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AHHOTAIUA

1. CTpykTypa 1 00b€M IMIIOMHOMH PadoThI

JuruioMHast paboTa COCTOUT U3 3aJaHusl Ha JTUIUIOMHYIO paboTy, OTJIaBlICHHUS,
pedepara TUIIOMHOM pabOThI, BBEJACHUS, TPEX IJ1aB, 3aKIIOUCHUS, 5 WILTIOCTpAIUH,
8 TabmuI, CrnucKa MCHOJIb30BaHHBIX HMCTOYHHKOB U JUTepaTyphl. OO0mmii o0beM
pabotel coctaBisier 62ctpanHuinl. CHHCOK HCMHOJB30BAHHBIX HCTOYHUKOB U
JUTEPATYPBI 3aHUMAET 5 CTPAHHUI] U BKIIOYAET 53 MO3ULIUH.

2. IlepevyeHb KIII04YEBbIX CJI0B

WELLNESS, SPA, JTNBEPCUOUKAILIA IMPEJJIOXXEHUSA
I'OCTUHNYHBIX YCIIVT, MAPKETHUHI'OBBIE NHCTPYMEHTBI
[MPOABMXXEHU .

3. TekcT aHHOTALIMH

O6vexm uccredosanus — Wellness& SPA-yciayru rOCTUHUYHBIX TIPEATPUITHA.

Llenv  uccneoosamus — pa3paboTaTh U TNPEAJIOKUTH K BHEIPEHHUIO
MHHOBAIIUOHHBIE MHCTPYMEHThl MAPKETUHIA, KOTOPbIE MOTYT OBITh HCIIOJIb30BaHbI
Ui peanuzaumu v npoaBuwkeHus — Wellness&Spa-koHnenuuu Ha  phIHKE
TOCTUHUYHBIX yciyr PecnyOnuku benapych B TOCTUHMYHOM — IPEIIPUSTUU
Renaissance Minsk Hotel.

Memoovr  uccnedosanus: ~ CpaBHUTENBHOIO  aHajiM3a W CHHTE3a,
(YHKIIMOHAJIBHOTO W JIMHAMUYECKOIO  aHaJM3a, METOJbl  CTPaTEerHuecKoro
CUTYallMOHHOT'O aHaJIN3a, METObl cOOpa KaYeCTBEHHBIX M KOJIMYECTBEHHBIX IaHHBIX,
JNeAYKLUNUN U UHIIYKIUH, TpaQUuecKuil.

Ilonyuennvie umocu u ux Hosusna.HayuHass HOBHU3HA HCCIEIOBaHUS,
OPOBEJCHHOIO B paMKaxX HaNUCaHWs JUIUIOMHOW paloThl, 3aKiIlovaeTcs B
O00OOCHOBaHWM, TMPEIOKEHUH U pa3padOTKe WHHOBALMOHHBIX HHCTPYMEHTOB
MapKEeTHHra, KOTOpbIeé MOTYT OBITh HCIOJB30BaHbl B paMKax pealu3aluu u
npoasmwxkenus Wellness&Spa-konuenuuu. J[aHHble METOAbI MOTYT CIIY>KHUTb
BO3MOXXHOCTBIO  TOBBIIIEHUS KOHKYPEHTOCHOCOOHOCTH  JAUBEPCU(UKALMOHHOTO
PEI0AKEHHUS] TOCTUHUYHBIX YCIYT'B TOCTUHUYHOM Mpeanpustiuu Renaissance Minsk
Hotel.

Jocmogepnocms  mamepuanos u  pe3yibmamos  OUNIOMHOU — pabomul.
Hcnonp30BaHHbIE MaTepuanbl W pe3yJbTaThl JUIJIOMHOM paloThl  SBISAIOTCA
nocToBepHbIMU. PaboTa BhITIOIHEHA CAMOCTOSITENBHO.

Pexomenoayuu no ucnonvzosanuio pesyrbmamos pabomsi .Pe3ynabTaTbl
paboTBl MOTYT OBITH UCIIOJIB30BAHBI ISl BHEAPEHUE MAPKETUHTOBBIX WHCTPYMEHTOB



B peanm3anuu npoasrkeHus Wellness&Spa-KoHIEMUY Ha PHIHKE TOCTHHHYHBIX
yciyr PeciyOnuku benapycs.

AHATALBIA

1. Crpykrypa i a0'éM abINIOMHAal npaubl

JplIioMHast mpama CKiIajaenna 3 3aJaHHs Ha JpIIUIOMHYIO IIpally, 3MecTa,
padepata OBIIUIOMHAM  Mpaimpl, YBOA3IHAY, TpPOX Thay, 3aKIIOYdHHS, S
UTIOCTpAIbIif, 8TA0MII, CMICYBBIKAPHICTAHBIXKPBIHII 1 JITapaTypbl. ATyIbHBI a0’ éM
npanbl ckiaagae 62 crapoHak. Cric BBIKapBICTaHBIX KPBIHIIL 1 JIiTapaTypsl 3aiimae 5
CTapoHaK 1 YKJro4ae 53 masinpli.

2. IlepaJik KJIIOYaBBIX CJI0Y

WELLNESS, SPA, JbIBEPCI®IKALBIA ITPAITAHOBBI I'ACHIHIYHBIX
ITACJIVT, MAPKETBIHI ABBIS TIPBIJIAJIbI ITIPACOYBAHHS.

3. Toker aHaTaubli

A6’ exm dacneoasamHsi — Wellness&SPA-naciyri racIiHIYHBIX
IPaaIpbIEMCTBAY .
Mbma Oacnedasanns — pacmpanaBallb 1 MOpamnaHaBallb Ja YKapaHCHHS

1HABALIBIMHBIS TPbUIAABI MApPKETBIHTY, SKIS MOTYIb BBIKAPBICTOYBALLB IS
paamizanpli 1 nacoyBanHga Wellness&Spa-kaHIPOIbI HA PBIHKY FACLHIHIYHBIX MACITyT
Pacny6itiki benapych y racuiniunbiM npaanpeieMctBe Renaissance Minsk Hotel.

Memaowvr  OacneoasamHs. —  TapayHallbHara  aHamizy 1  CIHTD3Y,
(dyHKUBISIHATIBbHATa 1 JAbIHaMIYHAra aHajidy, MeTaJbl CTpaTdariyHara ciTyaubliiHara
aHamizy, MeTaJbl 300py SIKaCHBIX 1 KOJIbKACHBIX JA3€HBIX, IDIYKIbIl 1 1HAYKIBII,
rpadivHbl.

Ampvimanvl  seviHiki i ixHasi3Ha. HaBykoBasi HaBi3Ha JaciieaBaHHS,
npaBe[3eHara Yy paMKax HamiCaHHs JABIIUIOMHAM mpaunpl, CKjIajaenua y
aOrpyHTaBaHHI1, IpanaHOBE 1 paclpaloyIibl 1HABALBIMHBIX MPbLIAT MAPKETHIHTY, KIS
MOTYIb OBILIb CKapbICTaHbl ¥ paMKkax pdaanizanbll 1 nacoyBanHs Wellness&Spa-
KaHIPMIbI. Jlaa3eHslss MeTaabl MOTYLb CIYXKbIIb MardbIMaclio MNaABBIIIIHHS
KaHKYpIHTa310JbHACI JAbIBepcipikalbliiHall TpamaHoOBbl TAaCI[iHIYHBIX MACIYyr Y
raciiHigyHbIM npaanpeieMcTBe Renaissance Minsk Hotel.

Jlaxnaonacyb mamopuisinay i 6viHiKay ObINIOMHAU npaysl. BbIKapbICTaHBIS
MaT3PBISIIBI 1 BBIHIKI ABIIIOMHAN TIpallbl 3’ ayJstola gakiaaaeimi. [Ipaia BeikaHaHa
caMacTOMHA.

Poxamenoaywli na evixkapvicmauni 6vinika ynpaywvl. BBIHIKI TparbIMOTyIh
ObIllb BBIKAPBICTAHBI JJIA YKapaHEHHE MAapKEThIHTaBbIX TMPbUIAJ Yy piIaji3allbli
nacoyBanHs Wellness& Spa-kaHIPIIBII Ha PHIHKY TacliHIYHBIX macayr PacmyOmiki
benapycs.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents,
diploma work summary, introduction, 3 chapters, conclusion, 5 illustrations, 8 tables
and list of references. Total scope of work is 62 pages. The list of references occupies
5 pages and includes 53 positions.

2. Keywords

WELLNESS, SPA, DIVERSIFICATION OF HOSPITALITY SERVICES,
MARKETING PROMOTIONAL TOOLS.

3. Summary text

The object of the research 1s Wellness&SPA-services in the hospitality
industry.

The purpose of the researchis to develop and suggest implementing innovative
marketing tools which can be used to promote Wellness&SPA-services on the
hospitality market in Belarus at Renaissance Minsk Hotel .

Methods of the research — comparative analysis, synthesis, functional and
dynamic analysis, swot analysis, scientific abstraction, deduction and induction,
figures and qualitative data collection methods, graphic.

The results of the work and their novelty.Objectivation, suggestions and
development ofinnovative marketing tools which can be used to promote
Wellness&SPA-concept. These very methods can become the key elements and
competitive advantages in the diversification strategy of hospitality services.

Authenticity of the materials and results of the diploma work. The materials
used and the results of the diploma work are authentic. The work has been put
through independently.

Recommendations on the usage.The results of the work can be used for further
marketing tools implementation to promote Wellness&Spa-concept on the hospitality
market in Belarus.



