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AHHOTAIUA

1. CTpykTypa 1 00b€M IMIIOMHOMH PadoThI

Jlumomuast paboTa COCTOMT U3 3aJaHusl Ha JUIUIOMHYIO paloTy,
oryaBlieHus, pedepara AUIMIIOMHON pabOThl, BBEJCHHUS, TPEX IJIaB, 3aKIIOUYCHUS, 5
WUTIOCTPALNid, 2 TabIULbI, CIIMCKA MCIIOJIb30BAHHBIX UCTOYHHKOB U JHUTEPATYPHI.
OOmuit o6beM paboThl coctaBiser 62 cTpaHuipbl. CHOUCOK HMCHOIB30BAaHHBIX
MCTOYHHUKOB U JINTEPATYPhl 3aHUMAET 4 CTpaHULbI U BKIOYAET 46 MO3ULUI.

2. IlepeyeHb KIIOYEBBIX CJIOB

BPEH/I-MEHE/[’KMEHT, I'OCTUHWUYHBIN BPEH/IMHI,
KOHKYPEHTHOCIIOCOBHOCTh T'OCTMHUYHOI'O  ITPEAITPUATHA,
KAPTA CTPATETMUYECKUX I'PVIIII, 3APYBEXHBIN OITBIT BPEHJIVHT A,
AHAJIN3 KOHKYPEHTHbBIX [NPEUMYUIECTB, MO/IEJIb
KOHKYPEHTHbIX CHUJI TIOPTEPA.

3. Texkcr aHHOTALMH

Obvekm uccnredoganusi — D3JEMEHTbl U HMHCTPYMEHTHI TOCTHHUYHOIO
OpeHauHTa.
Lenv uccneoosanusi — pa3paboTKa NPAKTUYECKUX PEKOMEHJIAIMI 110

NPUMEHEHUIO UHCTPYMEHTOB (DOpMUPOBaHUS OpeHNIa U YNPAaBIECHUS UM C LIEJIbIO
oOecreyeHus: KOHKYPEHTOCOCOOHOCTH TOCTUHUYHOTO NPENNpUSATUS «X3MIITOH
0ait XuntoH Munck Cutu LleHTp» € HCHOJB30BaHUEM 3apyOEKHOIO OIbITa
TOCTUHUYHOTO OpeHa.

Memoowl uccneoosanusi; CpaBHUTENbHBIA aHanu3, rpaduyecKuil aHaaus,
MOCTPOEHUE KapPThl CTPATETMUECKUX TPYII, MOCTPOCHHUE MPOPUIST KOHKYPEHTHBIX
MPEUMYILECTB, HAOIIOACHUS.

llonyuennvie umoeu u ux HosusHa. B Xole MpPOBEIEHHOTO HCCIEAOBAHUS
ObLIM ONpEJIETIEHbl OCHOBHBIE KJIIOYEBBIE MOMEHTHI T'OCTUHUYHOTO OpEH]IMHTA,
BBISIBJIEHbI KOHKYPEHTHBIE MPEUMYIIECTBA MPEANpUATUs «X3MNOTOH O0all XWITOH
Munck Curtu Lentp». HoBu3Ha ucciaenoBaHus 3aKiI04YaeTCs B BBISIBICHUHM TOTO,
KaK UHCTPYMEHTbI TOCTUHUYHOT'O OPEHAMHIA BIUSIIOT HA KOHKYPEHTOCIIOCOOHOCTh
TOCTUHUYHOTO NPEANPUSATHUS.

Locmogepnocms  mamepuanoé u  pe3yiomamog OUNIOMHOU padoOmbi.
Hcnonb3oBaHHbIE MaTepuaidbl M PE3yNbTaTbl AUILNIOMHOM pPabOThI SBIAIOTCS
JIOCTOBEpHBIMU. PaboTa BINIOJIHEHA CAMOCTOSITENBHO.

Pexomenoayuu no ucnonvsoganuro pesyrbmamos pabomul. JlaHHas
JTUIUIOMHAsE paboTa MOXET MNPUMEHSTbCS g pa3paboTku Ou3Hec—IIaHa
TOCTUHUYHOTO MPEANPUATHS, a TAKKE YCHEIIHOTO BBEAECHUS OpeHA—MEHEIKMEHTA
B JICATEIBHOCTh OPTaHU3aLUH.



AHATAILBIA

1. Ctpykrypa i a6'ém abInjoMHail npamnbl

JIpITIOMHas Tpalia CKjajaelnia 3 3aJaHHs Ha JBIIJIOMHYIO Ipaily, 3MecTa,
padepata ABITIIIOMHAN TpaIlbl, yBOI31HAY, TPOX Tiay, 3aKITIOUIHHS, 5 1JTFOCTPAIIbIT,
2 Tabmilbl, CHICY BBIKAPBICTAHBIX KPBIHII 1 JiTapaTypbl. ATylIbHBI a0’éM mpaibl
ckianae 62 craponki. Cmic BBIKapbICTaHBIX KpBIHII 1 JiTapaTypsl 3aiimae 4
CTapOHKI 1 YKiIrouae 46 masirbrid.

2. llepaJiik KJIOYaBBIX CJI0Y

BPOH/I-
MEHE/DKMEHT, KAHKYPOHTA3IOJIbBHACLb TACLIHIYHAT A
[MPAAITPBIEMCTBA, KAPTA CTPATOI'TYHBIX I'PVII, 3AMEXHBI JJOCBIJ]
BPOH/IBIHI'A, T[TPO®UIb KAHKYPOHTBIX TIIEPABAI, MAIDJIb
KAHKYPOHTHBIX CUI TIOPTOPA, TACHIHIYHBI BPOH/IBIHT .

3. Taxker anaTanbli

Ab’exm  Oacnedaéammns — DIEMEHTBl 1 1HCTPYMEHTBI Tacl{iHIYHara
Op3HIBIHTY.
Mbma oacneoasanns — pacrpalnoyka NpPaKTHIYHBIX pIKAMEHJAIbIA Tia

VKbIBaHHI 1HCTpYMEHTAy (QapmipaBaHHs Op3HAa 1 KipaBaHHS IM 3 MO3Tai
3a0€ClAUdHHS KaHKYPAIHTA3[0JIbHACII TacliHIYHAara mnpaanpbleMcTBa «X3MITaH
0ait Xinran Minck Ciui LpHTp» 3 gamamoraii BBIKApBICTOYBaHHSI 3aME)KHara
BOINBITY TacIliHiYHara oOp3Hya.

Memaowvl Oacnedasanmnsi. — TapayHalIbHBI aHali3, TrpadiuyHbl aHaNT3,
nady/10Ba KapThl CTPATATIUHBIX IPYI, Ta0y0Ba TPO(]1II0 KAHKYPIHTHBIX epaBar.

Ampuvimanvia eviniki 1 ix HasisHa. Y XOA3€ TpaBeA3eHara Jaciie/IaBaHHS
ObUIM BBbI3HAYaHbl ACHOYHBIA MOMAHTBHI TacCliHIYHAra OpPIHIBIHTY, BBISYJIEHBI
KaHKYpPAHTHBIS TiepaBari npaanpblieMcTBa «XsMmnran 0Oail XintaH Minck Ciui
[>uTp». HaBi3Ha [jacnepgaBaHHS 3aKiOYBacla Y BBIAYJIEHHI Taro, sK
IHCTPYMEHTBI TacIliHIYHara OpAHABIHTY VIIbIBAIOLb HA KaHKYPAIHTAa3[0JIbHACIb
racijiHiuHara rnpajnpbleMCcTBa.

Jlaxnaonacyb mamapuwisinay i 6vIHIKAY ObINIOMHAU npayvl. BeIKapbICTaHbIsA
MaTIpBISIIBI 1 BBIHIKI JABIIUIOMHAM TMpanbl 3’syisionna gakinaadeivi.  [lpana
BbIKAHAHA CaMaCTOMHA.

Paxamenoaywli na evikapvicmanni evinixay npayel. JlagzeHas AbITUIOMHAS
mpamja MoOKa BBIKaphICTOYBAIILIA JJIs paclpaloyki Oi3HAC—IJIaHa TaclliHIYHara
NpaanpbleMCTBa, a Takcama IMaclhsxoBara VBSA3€HHS OpAHA-MEHEIKMEHTY ¥
J3eiHACIIb apraHi3allbli.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents,
diploma work summary, introduction, 3 chapters, conclusion, 5 illustrations, 2
tables and list of references. Total scope of work is 62 pages. The list of references
occupies 4 pages and includes 46 positions.

2. Keywords

BRAND MANAGEMENT, HOTEL BRANDING, COMPETITIVENESS
OF THE HOTEL COMPLEX, MAP OF STRATEGIC GROUPS, FOREIGN
BRANDING EXPERIENCE, ANALYSIS OF COMPTETETIVE
ADVANTAGES, MODEL OF COMPETETIVE FORCES OF PORTER.

3. Summary text

The object of the research are elements and tools of hotel branding.

The purpose of the research is to develop practical recommendations on the
use of brand creation tools to ensure the competitiveness of the hotel enterprise
"Hampton by Hilton Minsk City Center" using the foreign experience of the hotel
brand.

Methods of the research — comparative analysis, graphical analysis, strategic
groups mapping, the profile of competitive advantages, observation.

The results of the work and their novelty. In the course of the study were
determined the main key moments of hotel branding and identified competitive
advantages of the hotel company “Hampton by Hilton Minsk City Centre”. The
novelty of the study is to identify how the tools of state branding influence the
competitiveness of the hotel business.

Authenticity of the materials and results of the diploma work. The materials
used and the results of the diploma work are authentic. The work has been put
through independently.

Recommendations on the usage. The results of the work can be used for
development of a business plan and for successful introduction of brand
management in the hotel organization.



