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AHHOTAIUA

1. CTpykTypa 1 00b€M IMIIOMHOMH PadoThI

Jluromuasi paboTa COCTOUT W3 3a/laHus HAa AUIUIOMHYIO paOOTy, OTJIaBICHHUS,
pedepara AUMIIOMHON pabOTHI, BBEACHHS, TPEX IJIaB, 3aKIIOUEHHUsA, 18 WIITIOCTpaui,
3 Ta0nuibl, CIOMCKA MCIOJB30BAaHHBIX HCTOYHUKOB U JUTepaTypbl. OOmuil oobeM
paboTsel coctaBisier 65 crpaHul. CHOUCOK UCIMOJb30BAaHHBIX HWCTOYHUKOB U
JUTEPATYPHI 3aHUMAET 2 CTPAHUIBI U BKJIOYAET 31 mO3UIHIO.

2. IlepevyeHb KIII0OYEBbIX CJI0B

DO®OEKTUBHOCTD, IIPUBJIEKATEJIBHOCTh, TYPUCTUYECKUU
HEHTP, OBCIYXNWBAHUE, KPUTEPMM, KOHIEIIIWA, J[TPODUIID,
MAPKETUHI'

3. Texkcr aHHOTALMH

Obvexkm uccneoosanusi — TypucTuueckue LHeHTpbl PecrnyOnuku benapyce, a
takxke [lonbmm n Yexum.

ILlenv  pabomur  —  pa3paboTka  MOPEIJIOKEHUH MO  MOBBIMICHUIO
IpUBJIEKaTeIbHOCTH HecBexkCKoro 3aMka 3a CYET MCIOJIb30BAaHUS MAPKETHHIOBBIX
TEXHOJIOTUH.

Memoowl uccrnedosanusi; aHATUTUYECKUNA METON, METOJ CPABHUTEIBHOIO
aHanu3a, CTaTUCTHUYECKUHM, Tpaduueckuii, ONUCAaHMs, CHUCTEMATU3aALUU U
KJIacCU(UKAIIUH.

llonyuennvie umoeu u ux HOBU3HA: TPOBEIEH aHAIM3 MAaPKETUHTOBOU
NEeATEIbHOCTH TYPUCTUYECKOrO ILIEHTpa M pa3padoTaHa MAapKETHUHIOBas CTpaTerus
JUTSl IOBBILIEHUS €r0 MPUBJIEKATEIbHOCTH U Y3HABAEMOCTH Ha MEPCIEKTHUBY.

Pexomenoayuu no ucnonvsosanuto pesyrbmamog pabomvi: MapKETHHTOBAs
NesATEIbHOCTD, Mpoliecc GOpMHUPOBAHUE MPOPUIIS U MOBBILIEHUS TPUBJIEKATEILHOCTH
TYPUCTUYECKUX IICHTPOB.

Jlocmoseprocmv  mamepuanogé u  pe3yIbmamos  OUNJIOMHOU  pabombi.
Hcnonb3oBaHHblE MaTepuaibl M pPe3yJbTaTbl JTUIUIOMHOW pabOThl SIBISIOTCA
JIOCTOBEpHBIMU. PaboTa BBINIOJIHEHA CAMOCTOSITENBHO.



AHATAIBIA

1. Crpykrypa i a0'éM apinaoMHai padoThl

JlpimioMHast paboTa Ckiajaenia 3 3aJaHHs Ha JBIIUVIOMHYI0 paboTy, 3MecTa,
padepata ApIIIOMHAN pabOThI, YBOI31HAY, TPOX TJIAY, 3aKIIOUYIHHS, 18 1IFocTparbli,
3 Talmimpl, CHicy BBIKAPBICTAHBIX KPBIHII 1 JiTaparypbl. ATyiabHBl a0’éM paboTh
ckianae 65 craponak. CIiic BBIKAPBICTAHBIX KPBIHIIL 1 JiTapaTypsl 3aiiMae 2 CTapOHKI
1 yxmrouae 31 masimsli.

2. llepaJiik KJIOYaBBIX CJI0Y

D®EKTBIYHACIb, IIPBIBABHACIIb, TYPBLICTBIUYHBI  IIDHTP,
ABCJIVITOYBAHHE, KPBITAOPHII, KAHLIRIILBIA, [TPODITb, MAPKETBIHT

3. Taxker anaTanbli

Ab'ekm oOacneoasanusi - TYpBICTBIUHBIA ILPHTPHI PacnyOniki benapych a
takcama [lompurusl 1 Ysxii.

Mbma npaybr - pacrmpalioyka MOpamaHoOy Ia TaBBIIIAHHIO MpbhIBAOHACIII
HecBexckoro 3aMka 3a KOIIT BBIKAPbICTAHHS MAPKETBIHTABbIX TAXHAJIOTIH.

Memaowl oacnedasanns: aHANITBIYHBI METAJ, METa] MapayHalbHara aHanizy,
CTaTBICTBIYHBI, Tpa(IuHbI, allICAHHS, CICTAMATHI3ALIbII 1 KJIaci(piKalbli.

Ampoimanviss 6viHiKi [ iX HaGi3HA.: TPaBEI3EHbl aHA3 MapKeThIHTaBail
J3eMHACIl TyphICTBIYHAra LPHTpA 1 pacrpaliaBaHa MapKEeThIHTaBasl CTPATATisA IS
NAaBBIIIPHHS SIT0 NPbIBAOHACII 1 Ta3HABAJIBHACI HA IEPCIIEKTHIBY.

Haknaonacyb mamapvianay i 6viHiKay ObINAOMHAU pabomvl. BbIKapplCTaHbIS
MaTAPbIIbl 1 BBIHIKI JABIJIOMHAM paboThl 3'synsronua gakiaagsaeivi. Pabota
BbIKAHAHA CaMaCTOMHA.

Pskamenoayvli na ewvikapvicmauui  8bIHIKA)Y padombl.. MapKETbIHIaBas
n3eiiHaclb, mpamdc  ¢dapMipaBaHHe NOpodUII0 1 MaBBIIPHHA  MpbIBaOHACII
TYPBICTBIYHBIX I[PHTPAY.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents,
diploma work summary, introduction, 3 chapters, conclusion, 18 illustrations, 3 tables
and list of references. Total scope of work is 65 pages. The list of references occupies
2 pages and includes 31 positions.

2. Keywords
EFFICIENCY, ATTRACTIVENESS, TOURIST CENTER,

MAINTENANCE, CRITERIA, CONCEPT, PROFILE, MARKETING

3. Summary text

The object of the research is the tourist centers of the Republic of
Belarus and also of Poland and the Czech Republic.

The purpose of the work is to develop proposals to increase the
attractiveness of the Nesvezh Castle through the use of marketing
technologies.

The results of the work and their novelty.: analytical method, method of
comparative analysis, statistical, graphical, description, classification and
classification.

Research and development: an analysis of the marketing activities of
the tourist center and a marketing strategy to enhance its attractiveness and
visibility for the future.

Authenticity of the materials and results of the diploma work. The materials
used and the results of the diploma work are authentic. The work has been put
through independently.

Recommendations on the usage: marketing activities, the process of
forming a profile and increasing the attractiveness of tourist centers.



