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OOBeKT ncciaenoBaHus: TOPTOBO-Pa3BiIeKaTEIbHbBIC IICHTPHI.

Llenp wccnenoBanus: paspaboTka OusHec-TuTaHa mpoekra «Dress for Life» na
OCHOBE  BBISBIICHHBIX OCOOCHHOCTEM W  TEHACHUMH  pPa3BUTUS  TOPTOBO-
pa3BIeKaTENbHBIX IEHTPOB T. MUHCKA.

B nmumiomHOi paboTe pacKpeITO COACp)KAHUE TIOHATUS  TOPTOBO-
pa3BIEKaTENbHBIN IEHTP», TMPEIACTaBICHA WX COBPEMEHHas KiacCU(pUKaINSA;
OTMPENENICHO 3HAYCHHWE KOHIICTIIMM M MAapKeTHMHIOBOW CTpaTeTuu ISl Pa3BUTHUS
TOPTOBO-Pa3BIECKATEIHHBIX IIEHTPOB B COBPEMEHHBIX YCIOBHUSX.

B paGore BBISBICHBI OCHOBHBIE TEHICHIIMM  Pa3BUTHS  TOPrOBO-
pa3BIeKaTeNbHBIX LEHTPOB T. MUHCKa Ha MpuUMEpe AESITEIbHOCTH TOPTOBBIX
o0wvekToB «(Galileoy, «Galleria Minsk», «Dana Mall», a Taxxe oxapakTepu3oBaHbI
MapKETHUHTOBasi KOHIICTIIIUS U CTPATETHsl B MPOJIBIYKEHUH BBIIIEHA3BAHHBIX TOPTOBBIX
00bekTOB B cekTope B2B (apenmatopsl) u B2C (mocerurenn).

[Mpennoxkena KkoHuenuss u Owm3Hec-miaH mpoekra «Dress for Lifey,
HAIpaBJICHHOTO Ha TNPOJIBMKEHUE TOProBO-pas3BiiekaTeabHOTO IeHTpa «Galleria
Minsk».

ABTOp paboOThl TOATBEPKIAET, YTO MPUBEACHHBIH B HEW pacyeTHO-
AHAIMTUYECKUI MaTrepuan TMpaBWIbHO W OOBEKTHBHO OTPAXXaeT COCTOSHUE
UCCIIEIyeMOT0 TMpoliecca, a BCE 3aMMCTBOBAaHHBIC W3 JIUTEPATYPHBIX W JIPYTHX
UCTOYHUKOB TEOPETUYECKHE W METOJOJOTHYECKHE TIOJOKEHUS W KOHIICTIIHU
COIIPOBOXIAIOTCSI CCHUIKAMH Ha UX aBTOPOB.
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AOG'exT nacnenaBaHHs: raHANEBA-3a0ayISITBHBIS I[DHTPHIL.

MbTa faciefaBaHHS: pacnparoyka Oi3Hec-turana npaekra «Dress for Life» na
[IACTaBE BBIAYIIEHBIX acaliiBacUsAy 1 TOHIAIHIBIA pa3Bills raHjIEBa-3a0ayIIsNIbHBIX
LPHTpAY T. MiHCKa.

VY npimiomMHaill mpaibl pacKphBIThl 3MECT MaHSIA «TraHIEBa-3a0aysIbHbI
LIPHTPY», MaJaa3eHa 1X cydyacHas Kiacipikaipis; BbI3HAUaHA 3HAUYIHHE KAHIDMIGI 1
MapKeTbIHTaBail CTpATaril JUisl pas3Bills TaHJIEBa-3a0ayIsUIbHBIX IPHTpPAY Yy
CY4YacCHBIX YMOBaX.

B pabotie BpI3HaYaHbl aCHOYHBIS TAHAIHIIBII Pa3BILIS FaHAJIEBA-3a0aYIAIbHBIX
IPHTpay T. MiHCKa Ha NpBIKIaA3e J3eiHacli TraHmieBeix al'ekray «Galileoy,
«Galleria Minsk», «Dana Mall», a Takcama axapaktapbl3aBaHbl MapKEThIHTaBal
KAaHIPMIBI 1 CTPaTdAril MNpacoyBaHHS BBINIPWHA3BAHBIX TaHMJIEBBIX al'ekray y
cextapsl B2B (apanmarapsr) i B2C (naBenHiki).

[IpamanaBana kaHIPMIBIA 1 Oi3Hec IaH npaekta «Dress for Life», sxi
HarnpayJIeHbl Ha IpacoyBaHHe raHIéBa-3a0aysuibHarapHTpa «Galleria Minsky.

A¥yTap mpalpl manBspjKae, IITO MPBIBEI3EHBI ¥ €l pasiiikoBa-aHATIThIYHbI
MaTaIphIsJI IpaBUIbHA 1 a0'eKThIYHA aIIOCTPOYBae CTaH JIOCieaHara mparpcy, a yce
3amas3bpluyaHblsl 3 JITApaTypHBIX 1 IHIIBIX KPBIHIL TIap3THIYHBIA 1 MeTaJalariuHblsi
Maja)XdHHI 1 KaHIPIIIBI1 CYIpaBaKarolllla CrachlIkami Ha 1X ayTapay.
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Object of study: shopping and entertainment centers.

The purpose of the research: to develop the business plan of the project
«Dress for Life» on the basis of the revealed features and trends in the
development of shopping and entertainment centers in Minsk.

The author presented the content of the concept of «shopping and
entertainment center» and disclosed their modern classification in the thesis;
determined value of the concept and marketing strategy for the development of
shopping and entertainment centers in modern conditions.

The author of the thesis determined the main tendencies of development of
shopping and entertainment centers of Minsk on the example of the activity of
shopping facilities «Galileo»,«Galleria Minsk», «Dana Mall». And she also
characterized the marketing concept and strategy in promoting the above-
mentioned retail facilities in the B2B sector (tenants) and B2C (visitors).

The author proposed the concept and business plan of the project «Dress for
Life» aimed at promoting the shopping and entertainment center «Galleria Minsk».

Author work confirms that resulted in her settlement and analytical materials
correctly and objectively reflects the state of the test process, and all borrowed
from the literature and other sources of theoretical and methodological principles
and concepts are accompanied by references to their authors.



