MIOJTHEHHUE A3bIKa IIPOUCXOIUT 110 MEPE BO3HUKHOBEHHUS HOBBIX peallnii, U B HalIe
BpeMsl IOOATBHBIX HCTOPHYECKUX M3MEHEHHH TPYIHO NMPOTHBOCTOSTH «BOJIHE
AQHIIMLU3MOB». TeM He MeHee HeoOXomuMo (GOpMHUPOBATH JIMHIBUCTUYECKOE
CO3HaHHUE B OOIIECTBE, JIFON JODKHBI OCO3HABATh BIMSHUE U3MCHEHUH B S3bIKE
Ha HALIMOHAJIBHYIO KYJIBTYPY, U OBITh B COCTOSIHUM KOHCTPYKTHBHO OLICHHBATh 3TH
W3MEHEHUS C TOUKU 3PEHUS UX MTOJIE3HOCTH U TPABUIILHOCTH.
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Analysis of English Neologisms in Tourism

Inexos B. O., cmyo. Il k. BI'Y,
Hayu. pyx. Yepueyxas H. H., cm. npen.

Tourism is a developing field of human activities, and neologisms formation
also takes place here: the formation of new types of tourism, of new touristic com-
panies, spots of tourist attraction, etc. Nowadays the great majority of neologisms
in tourism come from English-speaking countries. That is mainly because of the
fact that the English language is an international language of business. Due to the
processes of globalization these neologisms are spread and are used all over the
world, including non-English-speaking countries. Nevertheless, it should be men-
tioned that some neologisms in the English language (and in tourism as well) are
formed not only in English-speaking countries [2].

In the given article we are going to examine neologisms in the field of tourism,
which appeared in the 1990s and later. We have chosen the most commonly used
lexical units in tourism terminology, dictionaries, articles on tourism being used
as a source.

The major ways of word formation in English are as follows: a) creating abso-
lutely new words, b) adding new senses to already existing words, ¢) combining,
d) shortening and e) blending.

In tourism the majority of neologisms created by adding new meanings are
collocations. These are mainly the names of new types of tourism as well as the
names of new tours. [1] For example: extreme tourism is a type of tourism with
visiting dangerous places or taking part in dangerous events; grief tourism is a trip
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to the places of tragedies as a sign of a grief. The example of the name of a new
tour is a communist tour. This is a tour to the countries of Central and Eastern
Europe created to tell tourists about the inheritance of socialistic period in these
countries.

One of the most productive sources of new words is to combine existing words
or word parts (morphemes) into a new form. [1] Such combinations are said to
be of three types: 1) adding an affix (prefix or suffix), 2) using compounds and
3) using derivatives. One of the types of combining with adding an affix is com-
bining with the use of prefixes. It can be found in such examples as minibreak
(a short vacation, which lasts two or three days), or nanobreak (a budgetary trip,
which lasts only for one day and includes one night in a hotel). Another type of
combining is combining with the use of suffixes. This type can be found in a word
togethering, which means “having a vacation with relatives”. All these types of
tourism have appeared during the last decades and their appearance is connected
with the consequences of the recent economic crisis.

Joining two or more bases leads to the formation of compounds, which is the
most numerous type of combining. One of the most productive types of com-
pounds are suffix-like and prefix-like compounds. Such compounds are made by
combining two words in one and adding a suffix or a prefix. The word low-coster,
formed from the words low and cost and an added suffix -er is an example of such
compounds. There are also other ways of combing words, e.g. using classical
compounds (with borrowing a word from Greek or Latin), letter compounds (with
adding a letter), alphanumeric compounds (with adding a number). [3] But in
tourism such ways of neologisms formation are used very rarely.

Word shortening in the English language can be done in many ways, such
as clipping, using acronyms or phonetic elision. The usage of acronyms is more
often. Acronyms can be found in such terms as BB (Bed & Breakfast), FB (Full
Board), etc. Quite a new field of touristic industry called MICE (Meetings, Incen-
tives, Conferences, Exhibitions) is also an acronym. [3]

The process of simultaneous combining and shortening is called blending.
There is a great number of examples of such words: paliday (pal + (hol)iday) is a
vacation with staying at relatives or acquaintances, transumer (tran(sient) + (con)
sumer) is a tourist who spends a great amount of money on shopping during his/
her journey.

It is worth mentioning that nowadays the development of the Internet brought
to life the existence of new website names. A great amount of new websites have
appeared, including those, which provide services on booking rooms in hotels,
selling tickets on airlines, etc. All those websites have their own names, which,
in fact, are (or, at least, used to be) neologisms. The examples can be: booking.
com (a system of online booking of hotels); anywayanyday.com, onetwotrip.com
(allow to buy a ticket on the plane or a car, book a hotel, rent a car, etc.), etc.
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In this article five main types of word formation in the field of tourism and
tourism industry have been examined and the following conclusion can be made.
Despite the fact that most English words are made by combining, the majori-
ty of words used in tourism industry are made by blending. The most frequent-
ly used type of blending is blending with one element clipped. The other quite
productive ways of neologism formation in tourism industry is using the already
existing words with new senses. Combining is used in tourism rarely. The usage of
shortening in the tourism industry neologisms can be found in acronyms, mainly
in the names of standards of hotel service. In other fields of tourism their usage
is quite rare. At the same time neologisms of new website names are common in
tourism.
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MudocemanTuKa U PyHKIMOHAJIBHOCTH BOPOHA
B 0€J1I0pyCCKOM 3arOBOPHOM TPaauIIUN

Tonuaposa H. A., cmyo. Il k. BpI'Y um. A. C. I[Tywxuna,
Hayy. pyk. npogh. [lleeo U. A., 0-p unon. Hayk

[Tpu HapoaHOI KiTacCH(UKAIIUK ITUL] BHYTPH TPYIIIbI, KAK Ha CIIABTHCKOM Ma-
tepuaie mokasan A. B. I'ypa [1], oT4eTniBO mposBIsSeTCs] KaTETOPUS «IUCTHINA —
HEYHCTBINY», B OOJIIIMHCTBE CIy4aeB COBIAJAIONIAs C OMIO3UIUCH «XHUIIHBIH —
HEXUIIHBIN». BOPOH OTHOCUTCSI K HEUUCTBIM NTUIAM, IIONAJasi IPH 3TOM TaKKe
B KaTETOPHIO XMIIHBIX, BPEIOHOCHBIX. HacTO BOPOH B CIABSHCKOM Tpajuiuu —
NPE/IBECTHHK 3J1a, CMEPTH, Heyaadu. L[BeT BOpoHbero omnepeHus MuQonosTuye-
CKO€ MBIIIJIEHUE CBA3BIBAET C OTHECEHHOCTHIO BOPOHA K MUPY CMEPTH, JEMOHOB.
YepHBIM, TEMOHHYECKHM L[BETOM ITHIIA WM JIIOO0E IPYroe CyIeCTBO MapKH-
pyercsi, moyyasi Ipy 3TOM 0COOYI0 XapaKTEPUCTHKY «HEUHCThIi». bubneiickas
TPaKTOBKa OOBSICHSAET YepHBIH 1IBET KaK MPOKJIATHE, ociaHHoe borom 3a To, 4to
BOPOH, OyIy4H BBITYIIEHHBIM N3 KOBYEra, HE BEPHYICS 00paTHO, BMECTO 3TOTO
NPUHSABIIKCH [TO€/1aTh NaAaab. BopoH myran mrozneil He TOJIBKO YEPHBIM IIBETOM,
HO M pEe3KUM KPUKOM, pasIaroliuMcs Bosie xuauia. Kpuk BopoHa mpejBeran
Heyzady, Oellbl WIIM BOBCE CKOPYIO cMepTh. [103TOMY ero 3amyruBaiii, HachUIaIH
MIPOKJIATHS.

214



