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PE®EPAT

Junnomuas pabora 61 ctp., puc. 7, Tabauy 10, uctouHukos 47.

MAPKETHUHI OBA JNEATEJIBHOCTD MAPKETHUHI'OBA
CTPATET U, MAPKETUHI OBAA TTOJIMTUKA, PEKJTAMHA A KAMITAHMA,
MHTEPHET-MAPKETHUHI.

O0beKTOM  HCC/JeI0BAHHS  [TaHHOH  UIUIOMHOM  paboThl  sBIsAETCA
MapKeTHHIOBas JIESTEbHOCTh 000 «O0pa3oBaTeIbHBIE CUCTEMbI».

Ilpeamerom Hcc/eI0BAHHS SBIAIOTCA CTpaTerudeckas IO3MIMSA U METObI
MapKeTHHIa, Hcrodib3yemble B faestenbHocTd OO0 «O6pa3zoBaTenbHbIe CHCTEMbIY.

Heabo JUIIIOMHOW padOThl SIBISETCS TeOopeTHYecKoe OOOCHOBaHHE WU
pa3paboTka MEpOINpPHATHH MO YCOBEPLIEHCTBOBAHHIO MapKETHHIOBOH CTpaTeruu
OpraHu3alHH.

MeToabl Heesieq0BaHHsI, OOIIEHAYYHbIE METO/bl UCCIEIOBAHUS, CHCTEMHBIH
MOJAXOJ; METOAbl  aHanu3a  MapKeTHHrOBOM  Cpeibl, METOJAbl  aHaau3a
KOMMYHHKATHBHOM MOTUTHKN OpraHUu3aLliy.

HccaenoBanusi u pa3paGoTku: B padoTe paccCMOTPEHBl TEOPETHUECKHE
OCHOBBI pa3pabOTKH MapKETHHTOBOH CTpaTeruM; jAaHa oOluas XapaKTepUCTHKa U
onleHka (uHaHCOBOM W MapkeTuHroBoil nosutukn OO0 «OOpa3oBaTenbHbIE
CUCTEMBI»»; pa3paboTaHbl peKOMEHAALMU 10 COBEPLIEHCTBOBAHUIO 3(P()EKTHBHOCTH
KOMMYHHKATHBHOHW TIOJUTHKHA OpraHu3alud IOCPeJICTBOM H3MEHEHHs pPEeKIaMHOU
nestensHocTH OO0 «OO0pa3oBaTebHbIE CHCTEMBIN.

TeXHHKO-DKOHOMHYECKAsT H COLHAJbHAsl 3HAYHMOCTH COCTOHT B
pa3paboTke TyTeil COBEpLIEHCTBOBaHMA  MapkeTuHrosoi crparerun OO0
«O0Opa3oBaTeIbHbBIE CUCTEMbBI» IOCPEICTBOM BHEIPEHUS HHTEPHET-MapKETHHTA.

ABTOp MOJITBEPIKAET, YTO MPHUBEAEHHBIH OPUTHHAIBHBIA MaTepHal KOPPEKTHO
OTpakaeT COCTOSHHE HCCJIelyeMoro IIpeaMeTa, a 3auMCTBOBAaHHBIM Marepuall
CcHa0XeH COOTBETCTBYIOIIUMHU CCBITKAMH.
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POOEPAT

JlpmomHas npaua 61 crp., man. 7, Tadunin 10, kpeiHin 47.

MAPKETBIHIABASI JI3EMHACLIb MAPKETBIHITABASI CTPATOIL,
MAPKETBIHT'ABAS TTAJIITBIKA, POKIIAMHASA KAMIIAHIA, IHTOPHOT-
MAPKETBIHI'.

Af’ekTaM JacjeJaBaHHsA  Jlaj3eHadl  ABIIUIOMHAW mpaubl 3’ syisgerna
MmapkeTbiHraBas a3eiiHacis TAA “Ob6pa3oBaTesibHblE CUCTEMBI .

Ilpaaveram naciieJaBaHHsy 3°SyIISI0LA CTpAaTITiuHas Mas3illbldl 1 METalbl
MapKeTBIHIY, sKisi BeIKapeicTOyBatouua ¥ a3eiHacui TAA “Ob6pasosaresibHble
CUCTEMBI .

MbTaii  gelIoMHall  mpansl  3symsieniia TPapIThlYHAs abrpyHTaBaHHE |
pacnpaloyka MepanpbleMcTBay Ma ¥JacKaHAIeHHIO MapKeThlHraBal cTpararil
aprasizalpli.

MeTansl Jacjie]aBaHHs: aryJJbHAaHABYKOBBIS MeTa bl 1aciie/[aBaHHsl, CICTIMHEI
MagbIXO;, MeTagbl aHajli3y MapKeThlHraBara acsipojj3s, MeTalIsl aHaisy
KaMyHiKaThIYHaH ManiTeIKI apraHi3allbli.

JlacjieqaBaHHe 1 pacnpaunoyki: y mpaibl pasriieKaHbl TOapIThIYHbIS aCHOBBI
pacnpaloyKi MapKeThIHIaBail CTPaTAril; Jaellia aryjibHas XapaKTapbICThIKa i al[oHKa
dimancaBait i wmapkersiHraBaii manmiteiki TAA “OO6pasoBaTelbHblE CHCTEMBI
pacrpalaBaHbl pIKaMeHalbli ma yaackaHaleHHIO 3(GeKThIYHAcIl KaMyHiKaThlyHak
NaniThlKi apradisanbli Tpbl  Janamo3e 3MeHBl poknamHail azednacui TAA
“O0pa3oBaTeIbHbIe CUCTEMBI .

TrxHika-3kaHamiuHasg 1 canbIsibHAas 3HaAYHAcUb 3aKjwyaenua ¥
pacrpanoyisl  UUIIX0Y — yJacKaHalleHHs — MapKeThlHraeaii — crpararii  TAA
“O6pa3zoBaTelibHble CHCTEMBI TIPHI 1allaMo3€ YKapaHeHHs 1HTIPHAT-MapKETHIHTY.

AyTap mnauBsipaae, IITO NPBIBEI3CHbI apbIriHAIBHBI MATIPBIAT KapdKTHA
aJIIIOCTPOYBae CTaH NpajJMeTa JacjeJaBaHHs, a 3ala3blyaHbl MaTIPhISIT Ma3HAYaHBI
aJinmaBeIHbIMI CIIaChUIKaMI.
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SUBSTRACT

Thesis 61 p., Figures 7, Tables 10, 47 sources.

MARKETING ACTIVITY MARKETING STRATEGY, MARKETING
POLICY, ADVERTISING CAMPAIGN, INTERNET MARKETING.

The object of research of this thesis is the marketing activity of OOO
"Educational Systems".

The study of the study is the strategic position and methods of marketing used
in the activities of LLC Educational Systems.

The aim of the thesis is theoretical substantiation and development of measures
to improve the marketing strategy of the organization.

Methods of research: general scientific research methods, system approach;
methods for analyzing the marketing environment, methods for analyzing the
communicative policy of the organization.

Research and development: in the paper theoretical foundations of marketing
strategy development are considered; the general characteristic and an estimation of
financial and marketing policy of Open Company «Educational systems» is given;
recommendations were developed to improve the effectiveness of the communicative
policy of the organization by changing the advertising activities of LLC Educational
Systems.

Technical, economic and social significance consists in developing ways to
improve the marketing strategy of OOO "Educational Systems" through the
introduction of Internet marketing.

The author confirms that the given original material correctly reflects the state of
the object under study, and the borrowed material is provided with appropriate
references.
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