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PE®EPAT

O0beM TUIUIOMHOW paboThl cocTaBisieT 58 crpanmi. Paborta comepxut 5
pu- CyHKOB, 12 Tabmuu. Ilpy HanucaHum AMIUIOMHON padOTHI MCIOJIB30BAHO 39
MCTOYHHKOB.

PEKJIAMA, BUJIbI PEKJIAMBI, AHAJIN3 PEKJIAMHOM
JEATEJIBHOCTU, KOHKYPEHIM, PEBIHOK MOJIOYHOM IMPOIYKIINH,
MAPKETHUHI', TOBAPOOBOPOT, 3ATPATBI.

[enbto TUIUIOMHOM paboOTHI SBISETCS UCCIEIOBAHUE PEKIaMbl KakK (akTopa
KOHKYPEHTOCIIOCOOHOCTH Ha PBIHKE TpPYJa, BBISIBJIEHUE COBPEMEHHBIX BHJIOB
pEKJIaMbl W PAaCCMOTPEHHME HX IPAKTUYECKOrO NMpUMEHeHus Ha npumepe OAO
«CaByIIKUH TPOTYKT.

O0bexToM wmccienoBanust sBisierca npeanpusatue (OAO  «CaBymikuH
HPOYKT).

[IpeameToM wuCClenoOBaHUS SBISETCA BIMSHUE pEKJIaMbl Ha (OpPMBI
notpedutensckoro mnopeneHus: (OAO «CaBymikMH TPOAYKT»), Kak ¢akTopa
MOBBIIIECHUS CIIPOCa Ha MPOAYKIIMIO OpraHU3alHH.

JlunioMHas paboTa COCTOUT U3 TPEX IJ1aB, BBEICHUS U 3aKIIOYECHUS.



ABSTRACT

The volume of the graduate work is 58 pages. The work contains 5 figures,
12
tables. When writing a work used 39 source.

ADVERTISEMENT, TYPES OF ADVERTISING, ANALYSIS OF
ADVERTISING  ACTIVITY, COMPETITION, DAIRY  MARKET,
MARKETING, TURNOVER, COSTS.

The purpose of the graduate work is to study advertising as a factor of
competitiveness in the labor market, to identify contemporary types of advertising
and to consider their practical application using the example of JSC
«Savushkin Producty.

The research object of the graduate work i1s the company JSC «Savushkin
Producty.

The subject of the study is the influence of advertising on forms of consumer
behavior (JSC Savushkin Product), as a factor in increasing demand for the
organization's products.

Graduate work consists of three chapters, introduction, conclusion.



PO®EPAT

AG'€éM nmwiUTOMHAW TIpanel ckiamae S8 craponak. Ilpama 3msmryae 5
MamoHkay, 12 Tabmin. Ilpel HamicaHHi ABITUIOMHAM mpaibl BhIKapbicTaHa 34
KPBIHIITBI.

POKJIAMA, BIJIbI POKJIAMBI, AHAJII3 POKJIAMHAN J3EMHACII],
KAHKVYPOHIIBISI, PIHAK MAJIOYHAW TIPAAYKIIBI, MAPKETBIHT,
TABAPAABAPOT, BBIJIATKI.

MbTait ABITIIIOMHAN Tparlsl 3'yIisiena aaciejaBaHHe PIKIaMbl K GakTapy
KaHKYPAHTAa3/I0JIbHACIII HA PHIHKY Mpallbl, BBIYIEHHE CYyJacHBIX Bilay paKiIambl 1
pasrisy iX mpakThlyHara npbiMsiHeHHS Ha npbikian3e AAT «CaByliKiH TpagyKT.

Al'exktaM nmacnenaBanHs 3'synsera npaanpeieMctBa (AAT «CaByuikin
npa-npagykKray»).

[IpagmeTam nacnepaBaHHs —3'dyjsenua YIJbly pakKiIaMbl Ha  (OpMBI
caxxpiBenikix maBoa3iHay (AAT «CaBymikiH npagykT»), Sk (akrapy HaBBIIIIHHS
NOMBITY HAa MPATyKUbIIO apraHi3albli.

JIplioMHas mpara cKiajaenia 3 TpoxX riay, yBOJA31H, 3aKII0UIHHS.



