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PBIHKM, BEJIOPYCCKUE KOMITIAHHNH, MEXIYHAPO/IHBIN
MAPKETHUHI", UCCJIELJOBAHUWE PBIHKA, KOMIIJIEKC MAPKETHUHI'A.

OO0beKT mccjie0BaHUA — CTPATErMH BbIXOJda KOMIAHUN Ha 3apyOeKHbIE
PBIHKHU.

MeToabl  HCCIENOBAHUA: CPAaBHUTEIBHOTO AHAIM3a W CHHTE3a,
(YyHKIHMOHAIBHOTO M JUHAMUYECKOTO aHaIn3a, HAy4YHOW aOCTpaKuuu, AeIyKUUN
Y UHAYKIUH, JIOTHYECKU-UCTOPUUECKUH, TPAQUUECKHIA.

IHonyyeHHble pe3yjbTaTbl MW HX HOBHM3HA: BO3MOXHBIE IYTH
COBEPILIEHCTBOBAHMSI MAapKETUHTOBBIX CTPAaTETUi OEIIOPYCCKUX KOMIIAHWM Mpu
BBIXOJIE Ha 3apyOeXHble pPBIHKM, OCHOBAaHHBIE Ha COINOCTABICHHH psa
KAUECTBEHHBIX U KOJIMYECTBEHHBIX (PAKTOPOB.

O0s1acTh  BO3MOKHOI0O NPAKTHYECKOI0 TPUMEHEHHUS: BBIIBICHUE
BO3MOKHBIX HAIIPABJICHUI COBEPLICHCTBOBAHUS MAapKETHUHIOBOW JEATEIBHOCTU
komnanui Pecniyonuku bemnapyce.

ABTOp pabOThl TMOATBEPKIAET, YTO NPHUBEACHHBIA B HEW pacyeTHO-
aHAIMTUYECKUI Marepuan NpaBUIBHO M OOBEKTUBHO OTPAXKAET COCTOSHUE
HCCIIEAYEMOTO MPOLEcca, a BCE 3aMMCTBOBAHHBIE M3 JIMTEPATYPHBIX M JIPYTHUX
HMCTOYHUKOB TEOPETHUYECKUE, METOJOJIOTHYECKHE U METOAUYECKHE TOJO0KEHUS U
KOHIIETIIIMU COITPOBOXKIAKOTCA CCHIIKAMU HA UX aBTOPOB.



PO®EPAT

Hermomnas npama: 70 c., 11 man., 15 Ta6., 45 kpeiHi.

KmouaBbisa ciaoBbl. MAPKETBIHI'ABAS CTPATOI'TA, 3HEIIHIA
PbIHKI, BEJIAPYCKIA KAMIIAHII, MDKHAPOJHbBI MAPKETBIHT,
JACJIIEJABAHHE PBIHKY, KOMIIJIEKC MAPKETBIHI'Y.

A0'eKT Hacjie]aBaHHs — CTPATATil BBIXaJAy KaMIlaHI Ha 3aMEKHbISI PBIHKI.

Meraabl  fgacjegaBaHHs:  [apayHaibHara — aHamizy 1 CIHTI3Y,
(yHKUBISIHAJbHAra 1 JblHAMIYHAra aHajizy, HaByKOBail aOCTpakibll, J3IyKUbI 1
1HAYKI[bI1, JAriYHA-TICTApPbIYHbI, TPa(ivHBbI.

ATpbIMaHbIsA BBIHIKI i IX HaBi3HA: MardeIMbIl NUIIX1 YAaCKaHAJIECHHS
MapKETBIHTABBbIX CTPATArid OelapycKiX KaMmIaHId Tpbl BbIXaJ3€ HAa 3aMEXHBISA
PBIHKI, 3aCHAaBaHbIA HA CyNacTayJEeHHI II3pary SKacHbIX 1 KOJbKACHBIX (hakTapay.

BoOsacub MarysiMara NpPaKTbIYHATA NPbIMSHEHHS:  BBISYJICHHE
MardbIMbIX HalpaMKay yJacKaHaJ€HHS MapKeThIHraBail J3eiHacill KaMIlaHii
Pacmy6oiki benapychs.

A¥Tap mpaiibl nanBapKae, MTO NPbIBEA3CHbl ¥ €H pa3iliKoBa-aHAIITHIYHbI
MaT3phIsI MpaBiibHA 1 a0'€KThIYHA aNIFOCTPOYBAe CTaH JacieaBaHara npamjcy, a
yce 3ama3pluanbls 3 JITapaTypPHBIX 1 IHIIBIX KPBIHIL TIAP3THIYHbISA, METaanariyHbls
1 METaJblYHbIS MAJKOHHI 1 KaHLPIIBI CyMpaBapkKarolia CrachbUIkaMmi Ha iX

ayTapay.
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Object of research — the companies strategy of entering foreign markets.

Research methods: comparative analysis and synthesis, functional and
dynamic analysis, scientific abstraction, deduction and induction, logical-historical,
graphic.

Results reached and their novelty: possible ways to improve marketing
strategies of Belarusian companies when entering foreign markets, based on a
comparison of a number of qualitative and quantitative factors.

Area of possible practical application: identification of possible directions
for improving marketing activities of companies of the Republic of Belarus.

The author of the work confirms that resulted in her settlement and analytical
materials correctly and objectively reflects the state of the test process, and all
borrowed from literature and other sources of theoretical, methodological and
methodical positions and concepts are accompanied by references to their authors.



