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AHHOTALIMSA

Jumiomuas padora: 73 c., 4 puc., 18 tabm., 45 ucTouyHnKOB, 3 MpHUIL.

PEKIIAMA, IIPEAIIPUATUE, BBIPYUKA, PEHTABEJIbBHOCTHD,
[TOKA3ATEJIN OUEHKH, BBICTABKA, UHTEPHET

Oo0bekT uccaenopanus — YTIIYVII «KBapranHACerpoit».

IIpenmer muccaenoBaHusi — PEKIAMHO-MH(QOpPMAIMOHHAS JESITEIBbHOCTD
OpraHU3alyu.

Heas padorhl: NpoaHaIM3UpPOBATh OPraHU3AIMI0 U YIPABICHUE PEKJIAMHO-
UH(GOPMAIIMOHHON AESITENbHOCThIO OpPraHM3allMd U pa3paboTaTh Ha 3TOH OCHOBE
MEpONpPUATHS 1O MOBBILEHUIO 3I(P(EKTUBHOCTH pPEKIaMHO-UHPOPMALMOHHOM
NEeSATEIbHOCTH.

MeTtoabl uccjie10BaHUA. JASAYKLIMS, HHIYKIUS, CUHTE3, aHAJIN3, TaOJINYHbIH,
rpagpuuecKuil.

UccaenoBanusi u pa3padoTKu: M3y4YeHA pPEKIaMHO-MH(POpMalUOHHAs
NEeSATEIbHOCTD, OLleHEHA 3(P(HEKTUBHOCTh MPOBOANUMBIX PEKIAMHBIX KaMITAHHI.

TexHUKO0-IKOHOMHYECKas, coumraJIbHasA u(1JIm) JIKOJIOrHYecKas
3HAYUMOCTh: BHEIPEHUE NPEITIAraéMblX MEPONPUATUI MO3BOJIUT YBEIUYUTH 00bEM
POJaX, pACIIMPUTH KIHMEHTCKYIO 0a3y.

ABTOp paboOThl TOATBEPKIAET, UTO MPUBEICHHBIH B HEH pacyeTHO-
aHAIMTHUYECKUI MaTepual MpaBWIbHO H OOBEKTHMBHO OTPaXaeT COCTOSHUE
UCCJIENyEMOT0 MpOLECcca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpPHBIX M JPYrUX
MCTOYHUKOB TEOPETHUYECKUE, METOJOJIOTMUECKHME U METOAMYECKHE TMOJOXKEHUS W
KOHLETILIUNA COMPOBOXKAAIOTCS CChUIKAMHU Ha UX aBTOPOB.



ANNOTATION

Thesis: 73p., figure 4, table 18, source 45, appendix 3.

TRADE, ENTERPRISE, REVENUE, PROFITABILITY, PERFORMANCE
EVALUATION, EXHIBITIONS, INTERNET

Research object - ChTPUP "Kvartal ChASstroy".

Subject of research - advertising and information activities of the
organization.

Objective: to analyze the organization and management of advertising and
information activities of the organization and to develop on this basis, measures to
improve the effectiveness of promotional activities.

Methods: deduction, induction, synthesis, analysis, tabular and graphic.

Research and development: studied advertising and information activities,
evaluate the effectiveness of advertising campaigns.

Technical and economic, social and (or) ecological significance: the
introduction of the proposed measures will increase the volume of sales, expand its
customer base.

The author of affirms that resulted in her settlement and analytical materials
correctly and objectively reflects the state of the test process, and all borrowed from
the literature and other sources of theoretical, methodological and methodical
positions and concepts are accompanied by references to their authors.
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