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AHHOTAIUA

1. CTpykTypa 1 00b€M IMIIOMHOMH PadoThI

Jluromuasi paboTa COCTOUT W3 3a/laHus HAa AUIUIOMHYIO paOOTy, OTJIaBICHHUS,
pedepaTta TUIUIOMHOM paOOTHI, BBEACHUS, TPEX TJIaB, 3akitoueHus, 10 wuttocTpanui,
20 Tabmur, cmHcKa HMCIONb30BAHHBIX MCTOYHUKOB U JIUTEPATYPhl, 5 MPUIIOKEHUI.
OOmuit o0bemM paboTel cocTaBiusieT 96 crpanui. CHOHCOK HCMOJIB30BaHHBIX
VMCTOYHUKOB U JINTEPATYPHI 3aHUMAET S5 CTPAaHMI] ¥ BKJIrOYaeT S0 mo3unun.

2. IlepeyeHb KIIOYEBBIX CJIOB

TYPUCTCKOE [MPEJIIPUATHE, MAPKETHUHI'OBBIE
KOMMVYHUKAILINN, MAPKETHUHI'OBAA [JEATEJIBHOCTDL, PEKIIAMA,
CBA3U C OBIHECTBEHHOCTbBIO, CTUMVYJIMPOBAHUE CBbBITA, JINMYHBIE
ITPOJIAXKU, DPDOEKTUBHOCTH PEKJIAMHOM JESATEJIBHOCTU.

3. Texkcr aHHOTALMH

Obvekm uccredoéanus — MAPKETUHTOBAas JIESITEIBHOCTh TYPUCTCKOIO
npeanpusatua OO0 «CMoIsaHKay.

Llenv uccnedosanus — pa3paboTKa PEKOMEHIALMM MO COBEPLICHCTBOBAHMIO
KOMILJIEKCA MAapPKETUHIOBBIX KOMMYHHUKAIIMH TYPUCTCKOTO MPEANPUITHS HA IPUMEPE
000 «CMmonstHKa».

Memoowl uccnedosanus: aHanu3 U CUHTE3, MHAYKIMUS U JEAYKIMS, aHAJIOTHS,
CpaBHEHHUE, COYETaHHUE HCTOPUYECKOT0 U JIOTMYECKOTO MOAXOJI0B, CHCTEMHbBIN
MOJAXO0/1, TPUEMbl CTATUCTUYECKOT0 U IKOHOMHYECKOTO aHajiu3a, COLMOJIOTUYECKUN
oIpoc.

Ilonyuennvie umoau u ux Hosusxa. B padboTe NpoBeneH aHAIU3 U JaHa OLICHKa
MAapKETUHIOBOM KOMMYHHUKAIMOHHOM MOJUTUKE TypucTCKoro mnpepnpustus OO0
«CMOJISIHKa»; TOJIFOTOBJIEHBl PEKOMEHJIAlMK IO COBEPIIEHCTBOBAHUIO KOMILIEKCA
MAapKETUHTOBBIX KOMMYHHKauuii Typuctckoro npeanpustus OO0 «CwmoisaHKay.
HoBu3zHa M mpakThyeckas 3HAYMMOCTb 3aKJIO4YaeTcs B pa3paboTKe KoMILIeKca
MapKETUHTOBBIX KOMMYHHUKALUWA, KOTOPBIM B OTJIMYME OT CYLIECTBYIOLIEr0, OCHOBAaH
Ha BEJIEHUU COOCTBEHHOMN 0a3bl JAHHBIX KJIMEHTOB, aAr€HTOB U OTEJIEH.

Llocmogepnocmb  mamepuanos u  pe3yibmamos OUNIOMHOU  pabomul.
Hcnonb3oBaHHble MaTepuaibl M pPe3yJbTaTbl JTUIJIOMHOW pabOThl  SIBISIOTCS
JIOCTOBEpHBIMU. PaboTa BBINIOJIHEHA CAMOCTOSITENBHO.

Pexomenoayuu no ucnonvzoeanuio pezyromamog padomul. VITorn pabOThI
MOTYT OBITh UCIIOJIb30BAHbI B MPAKTUUYECKOU NEATETbHOCTH MPEIIPUSITHS.



AHATAIBIA

1. Ctpykrypa i a6'ém abInIoMHAH mpanbl

JlplIioMHas mpana CKJIajaenua 3 3aJaHHs Ha JbIIUIOMHYIO Mpaiy, 3MecTa,
padepaTa IBITUIOMHAN TIpallbl, YBOA3IHAY, TPOX TUIAY, 3aKiIt0udHHS, 10 UTFOCTpaIbii,
20 Tabmil, crmicy BBIKapBICTAHBIX KPBIHIIL 1 TITapaTypsl, 5 nagaTakay. ATyiabHBI a0’ €M
nparpl ckiaamgae 90 craponak. Crmic BRIKAPBICTAHBIX KPBIHII 1 JIiTapaTyphl 3aiiMae 5
cTapoHak 1 ykmodae 50 masirsrid.

2. [lepaJiik KJIOYaBBIX CJI0Y

TYPBICHKAE [TPAZIITPBIEMCTBA, MAPKETBIHI'ABBIA
KAMYHIKAIIBII, MAPKETBIHTABAS J3EMHACIb, POKJIAMA, CYBS3I 3
I'PAMAJZICKACHIO, CTBIMVYJIABAHHE 3BbbITY, ACABICTBIA [MTPOIAXDBI,
DOEKTBIYHACILb PAKJIAMHAN JT3EMHACII.

3.Taker anaraubli

Ab’exm  Oacneoasanmsi ~— ~ MapKeThIHTaBas  J3€MHAcCIb  TypbICIIKara
npaanpeieMctBa TAA «CMalistHKa.

Mbma Oacnedasanns — pacrmpanoyka piIKaMmMeHAalplii ma YaackaHaJeHHI
KOMILJIEKCY ~MAapKETBIHTABBIX KAMYHIKAIpld TypbICLKara MpainpbleMCTBA Ha
npeikinangsze TAA «CMansaHkay.

Memaowl Oacnedasanmns. Y nacienaBaHHI BBIKapbICTaHBIS aHaNI3 1 CIHTI3,
IHAYKIBIS 1 ADAYKLBIS, aHAJIOT 14, MapayHaHHe, CalyYdHHE TicTapblyHara i JiariyHara
MajbIxoay, CICTAMHBI MaJIbIX0JI, IPBIEMBI CTATHICTHIUHATA 1 DKaHAMIYHAra aHaizy,
calplsuiariyHae arnbITaHHE.

Ampuimanvia 6vlHIKI [ X Hagi3Ha. Y jaciefaBaHHI TpaBeI3€HbI aHaI3 1
Jaq3eHa alPHKa MapKeThIHTaBail KaMyHIKallblifHAl MamiThIBl  TyphICIIKAra
npaanpeiemctBa TAA «CMansiHKay; MaJpbIXTaBaHbl MPAKTHIUHBIS p3KaMeHIallbll Ma
VAackaHaJeHHI  KOMIUIEKCY  MAapKETBIHTaBhIX  KaMYHIKalblii  TypbICLKara
npaanpeiemctBa TAA «CwmansHka». HaBykoBas HaBi3Ha 1 MpaKTblYHAs 3HAYHACIb
3aKiIroYaea y pacrnpanoyibl KOMIUIEKCY MApKETBIHTAaBbIX KaMyHIKalbId, sK1 ¥
aJpO3HEHHE aJl ICHyro4ara, 3aCHaBaHbl Ha YJlacHail 0a3e J1aJ3eHbIX KJIleHTay, areHTay
1 TaTaIIsy.

Jlaxnaonacyb mamopwisinay i 6ulHIKA)y ObINAOMHAU npaysl. BbIKapbICTaHBIS
MaTAIPbISIIBI 1 BBIHIKI JBIIIIOMHAN Mpaisl 3’ syndionua qakiagaeimi. [Ipama Beikanana
caMacTOMHA.

Paxamenoaywli na evikapvicmanni evinikay npaywvl. BbIHIKI pabOTBI MOTYIlb
OBILlb BBIKAPBICTAHBI ¥ MPAKThIUHAN JI3€HHACII MPaANPHIEMCTRA.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents,
diploma work summary, introduction, 3 chapters, conclusion, 10 illustrations, 20
tables, list of references and 5 applications. Total scope of work is 96 pages. The list
of references occupies 5 pages and includes 50 positions.

2. Keywords

TOURIST ENTERPRISE, MARKETING COMMUNICATIONS,
MARKETING ACTIVITY, ADVERTISING, PUBLIC RELATIONS, SALES
PROMOTION, DIRECT MARKETING, ADVERTISING EFFECTIVENESS.

3. Summary text

The object of the research is the marketing activity of the tourist enterprise
LLC «Smolyankay.

The purpose of the research is to develop recommendations for improving the
marketing communications complex of the tourist enterprise by the example of LLC
«Smolyankay.

Methods of research. The analysis and synthesis, induction and deduction,
analogy, comparison, combination of historical and logical approaches, system
approach, methods of statistical and economic analysis, sociological survey have
been used in the research work.

The results of the work and their novelty. A detailed analysis and estimation of
the marketing communication policy of the tourist enterprise LLC «Smolyanka» have
been provided; practical recommendations for improving the marketing
communications complex of the tourist enterprise LLC «Smolyanka» have been
developed. Scientific novelty lies in the development of directions for improving the
complex of marketing communications, which, unlike the existing one, is based on
the maintenance of its own database of clients, agents and hotels.

Authenticity of the materials and results of the diploma work. The materials
used and the results of the diploma work are authentic. The work has been put
through independently.

Recommendations on the usage. The results of the research work can be used
in the marketing of the enterprise.



