUIEKTa U THMA JTUYHOCTH JUAEpa B MEKKYJIBTYPHON OM3HEC-
KOMMYHHKAIIIH, U Pa3padOTKa Ha 3TOW OCHOBE MOJEIN PEKPYTHHTra NepcoHasia B
O0aHKOBCKOM cepe.

AKTyaJIbHOCTh TEMBI UCCIIEZIOBaHUS ompeaenieHa TeM, 4To HR-cnemmanucty
HE00XO0IMMbI HHHOBAIIMOHHBIE HMHCTPYMEHTHI MOA00pa nepcoHana, 3¢p(HEeKTHBHOTO
B CUTYallUU MEXKYJIbTypHOH OM3HEC-KOMMYyHHKAIUH. [[7151 6aHKOBCKOM chephl 3TO
JaeT KOHKYPEHTHBIC MPEUMYIIECTBA, CO37aeT YCTOMUMBYIO K M3BMEHEHUSM MOJICNb
Ou3Heca 1 O3BOJIAET CO3/1aBaTh KPEaTUBHBIC OAHKOBCKUE TPOIYKTHI.

OBBEKT U ITPEAMET UCCJIIEAOBAHMA

B cooTBeTCcTBHU C 1IENBbIO ONPEAEIICHBI CIEAYIOINE 3a1a9u:

1.  KoHKpeTu3upoBaTh TOHSATHS MEKKYJIBTYPHOU KOMIIETEHTHOCTH H
KyJIBTYPHOT'O UHTEJUIEKTA B MEKKYJILTYPHOU OM3HEC KOMMYHHKAIIHH.

2.  Omnpenenmuth cnenu(uKy KyJIbTYpHOTO WHTENIEKTa B CHUCTEME
NPaKTUIECKOTO (MHOKECTBEHHOTO M YMOIIMOHATIBHOT0) WHTEIUICKTA.

3.  BbIsABUTH COOTHONICHUE KYJIBTYPHOTO MHTEIUIEKTA M THUIIA JIMACPCTBA
(TMTIA IPUHSITUS PEIICHHUN).

4.  ApmanTHpoBaTh HOBBIE HMHCTPYMEHTHI PEKPYTHHTa I€pcoHala B
MEXKYJIbTYpHOU OM3HEC-KOMMYHHKAIMKU B 0AHKOBCKOH cdepe.

OOBEKT UCCIEeNOBAHNS: MEKKYIbTYPHAS OM3HEC-KOMMYHUKAIIHS.

IIpenmer uccnenoBanus: NPaKTUUECKUNA UHTEIUIEKT U TUI JTUYHOCTH JUAEPA
B MEXKYJIbTYpHOU OM3HEC-KOMMYHHKAIMH B 0AaHKOBCKOH cdepe.

Mertoapl uccnenoBaHus: TEOPETUUECKUNM aHAIN3 JIMTEPATYPBI, METOM TECTA,
METOJ1 OIIPOCa, CTATUCTUYECKHUI aHAIN3 MOJIy4eHHBIX JaHHbIX:U-kputepuii ManHa
— YUTHH, KOPPEISIUUOHHBINA aHanu3 1o MeToy CrniupMeHa, KJIaCTepHbIN aHaIN3.

Teopetnueckyto 0a3y HcCIeIOBaHUS COCTaBWIIM: TEOPHUS MEXKYJIbTYPHOH
KOMMyHHKau . Xojuia, Teopus mnpakruueckoro unremiekra P. CrepuOepra,
uccinenoBanusi uwHTewiektTa A.Il.  JloGaHoBa, wccineoBaHusl KyJIbTYpPHOTO
unteiekta C. Anra u K. Dpmm, anpobarust PacmmpenHoi mKanbl KyJabTypHOTO
unremekta [.Y. Congarosoii, C.B. Hurapskosoii, E.W. Paccka3oBoii.



GENERAL DESCRIPTION OF WORK

THE PURPOSE OF WORK, ITS ACTUALITY

Research objective: studying of theoretical aspects of a problem of practical
intelligence and type of the identity of the leader in cross-cultural business
communication and development on this basis of model of recruiting of personnel
in the bank sphere.

The relevance of a subject of a research is defined that innovative instruments
of the staff recruitment effective in a situation of cross-cultural business
communication are necessary for the HR specialist. For the bank sphere it gives
competitive advantages, creates model of business, steady against changes, and
allows creating creative banking products.

OBJECT AND SUBJECT OF RESEARCH

In accordance with the purpose, the following tasks are defined:

1. To concretize concepts of cross-cultural competence and cultural
intelligence of cross-cultural communication business.

2. To define specifics of cultural intelligence in a system practical (multiple
and emotional) intelligence.

3. To reveal a ratio of cultural intelligence and type of leadership (like
decision-making).

4. To adapt new instruments of recruiting of personnel in cross-cultural
business communication in the bank sphere.

Research object: cross-cultural business communication.

Obiject of research: practical intelligence and type of the identity of the leader
in cross-cultural business communication in the bank sphere.

Research methods: the theoretical analysis of literature, a test method, poll
method, the statistical analysis of the obtained data: Mann's U-criterion — Whitney,
the correlation analysis by the Spearmen method.

The theoretical base of a research was made: theory of cross-cultural
communication of E. Hall, theory of practical intelligence of R. Sternberg, research
of intelligence of A.P. Lobanov, research of cultural intelligence of S. Anga and
K. Erli, approbation of the expanded scale of cultural intelligence of G.U. Soldatova,
S.V. Chigarkova, E.lI. Rasskazova.



AT'YJIBHAS XAPAKTAPBICTBIKA ITPAILBI

MOTA PABOTHI, AE AKTYAJIbBHACIIb

MbhTa pmacnenaBaHHSA: BBIBYYPHHE TIApATHIYHBIX —AacleKTay Mpabiembl
OpaKkThlYHAra IHTAJNEKTY 1 Thilya COOBUIIdpa Y MIDKKYJIbTYpHail Oi3Hec-
KaMyHIKallbll 1 pacrnpanoyka Ha I3Tall aCHOBE MaJdJIi PIKPYTHIHTY MepcaHaily ¥
OaHkayckaii chepbl

AxTyanpHacub TAMbI JACl€/IaBaHHS BbI3Ha4yaHaThiM, ITO HR-aambicnoyiy
HeaOXO0/IHbI 1HABALIBIHBIA MPBLIA/IbI Ma00Py NepcaHay, 3QeKThIyHara ¥ ciryalbli
MDKKYJIbTypHail —Oi3Hec-kamyHikaubil. Jlng OaHkayckaii cdepbl 13Ta  Jgae
KaHKYPAHTHBIS [IepaBari, CTBapae yCTOMIIBYIO 1a 3MEHAY Ma13/1b013HACY 1 1a3Balisie
CTBapallb KpIaTbIYHbIS OaHKAYCKis MPaTyKThI.

AB'EKT I TTPAJIMET JACJIEJABAHHI

VY anmaBegHacIll 3 MATail BbI3HAYaHbl HACTYITHBIS 3a/1a4bl:

1. KankpaTbI3aBaib NaHAII MDKKYJIBTYPHAM KaMIIETIHTHACII 1 KyJIbTypHara
IHTAJIEKTY ¥ MDKKYJIbTypHall 013HEC-KaMyHIKaIlbli.

2. Bo3Haubllp crienplPiky KyJapTypHara iHTAJICKTY ¥ cicTaMe IMpaKThlyHara
(MHO>KHara 1 aMariplifHara) iHTJIeKTY.

3. BoIsBib CcyaJHOCIHBI KyJbTypHara IHTAJIEKTY 1 THINMYJ 113PCTBa (THIILY
NPBIHALLS PALIDHHSAY ).

4. ApantaBanb HOBBIA IHCTPYMEHTBI  PAIKPYTBIHTY —T€pcaHainy ¥y
MDKKYJIbTYpHal 613HeC-KaMyHIKaIbll ¥ OaHKayckail cepsbl.

AOG'eKT 1acnenaBaHHs: MDKKYJIbTYpHas O13HeC-KaMyHIKallbIs.

[IpagmeT nacnenaBaHHS: MPAKTHIYHBI 1HTAJIEKT 1 THIT acoObl jimdpa ¥
MDKKYJIbTYpHal 613HecC-KaMyHIKaIbll ¥ OaHKayckai cepbl.

Merta aplaacieqaBaHHs: TIAPITHIUHBI aHAJI3 JIITApaTyphl, METaJ TICTY, METal
amnbITaHHS, CTATBHICTHIYHBI aHaTI3 aTpbIMaHBIX Aan3eHbX: U-kpbITapblii MaHnHa -
VYiTHI, KapaJsLbIAHEL aHAMI3 a MeTaa3e CrupMmeHa.

ToapaTeiunyto 0a3y [facienaBaHHs CKJIAJl: TIOPBISI MDKKYJIbTypHai
KamyHikanpli 3. Xoxa, TIOpeIs mpakTeiuHara iHTANEekTYy P.  CrepuOepr,
nacnenaanHi iHTAINEKTY A.ll.JlabanaBa, nacienaBanH ikyabTypHara iHTAIEKTY C.
Anra 1 K. Opmi, anpabaupis Ilambipanail mkanel KyJbTypHara 1HTIJICKTY
I'.V. Connarosoii, C.B. Yurapskosoii, E.I. Packa3zasa.



	Общая характеристика работы
	Цель работы, ее актуальность
	Объект и предмет исследования
	GENERAL DESCRIPTION OF WORK
	АГУЛЬНАЯ ХАРАКТАРЫСТЫКА ПРАЦЫ

