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In recent years, we have seen an increased interest in professional education 

in the field of management. More and more young people are choosing a 

managerial specialty as their future career. In the labor market there is also a 

demand for highly qualified specialists in the field of management. After all, the 

success of the whole enterprise depends on the quality of management decisions. 

This forces educational institutions to respond to this labor market request. 

А special role of education in the modern world, its transformation into the 

most important sphere of human activity, makes the problem of training future 

specialists one of the priority. At present, the task of educational institutions is a 

preparation of a flexible, competent, competitive specialist [2, p.11]. 

In the context of globalization, successful business requires not only 

knowledge of foreign languages, but also cultural characteristics of 

representatives of a particular country. Today, a real need has arisen for 

specialists who speak a foreign language and are capable of carrying out foreign 

language intercultural and interpersonal communication in both professional and 

non-professional fields of activity. 

It is the needs of society for a specialist with a special profile with the 

developed skills of intercultural, professional and personal communication with 

foreign colleagues, with representatives of countries with other social traditions, 

social structure and language culture, the need to establish international 

information exchange, and insufficient development of the problem in theory 

and practice the relevance of this problem. 

The Faculty of Marketing, Management, Entrepreneurship trains specialists 

in specialty "Business Administration" with an assignment of qualification - 



manager-economist and specialty "Management of innovative projects of 

industrial enterprises" with an assignment of qualification - economist-manager. 

During their studies, future specialists study a variety of socio-humanitarian, 

general scientific and general professional, special disciplines and disciplines of 

specialization in order to be competitive in the labor market. Among other 

disciplines, students of the FMMP study two foreign languages, which account 

for up to 20% of their study time. 

The current economic situation in the Republic of Belarus is characterized 

by the fact that managers of enterprises of various forms of ownership and size 

have an opportunity to cooperate with foreign partners, conclude deals with 

suppliers, expand sales markets for their products, participate in international 

exhibitions, presentations, and participate in conferences. That is why, today a 

successful manager can’t be imagined without an ability to communicate in the 

language of his partners. Intensification of professional activities in contact with 

foreign partners requires from the manager to know a foreign language as a tool 

for intercultural professional communication. For a successful implementation 

of intercultural professional communication, it is necessary to combine 

communicative competence, professional knowledge, and intercultural 

competence. 

Intercultural communication plays an important role in the process of 

learning a foreign language. In order for it to take place, one should not only be 

fluent in a foreign language, but also correctly understand the national culture of 

the country of the language being studied, the mentality of the speakers of this 

language, features of their daily life, traditions, and customs both verbal and 

non-verbal. Customs and traditions are an integral part of the spiritual culture of 

every nation. As an intermediate, they are expressed in the act of communication 

in speech intentions, for example, in congratulations or non-verbal means 

expressing traditional norms of behavior in a particular situation [1, p.224]. 



Communication implies the presence, first of all, an ability to communicate 

(an ability to listen to the interlocutor, to enter into communication, to support 

him, etc.). The process of formation of this skill in teaching students a foreign 

language on the main parameters is adequate to the actual process of 

communication due to the interaction of two phenomena: transference, which is 

ensured by an awareness of the adequacy of learning conditions, and motivation, 

which is ensured by how fully the nature of communication is modeled in the 

learning process. 

In this regard, it is necessary to encourage students to share with their group 

mates their knowledge, their own life position, and their attitude to the 

phenomena of reality or the behavior of people. 

Communicative-oriented education at an economic university envisages the 

creative use of language material in professionally directed situations, dialogues, 

discussions, role-playing and business games, debates, projects, etc. Its 

effectiveness, in addition to knowledge of the language, depends on many 

factors: the conditions and culture of communication, the rules of etiquette, 

knowledge of non-verbal forms of expression (facial expressions, gestures), the 

presence of deep background knowledge, consideration of the peculiarities of 

the mentality of native speakers and much more. 

In a foreign language class, the conditions for communication are created 

using collective, pair, and group forms of communication, since they facilitate 

interaction between students mediated by a learning task, their joint, coordinated 

activity. These forms of communication allow students to learn to articulate their 

point of view with conviction, to have a conversation in a civilized manner, to 

take part in disputes; they bring up in the spirit of tolerance, that is, they form an 

ability to perceive the opposite point of view, to find compromises, to respect 

their traditions; instill interest and respect for the culture, history of another 

country. The effectiveness of this learning activity depends on the personal 



characteristics of students, their level of knowledge, on their relationship with 

each other and with the teacher, the general atmosphere in the class. 

With the help of Internet, students have an opportunity to communicate with 

native speakers both in their own country and in the country of the language 

being studied. Thus, a unique situation of the natural language environment is 

created, which has an indisputable advantage, because neither a teacher who is 

fluent in a foreign language, nor authentic teaching aids can compensate for the 

lack of direct interaction with native speakers. 

Each class in a foreign language is a crossroads of cultures; it is a practice of 

intercultural communication. The foreign language, which students acquire, not 

only introduces the culture of the countries of the language being studied, but 

also, by comparison, sets off the peculiarities of its national culture, introduces 

human values. 

Formation of skills of intercultural competence among students should take 

place at all stages of learning a foreign language and in all areas of 

communication. The organization of the learning process according to the 

requirements of communication will help to ensure that in the classroom not 

only language knowledge will become important for students, but also the 

conscious need will put them into practice. In this regard, we believe that the 

formation of intercultural communication skills among students in the process of 

learning foreign languages will be effective if the content of professional 

educational programs includes the study of real situations of intercultural 

communication focused on the communicative orientation of teaching a foreign 

language that have personal significance for students. 

An implementation of the process of intercultural education of students and 

the formation of their intercultural competence requires taking into account the 

provisions of cultural, humanistic, communicative and activity approaches to 

education and orientation to the general pedagogical principles - a cultural-

oriented principle involving learning a foreign language in the context of a 



dialogue of cultures and civilizations, personality-oriented, activity -oriented, 

the principle of nature conformance. In addition, it is necessary to take into 

account the professionally oriented interests and needs of students in 

intercultural communication. 

Questioning of graduates of the Faculty of Marketing, Management, and 

Entrepreneurship showed that 50% of respondents actively use a foreign 

language for contacts with foreign partners. 34% of respondents do not face 

difficulties in intercultural professional communication. The situations of 

general business communication such as writing business letters, speaking on 

the phone, participating in negotiations with foreign partners, searching for 

information about potential customers on the Internet, etc. do not cause 

significant difficulties. The author connects this with a large number of hours 

provided by the working curriculum for a foreign language, as well as with 

effective methods of organizing classes in a foreign language that contributes to 

the achievement of communicative competence. It should be noted that the 

results of the survey also indicate that graduates (54% of respondents) have a 

lack of highly specialized orientation in the study of a foreign language. In this 

regard, it seems reasonable to pay more attention to the study of a foreign 

language within the specialization. 

Forming the skills of intercultural professional communication is impossible 

without the formation of intercultural competence, by which we mean the 

existence of a set of objective representations and knowledge about a particular 

culture, realized through skills, behaviors and models that promote effective 

intercultural understanding and interaction. Intercultural competence is 

impossible without the willingness to recognize intercultural differences as 

something positive that must be developed into the capacity for intercultural 

understanding and dialogue. This competence also includes readiness to study 

different cultures for the purpose of comfortable existence in a multicultural 

environment. Extensive knowledge of national cultural differences is necessary 



for the manager to work successfully; moreover punishment for not 

understanding of other systems can be very tough. Only under these conditions 

it is possible to develop one's own opinion and a line of conduct in 

communicative interactions with representatives of other cultures, without 

humiliating them and respecting their point of view [3, p.198]. 

For successful professional communication with representatives of a 

different culture, future managers should have an appropriate motivation, focus, 

an experience of new situations, acquisition of new knowledge and skills, 

practice of writing and speaking, real public and feedback, evaluation of work 

by a comrade, creativity and tangible results of their work. All this requires a lot 

from the teacher on organization of educational process. 
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