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PED®EPAT
Juninomuas padota: 96 c., 34 puc., 25 tabxn., 51 ucrounuk, 4 mpun.

Knrwuessie ciaoBa: MTHTEPHET — MAPKETHUHI', MTHHOBAILIMMOHHA A
ITOJIMTUKA, MEXIYHAPO/IHbIE KOMITAHNM, PEKJIAMHAA
KAMITAHUA, MTHCTPYMEHTBI MHTEPHET-MAPKETHUHI'A.

O0beKkT MHcclIe0BaHUSI — HWHCTPYMEHTBl HWHTEPHET-MApKETUHra B
WHHOBATMOHHOMW MOJIUTHKE KOMITAHUM.
IIpeaMer wucciaeq0BAHUSA — WCIOJIB30BAHUE HWHCTPYMEHTOB HHTEPHET-

MapKETUHTa B UHHOBALIMOHHOM MOJIUTUKE MEXAYHAPOIHBIX KOMIIAHUM.

Iear padoTbl: paccMOTPETh NPUMEHEHHE HWHCTPYMEHTOB WHTEPHET-
MapKEeTUHra B WHHOBAllMOHHOM MOJIUTUKE MEXIAYHAPOJHBIX KOMIIAHUWA, B TOM
YyHucie Ha puMepe HHHOBAIMOHHOM otk OO0 «ByHnepbaii».

MeTtoabl HCC/IeI0OBAHMS: JOTHUYECKUI U CPABHUTEIbHBIA aHAIU3, CUHTE3,
TaOJUYHBIN METO/.

IHonyyeHHble  pe3yJbTaTbl M WX  HOBHU3HA:  W3YyYECH  ONBIT
COBEPLICHCTBOBAHUS MHHOBALIMOHHOM MOJINTHKNA MEKIYHApPOJHBIX KOMIIAHUN Ha
OCHOBE MHTEPHET-MApKETHUHIA, POAHAIN3UPOBAHA MAPKETUHIOBAsl JECSATEIBHOCTD
00O «Bynaep0aii», npeyioxKeHbl BApUAHTHI NOBBILIEHUS €€ 3(D(PEKTUBHOCTH.

Ob0s1acTh  BO3MOKHOIO MPAKTHYECKOr0 TNPHUMEHEHMSI: BbIABICHUE
BO3MOXHBIX CIOCOOOB M METOJOB YCOBEPIICHCTBOBAHUS HMHHOBALIMOHHOMN
MOJIMTUKA MEXIYHApPOJHBIX KOMIIAHWUM 3a CYET HCIOJb30BAaHUS HWHCTPYMEHTOB
WHTEPHET-MAPKETUHTA.

ABTOp pPabOThl TOITBEPXKAAET, YTO MPUBEICHHBII B HEW pacueTHO-
aHAIMTUYECKUI Marepuan NpaBWIbHO M OOBEKTUBHO OTPAXKAET COCTOSHUE
HCCIIEAYEMOTO TPOLECcCa, a BCE 3aMMCTBOBAHHBIE M3 JIMTEPATypPHBIX U JPYTHUX
MCTOYHUKOB TEOPETHUYECKUE, METOHOJIOTUYECKUE U METOAUYECKHUE TMOJOKEHUS U
KOHIIENIIIMN COITPOBOXKIAKOTCA CCHIIKAMU HA UX aBTOPOB.

(moamuch CTyIeHTA)



ANNOTATION
Graduate work: 96 pages, 34 pictures, 25 tables, 51 references, 4 appendices.

Keywords: INTERNET MARKETING, INNOVATIONS,
INTERNATIONAL COMPANIES, ADVERTISING CAMPAIGNS,
INSTRUMENTS OF INTERNET MARKETING.

Research object — instruments of Internet marketing applied to companies’
innovation policies

Research subject — the use of Internet marketing tools in the international
companies’ innovation policies

The purpose of the work: to study application of internet marketing tools in
innovation policies of international companies, including the example of LLC
«Wunderbyy».

Research methods: logical and comparative analysis, synthesis, tabular
method.

Results of the study and their novelty: experience of perfecting the
innovation policy of international companies on the basis of Internet marketing;
analysis of LLC «Wunderby» marketing activity and ways of efficiency
improvements

Area of potential practical application: identification of possible ways and
methods of improving the innovation policy of international companies through the
use of Internet marketing tools.

The author of the paper confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under
investigation, and all theoretical, methodological and methodological provisions
borrowed from literary and other sources are accompanied by references to their
authors.

(student’s signature)



