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OBILIAA XAPAKTEPUCTUKA PABOTDI

O0BeM MarucTepcKou auccepranuu — 87 CTp.; KOJIUISCTBO UCIIOIH30BAHHBIX
HMCTOYHUKOB — 57, KonudecTBO Tadmmir — 1.

KiroueBbie cJIOBA: ITYBJINIIUCTUKA, TEJIEBU3MOHHA A
IIYBJIUIUCTUKA, ®AKT, ITYBJIMIUCTUYECKUI OBPA3, ABTOPCKOE
CAMOBBIPAXXEHUE, NHTEPITPETALIA JIEMCTBUTEJBHOCTH,
CYBBEKTUBHAS SKPAHHAS PEAJILHOCTH, METOJIbI BO3JEMCTBUS
HA AYJIUTOPUIO.

OO0beKT uccae0BaHUsl — TEJICBU3MOHHAS MyOJIHMIMCTHKA KAaK TBOPYECKHIA
METOJ1 0TOOpaXKEHUS AENUCTBUTEIBHOCTH.

IIpeamer ucciaenoBaHMsi — cojepaTeibHble U (OpPMATHBIE OCOOEHHOCTH
TEJIEBU3NOHHOMN MyOIUIIMCTUKH.

Heanb muccieqoBaHusi: BBISBICHUE M XapaKTepUCTUKa (POpPMATHBIX H
COJIEPKaTEJIbHBIX OCOOCHHOCTEH TEJICBU3MOHHOW MyOIUIIUCTUKHY.

HoBu3Ha ucciieqoBaHusi: BIEpBbIE MPOBEICH aHAIU3 COACPKATEIbHBIX U
dbopMaTHBIX 0COOEHHOCTEH OENOpYyCCKOM W POCCHMCKOM  TEIeBU3MOHHOMU
nyosmmuctuk 2000-x .

B Teopun CMMU mnpakTudecku HET padOT, BCECTOPOHHE HCCIETYIONMIUX
coJiep>KaTesibHble U (POpMaTHBIE OCOOCHHOCTU TEJIEBU3MOHHOW MyOIMIIUCTUKH KaK
0co00i (OpMBI KYPHAIUCTCKOIO TBOpPYECTBA. B CBSI3U C 3TUM BO3HHUKAET
NOTPEOHOCTh TEOPETUUECKOTO OCMBICIEHUS JAHHOTO SIBJICHUS.

BrisBienne GopMaTHBIX U COAEPKATEIbHBIX OCOOEHHOCTEN TEeJIEBU3MOHHOM
NyOIUIIMCTUKA WMEET KaK TEOPEeTHYECKYH0, TaK W TMPAKTHUECKYI0 3HAYUMOCTb.
Martepuansl AuccepTaliiid MOTYT PACKPBITh HOBBIC TIEPCIIEKTUBHBIC HAPABIICHUS B
JNanbHEHIIeM HCCAeAOBaHUM HAlMOHAIBHOM Menuacdepbl U CHOCOOCTBOBATH
MOBBIIIEHUIO KOHKYPEHTOCHOCOOHOCTH MYOJUIUCTUYECKOTO TEJIEBU3MOHHOTO
KoHTeHTa benapycu. Marucrepckas padota npeacrapisieT coO00i caMOCTOSTENbHOE
MPOBEICHHOE aBTOPOM HCCIIE0OBAHHUE.



AT'YJIBHAS XAPAKTAPBICTBIKA ITPAILBI

AG'éM MaricTapckai apicepTaribli — 87 ¢.; KOJbKaCIb BBIKAPHICTAHBIX KPBIHIII
—57; xonpkacupb Tadmi — 1.

KiarouaBbisi CJIOBBI: ITYBJIILOBICTBIKA, TAJEBI3IMHAS
[IYBJILBICTBIKA, ®AKT, IIYBJIBICTBIYHBI BOBPA3, AVTAPCKAE
CAMABBIPAXXOHHE, IHTOPIIPOTALBIA POYAICHACIII,

CYB’EKTBIVHASL DKPAHHAS PDAJIBHACIb, METAJIbI YIUIBIBY HA
AV JIBITOPBIIO.

AO'eKT nacjiefaBaHHsI — TdJIEBi3iiHAs MyOJINBICTHIKA SIK TBOPYBI METal
aJTFOCTPaBaHHS pPIYaiCHACII].

IIpagMer paciexaBaHHsi — 3MSCTOYHBISI 1 (QapmaTHbIL acabiiBaciil
TAJIEB131HHAN MyOIIIBICTHIKI.

MbsTta pgacienaBaHHsi: BBISYJICHHE 1 XapaKTapbICThika QapMaTHBIX 1
3MSICTOYVHBIX aca0iBacITy TAJeBi3iiHaN MyOIbICTHIKI.

Hagi3na ngaciegaBaHHsi: YIEPIIBIHIO MPaBEI3€HbI aHAI3 3MSCTOYHBIX 1
dbapmaTHBIX acabiiBacugy Oenapyckail 1 paciiickail TaneBi3iiHal MyOIIIBICTHIKI
2000-x rT.

Y topeii CMI mpakteiuna HsiMa pabot, sKis YceOakoBa Jaciemyrollb
3MSICTOVHBIS 1 hapMaTHBISA acaliiBaciil TAIEBI31iHAN MyOIIIBICTHIKI SIK acabiBait
dbopMbl KypHaTiCIIKal TBOpYAcIll. Y CyBsi31 3 IITHIM y3HIKae MaTpa0a ToapIThIluHAra
acPHCaBaHHS JaJ3€Hal 3'sIBbI.

Broiaynenne ¢apmartHbix 1 3MACTOYHBIX acaliiBacisly —THJIeBi3iiHAM
nyONIBICTBIKI Mae SIK TIAPITHIYHYI, TAaK i MNPAKTHIYHYI0 3HAYHACUMD.
MaTapbIsiibl AbIcepTalbli MOTYIh PACKPBIIlb HOBBIS MEPCIEKTHIYHBIS HAMpaMKi ¥
JAJeHIIbIM JTacielaBaHHl HallbITHAIbHAW MenbIsic(hephbl 1 CHPHISAIb MaBBIIIIHHIO
KaHKYpIHTA3/I0JIbHACIII IMyOJIIBICTRPIUHATA TAJIeBI3iiHara kaHTIHTY bemapyci.
Maricrapckass mnpana ysynse cabodi camacToiiHae TIpaBel3eHae ayTapam
JacieiaBaHHe.



GENERAL DESCRIPTION OF WORK

The text volume of the Master's thesis is 87 pages; number of sources used is
57, the number of tables — 1.

Keywords:  PUBLICISM, TELEVISION PUBLICISM, FACT,
PUBLICISTIC IMAGE, AUTHOR'S EXPRESSION, INTERPRETATION OF
REALITY, SUBJECTIVE SCREEN REALITY, METHODS OF IMPACT ON
AUDITORIUM.,

The object of the study: television publicism as a creative method of a
reflection of reality.

The subject matter of the study: the informative and formatted features of
television journalism.

The purpose of the study: the identification and characterization of format
and content features of television publicism.

Novelty of the study: the analysis of the content and format features of the
Belarusian and Russian television journalism of the 2000s was conducted for the
first time.

There are practically no works in the theory of the media which
comprehensively examining the content and format features of television journalism
as a special form of journalistic creativity. In this connection there is a need for a
theoretical interpretation of the phenomenon.

Identifying the format and content of television publicity has both theoretical
and practical significance. The materials of the thesis can reveal new promising
directions in the further research of the national media sphere and contribute to
increasing the competitiveness of the journalistic television content of Belarus. The
Master's thesis is an independent study conducted by the author.



