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AHHOTALIMSA

1. Crpykrypa u 00beM IMILIOMHOK PadoThI

JlumuiomHast paboTa COCTOUT W3 3aJaHUs HA TUIIOMHYIO paboTy, OTJIaBIICHUS,
pedepaTa TUTIIIOMHON pa0OTHI, BBEJACHUS, TPEX TJIaB, 3aKIIOYCHUS, |7 PHCYHKOB,
13 Tabnuir, crycKka WCTIOJIB30BAaHHBIX HCTOYHUKOB WM JUTepaTyphl. OOmmit oO0beM
paboTsel coctaBisier 67 crpaHul. CHOUCOK MCHOJIB30BAHHBIX HCTOYHUKOB U
JUTEpaTypbl 3aHUMAET 4 CTPAHULIBI U BKJIIOYAET 51 mo3uiuio.

2. llepeuyeHb KJIHYEBBIX CJI0B

MAPKETHUHI', PEKJIAMA, PR, MAPKETUHI'OBASA CTPATEI'US,
MAPKETUHI-MUKC, SWOT-AHAJIN3, KOMIUIEKC MAPKETBIHI'OBbIX
KOMMYHUKAIINI, JTUHENHA {I MOJIEJIb KOMMYHUKAILINMN,
HEJIMHEMHAS MOJIEJJb KOMMYHUKAIIMM, WHTEI'PUPOBAHHBIE
MAPKETHUHI'OBBIE =~ KOMMVYHUKALIMM, WMWK  TIPEAIIPUATHA,
KAHAJIbI PACIIPEAEJIEHUA, BSKOHOMUHNUYECKAA OODOEKTUBHOCTS,
KOMMYHUKATUBHASA DOOEKTHMBHOCTb.

3. TekcT aHHOTALIUU

Obvekm uccredosanus — PpeKIaMHasg JEATENbHOCTh TYPUCTUYECKOIO
npeanpusaTus «PoctuHr.

Llenv pabomst — pa3pabOTKa PEKOMEHAAIMN 1O COBEPIICHCTBOBAHUIO
PEKIIAMHOM IeSITEILHOCTH TYPUCTUUYECKOTO Npeanpusitusi « POCTUHTY.

llonyuennvie umocu u ux HoeuzHa.B XoJe NPOBEIEHHOTO HCCIEI0BAHUS
peKJIaMHasi JIeITeIbHOCTh OblIa BBIJCICHA KaK OAWH U3 (DAKTOPOB, BIUSIONIUX Ha
3 PEeKTUBHOCT,  ACATEIBHOCTA  TYpUCTHYECKOro  mpennpusitus  «Poctunry.
[IpakTiyeckass HOBU3HA palbOTHI 3aKIOYaeTCs B pa3pabOTKE U BO3MOXKHOCTH
peanu3aliu  PeKOMEHJalUi, HamnpaBJICHHBIX Ha TOBbIMIEHUE 3h(PEKTUBHOCTH
PEKJIAMHOM IeSITETIbHOCTH TYPUCTHUECKOTO NMpeanpusitus «PocTury.

Jlocmoseprnocms  mamepuanogé u - pe3yibmamos  OUNIOMHOU — paOOMmbL.
Hcnonb30BaHHbIE MaTepuaidbl W PE3yJIbTaThl JUIJIOMHON palbOThl  SBISIOTCS
JIOCTOBEpPHBIMU. PaboTa BHITIOTHEHA CAMOCTOSTEIBHO.

Pexomenoayuu no ucnonvzosanuro pezynrbmamos pabomwi.llpennoxeHHble
pPEeKOMEHJAIMU TI0 COBEPIICHCTBOBAHUIO PEKJIIAMHOM JCSATEILHOCTH TO3BOJIAT
MOBBICUTH 3(P(HEKTUBHOCTh AKOHOMUUYECKON AEATETbHOCTU, YBEIUYUTh KOJIUYECTBO
KJIIMEHTOB,  pa3paldoTaTh HOBYI0O  PEKJIIaMHYIO KaMIIaHHUIO, MOBBICUTD
KOHKYPEHTOCTIOCOOHOCTh TYPUCTUYECKOTO MPEANPUITUS «POCTHHTY.



AHATALIBIS

1. Ctpykrypa i a6'ém abinjaoMHail npanbl

JplIioMHasi mpana CKiIajaenna 3 3aJaHHs Ha JbIIUIOMHY FOIpaily, 3MecTa,
padepata IBITUIOMHAK TIpalbl, YBSA3CHHS, TPOX KipayHIKOY, 3aKIIOUYdHHS,
17 mamonkay, 13 TaOuin, cHicy BBIKApBICTAHBIX KPBIHII 1 JITapaTypbl. ATYJIbHBI
a6'ém mparipl ckianae 67craponki. Criic BRIKaphICTAHBIX KPBIHILL 1 JTITApaTyphl 3aiiMae
4 crapoHKi 1 ykmogae 51 masimplio.

2. llepaJiik KJIOYABBIX CJI0Y

MAPKETBHIHI', POKJIIAMA, PR, MAPKETbBIHI'ABASA-CTPATOI'TA,
MAPKETBIHI-MIKC, SWOT-AHAJII3, KOMIUIEKC MAPKETBIHI'ABBIX
KAMVYHIKALIBIM, JITHEMHAS MAJDJIb KAMVYHIKAIIBI, HEJIHEWMHASA
MAIDJIb KAMVYHIKAIBII, IHTOI'PABAHBIA MAPKETBIHI'ABBIA
KAMVYHIKAIBIL, IMI/IK TTIPAJAITPBIEMCTBA, KAHAJIbI PASMEPKABAHHA,
OKAHAMIYHAA D®EKTHIYHACIIb, KAMYHIKATBIVHBIS
SOEKTBIYHACIID.

3. Taxker anaTanbli

AOG'ext nacnenaBaHHs — p3KJIaMHas A3€MHACLb TYPbICTBIYHATA IPaANpPbIEMCTBA
«PocTuH.

Mbra mpanbl — pachpanoyka psKaMeHJalblid Ma yaacKaHaleHH1 paKJaMHai
N3eMHACI TYpbICTBIYHAra MpaanpeieMcTBa «PoCTiHDY.

ATpbIMaHbIsS BBIHIKI 1 1X HaBi3Ha. Y Xo/3€ TNpaBeJ3eHara aaciie/aBaHHs
poKJamMHasi A3edHacupb ObUla BbIA3ENIEHA sSIK aa3iH 3 (akrapay, sikis YIJIbIBaloLb Ha
a(eKThIYHACIh J3€MHACIl TypbICThIUyHAra npaamnpsieMcTBa «PocTinry. IIpakTeraHas
HaBI3HA Tpalbl CKIajaeniia Yy pacnpamoyibl 1 MardeIMacii —pdlaii3aiibll
pAKaMeHallbIi, HaKipaBaHbIX Ha MaBBIIIPHHE A(EKTHIYHACI pIKIaMHal J3eiHacIl
TypbICThIUHAra npajanpsieMcTBa «PocTiHr.

JaknagHacilp MaTiphisuiay 1 BBbIHIKAY JBIMUIOMHAN mpaibl. BhikapblcTaHbIsA
MaTAPbISIIbI 1 BBIHIKI ABITIJIOMHAN Mpalsl 3'aymstolia qakiagasiMi. [Tpara Beikanana
caMacTOMHA.

Pskamenpainpli  ma  BBIKApbICTaHHI  BbIHIKAY paOoThl. [IpananaBaHbls
poKaMeHJalbll TMa YJackaHaJeHHI pdoKJIaMHald J3eiHacill a3BOJIslb MaBBICIIb
a(eKThIYHACIIh OSKaHaAMIYHAM J3eMHACIl, TMaBsUIYBIIL KOJbKACIh KJIEHTaY,
pacmpaiiaBailb HOBYIO PAIKJIAMHYIO KaMIIaHil0, TaBBICIIh KaHKYpPIHTA30JIbHACIh
TypbICThIUHAra npajanpsieMcTBa «POCTIHI.



ANNOTATION

1. Structure and volume of the thesis

The diploma work consists of the assignment for the thesis, the table of
contents, the abstract of the thesis, introduction, three chapters, conclusion,
17 drawings, 13 tables, a list of sources used and literature. The total amount of work
is 67 pages. The list of sources and literature used is 4 pages long and includes
51 entries.

2. List of keywords

MARKETING, ADVERTISING, PR, MARKETING STRATEGY,
MARKETING MIX, SWOT-ANALYSIS, MARKETING COMMUNICATIONS
COMPLEX, LINEAR MODEL OF COMMUNICATION, NON-LINEAR MODEL
OF COMMUNICATION, INTEGRATED MARKETING COMMUNICATIONS,
CORPORATE IMAGE, DISTRIBUTION CHANNELS, ECONOMIC
EFFICIENCY, COMMUNICATIVE EFFICIENCY.

3. The text of the abstract

The object of the research is the advertising activity of the tourist enterprise
"Rosting".

The purpose of the work is to develop recommendations for improving the
advertising activities of the tourist enterprise "Rosting".

The results obtained and their novelty. In the course of the study, advertising
activity was singled out as one of the factors influencing the efficiency of the tourist
company "Rosting". Practical novelty of the work is to develop and implement the
recommendations aimed at increasing the effectiveness of the advertising activities of
the tourist enterprise "Rosting".

Reliability of materials and the results of the thesis. The materials used and the
results of the thesis are reliable. The work was done independently.

Recommendations for using the results of work. The proposed
recommendations on improving the advertising activities will increase the
effectiveness of economic activity, increase the number of customers, develop a new
advertising campaign, increase the competitiveness of the tourist enterprise
"Rosting".



