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ABSTRACT

The purpose of the diploma work is to reveal the peculiarities of using PR tools
in the field of art (on the example of the Belarusian music show business).

The object of the research of the diploma work is PR-activity in the sphere of
art.

The subject of the research of the diploma work is the PR tools used in
practice, as well as the channels through which PR activities are carried out in the
music show business.

Methodological basis of the thesis was constituted by general scientific
methods: the method of analysis and synthesis, induction and deduction method, the
method of comparison, and also the particular scientific methods used in sociological
research (polling method).

In the course of writing this thesis following results were obtained: the main
PR functions were determined, the history of PR emergence was considered, and thus
the basic prerequisites for the development of this method were determined, the
characterization of the art sphere was identified, the specific features of PR in the
field of art was identified, the sphere of music show business was examined,
considered interaction of PR and Belarusian music show business from the point of
view of experts and from the position of student youth of the Republic of Belarus.

The scientific novelty of the results of thesis 1s due to the limited number of
studies and scientific publications on this subject, the constant often occurring
changes and activity of this field. The obtained results are characterized by ample
opportunities of theoretical and practical application. Materials of the thesis can be
implemented both for educational purposes and for practical development of various
PR-strategies in the sphere of art, in particular in the field of music show business.

The materials and results of the thesis were obtained on the basis of reliable
sources and independently carried out theoretical and practical research.
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