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B nunnomuoit pabore 54 ctpanuusl, 10 pucynkos, 7 Tadbaul, 16 ICTOYHUKOB.

KiroueBbie cioBa: pekiamMHasi KaMIaHWs, aHaJIu3, CHUCTEMa YIpaBJICHUSA,

IIOoKa3aTejiu, pCKOMCHAAIINHN, CLICHAPHH.

Llenp aummoMHOM pabOTBI - CHPOEKTUPOBATH U 3alpPOrpaMMHUpPOBATh MAaKeT
CUCTEMBI YIpaBJICHHs PEKJIaMHOW aKTUBHOCTBIO JJIS MPECTaBUTENEH Maloro Ou3Heca u
UHIMBUTyaIbHBIX NPEeANPUHUMATENEN, KOTOpast Obl C OJHONH CTOPOHBI MOTJIA BBIIIOJHSATD
¢yHKIMM ydeTa yKe MPOBENEHHOW peKJIaMHOW paboThl, a ¢ APYroil — Morja JaBaTh

PEKOMEH/IAINH TI0 JadbHEUIIIMM I1araM, Ha OCHOBE 1I€JIEBBIX MOKa3aTeJICH.

OOBEKTOM AWIIIOMHOW palOTHI SBISIETCS] MOBBINIEHHUE Y(PPEKTUBHOCTH PEKIaMbI

OpCAIpUATHUA MaJIoro Ou3Heca uin WHIWBUAYAJIIBHOT'O NPCANIPUHUMATCIIA.

[IpenmMeToM JUIIIOMHOM pabOTHl SBISETCS BEO-MPUIIOKEHUE [UIsl YIpaBJICHUS

peKIamMoii Majoro Ou3Heca.
JlutuiomHast paboTa COCTOUT W3 BBEJCHUS, TPEX TJIaB M 3aKITIOUCHUSI.

Bo BBeneHHH 00OCHOBBIBAETCS aKTYaJIbHOCTh BBIOPAHHOM TeMbl, (POPMYIHpPYIOTCS
HeJlib W 3a7aud  HUCCIEJO0BAaHUS, YKa3blBaeTCs OOBEKT W TpPEAMET HCCIel0BaHus,

MMPOUCXOOUT CPAaBHCHUC C YK€ U3BCCTHBIMU PCIICHUAMM.

[lepBas riaBa nmocBsieHa NOrPYKEHHUIO B IpeIMETHYIO 00nacTh. B Hell mpoBeneHo
CPaBHEHHME DPEKJIAMHBIX IUIOIIAJO0K M ONHWCAH TUIMYHBIM NOPANOK IECHCTBUH B XOn€

pEKIaMHOM KaMITaHWH.

Bo BTOpo#l rnaBe mpoBeAeH aHAIM3 MPEIMETHOM 00JacTH, KOTOPBIA COCTOUT U3
ONMCAHUSl TOHATUM NPEIMETHON 001acTH, OCHOBHBIX IMOTPEOHOCTEH NOJb30BaTENs,
obmero cueHapusi paboOTbl CUCTEMbl ympaBieHHs pexsiamoi. COCTaBJIEH CIHCOK

MPEIECHTOB U JIOTHYECKasi MOJIeTb 0a3bl JaHHBIX.

B TpeTbeil rmaBe mpuBeneHa MpaKTUUECKasi peain3alusi MakeTa pa3pabaTbiBaeMoit

CHUCTCMBI.
3aKiroueHue COACPIKUT OCHOBHBIC BBIBOABI U ITPCAJTOKCHMA.

I[I/IHJ'IOMHa}I pa60Ta BBIIIOJIHCHA aBTOPOM CaAMOCTOATCIILHO.



In the thesis work 54 pages, 10 drawings, 7 tables, 16 sources.
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The purpose of the thesis is to design and program a layout of the advertising
management system for representatives of small businesses and individual entrepreneurs
who could, on the one hand, perform the functions of accounting for the advertising work
already done, and on the other hand it could give recommendations on further steps based

on the targets.

The object of the thesis is to increase the effectiveness of advertising a small

business or an individual entrepreneur.

The subject of the thesis is a web application for managing the advertising of small

businesses.
The thesis consists of an introduction, three chapters and a conclusion.

In the introduction, the relevance of the selected topic is substantiated, the purpose
and tasks of the research are formulated, the object and subject of the research are

indicated a comparison is made with the solutions already known.

The first chapter is devoted to immersion in the subject area. It compares
advertising platforms and describes a typical order of actions during an advertising

campaign.

In the second chapter, an analysis of the subject area, which consists of a
description of the concepts of the subject area, the basic needs of the user, the general
scenario of the work of the advertising management system. A list of use cases and a

logical model of the database have been compiled.

The third chapter shows the practical implementation of the layout of the system

being developed.
The conclusion contains the main conclusions and proposals.

The thesis was written by the author himself.



