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AHHOTALMS

Jumomuas padora: 92 c., 17 puc., 26 tabin., 59 ucrtounuk, 10 mpui.

[MPOABMXEHUE, PEKJIIAMA, PEKIIAMHAA  AEATEJIbHOCTD,
[MPOABWXEHUE B WHTEPHET, WHTEPHET-KOMMVYHUKALUU, SEO-
[MPOABWXEHUE, SMM, AYTCOPCHUHTI"

O0bekT uccaenopanusa: OO0 «3mer».

IIpeamer uccienoBanus: ynpasienue npojasuwxkenneM OOO «3Mer» B cetn
WHuTepHer.

Hean HCCJIeIOBAHUA: pa3paboTatb HaIpaBJIeHUs HOBBILICHHUS
s PexTUBHOCTU ympaBiieHHus mpoaBxkeHueMm mnpoaykiuun OO0 «U3mer» B cetu
HNuTtepHer.

MeTtoabl Mcce0BaHUs: aHAIM3a U CHHTE3a, COMOCTABJICHUS U CPaBHEHUS,
OaslaHCOBBIH, rpa)MUECKON UHTEPIPETALNH, JOTUIECKUN METO/I.

HccienoBanusi 1 pa3padoTKM: U3y4YEeHBI TEOPETUUECKHUE OCHOBBI YITPABIICHHS
NPOJABMKEHUEM TNPOAYKIMUM B HMHTEpHET, NpoaHaIU3UpPOBAHO YIpPaBIICHUE
IPOJBHKEHUEM IPOIYKIHUH, pa3paboTaHbl HaIpaBJICHUs HOBBILICHUS
s pexTUBHOCTH yrpaBiieHus mnpojaBwxkeHueMm mnpoaykiuu OO0 «U3mer» B cetu
WuTepuer ¢ ucnonszoBanueM HHCTpyMeHTOB SEO u SMM, a Ttaxxke ¢ BHenpeHHEM
OHJIAWH-KOMMYHHKAIUH.

TexHNKO-IKOHOMHUYECKAS, COLHMAJIbHASL  3HAYUMOCTB.  pealnu3aius
MPEII0KEHHOT0 KOMIUIeKca npoaBrkenust odecrneuut st OO0 «M3meT» npupoct
npojax Ha 7,1 %, wnu Ha 220,8 ThIC. py0. U yBEIMUYEHHE NPUOBUIN OT peaau3aluy Ha
33,0 toic. pyo., wim Ha 4,7 % 3a roxa. Ilpu sToM ¢ yueroM r¢dekxra oneparoHHOTO
pplyara pocT pacxoJOB Ha TNPOJABWKEHHWE U TOBBILIEHUE HWHTEHCUBHOCTH
UCIIOJIb30BAaHUSI MHCTPYMEHTOB TapreTUPOBAHHOW M KOHTEKCTHOM peKyiaMbl Oyjaer
oOecrieynBath 0o0Jiee BBICOKME TEMIIBI MPUPOCTA MPOJAX M, COOTBETCTBEHHO,
NpPUOBUIN OT pean3alii OpraHU3aluu.

ABTOp pabOThl TOATBEPKIAET, YTO MPUBEICHHBIH B HEH pacyeTHO-
aHAIUTHUYECKUI Marepuanl OOBEKTUBHO OTPAXKAET COCTOSHHE HCCIEAYEMOTO
mpolecca, a BCE€ 3aMMCTBOBaHHbIE W3 JIUTEPATYPHBIX M JIPYTUX HCTOYHUKOB
TEOPETUYECKHE, METOJIOJIOTHYECKUE U METOJUYECKUE TOJOXKEHHUS] U KOHLEMIHUH
COMPOBOXKIAIOTCS CChIIKAMH HAa UX aBTOPOB.



ANNOTATION

Thesis work: 92 p., 17 pic., 26 tabl., 59 sources, 10 app.

PROMOTION, ADVERTISING, PROMOTIONAL ACTIVITY, INTERNET
PROMOTION, INTERNET COMMUNICATIONS, SEO-PROMOTION, SMM,
OUTSOURCING

Object of the study: activity of Izmet LLC.

Research subject: promotion management of Izmet LLC in the Internet.

The purpose of the research: to develop directions for improving the
management of the promotion of the products of LLC Izmet in the Internet.

Research methods: analysis and synthesis, comparison and comparison,
balance, graphical interpretation, logical method.

Research and development: the theoretical bases of product promotion in the
Internet are studied, the management of product promotion is analyzed, directions are
developed to improve the management of promotion of Izmet products in the Internet
using SEO and SMM tools, as well as the introduction of online communications.

Technical, economic, social significance: the implementation of the proposed
promotion package will ensure for Izmet LLC an increase in sales by 7.1%, or by
220.8 thousand rubles. and an increase in profit from sales by 33.0 thousand rubles,
or 4.7% per year. At the same time, taking into account the effect of the operating
leverage, the growth of expenses for promotion and increase in the intensity of the
use of targeted and contextual advertising tools will ensure higher growth rates of
sales and, accordingly, profit from the sale of the organization.

The author of the paper confirms that the calculation and analytical material
presented in it objectively reflects the state of the process under investigation, and all
theoretical, methodological and methodological positions and concepts borrowed
from literary and other sources are accompanied by references to their authors.
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