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PE®EPAT

«Hcnonb3oBaHre HHCTPYMEHTOB U ocobeHHocTert SMM mist mpoiBrkeHUs
MenuiHOTO TIpoekTa «Bobcat» B conmansHoi cetr «Instagramy»y
Junomuas padora: 63 c., 10 puc., 1 Tabmn., 51 HCTOYHUKOB.

Karwuesbie caosa: bPEH/], I[IPOABMXEHUE, SMM, UHCTPYMEHTBEI,
PEKJIAMA, MAPKETUHT', TTMAP, COLIUAJIBHAA CETbH

Heab wucciieoBaHUA: OXapaKTEpHU30BaTb OCOOCHHOCTU MPOJABUKEHUS B
COIMAJIBHBIX CETAX, a TAKKE CO3/IaHUE U PACKPYyTKa MEIMHHOTO IpoekTa «Bobcaty.

OO0beKT uccjie0BaHus: OpeHI B HHTEPHETE.

MeToabl HccIe0BaAHMS: METO/IBI aHANIM3a U CUHTE3a, PEUTUHTOBBIE METO/bI,
METOJIbl CTATUCTUYECKOTO aHAIN3a, SKOHOMETPUUECKOE MOICIIMPOBAHHUE.

IHonyyeHHbIe pe3yabTAThI 1 MX HOBU3HA: MPE/JI0KEHBI CIOCOOBI CO3TaHUs
Y TIPOJIBUKEHUSI COOOIIECTBA B COLIMAIBHOM ceTu «Instagramy.

O6sacTh BO3MOKHOTO0 TPAKTHYECKOr0 MNPUMEHEHHUS: BO3MOXHOCTh
MCIIOJIB30BaHUsA TOJIYYEHHBIX PE3YIbTATOB paOOThI MIPU CO3JAAHUU U MPOJIBHKCHUS
npoduse U rpyI B COLUATBHBIX CETIX.

ABTOp palOOThl MOATBEPKAAET, 4YTO TMPUBEICHHBIH B HEW pacyeTHo-
aHAIMTHUYECKUI Marepuan MpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHHUE
HCCIIEAYEMOTO TPOLECCa, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpHBIX U JPYTHUX
MCTOYHUKOB TEOPETHUECKUE, METOAOJIOTMYECKUE U METOAUYECKHUE TOJOKEHUSA U
KOHIIETIIUN CONTPOBOKIAKOTCS CCHIJIKAMHU HA aBTOPOB.




PODEPAT

«BpikapbicTanHe 1HCTpyMeHTaY 1 acabmiBacissy SMM miis npacoyBaHHS
MepliiHara mpaekra «Bobcaty y canpisiipHalt cetibl «Instagram»»
Jeimomuas nipana: 63 c., 10 mai., 1 ta6m., 51 kperHi.

Karwuassia ciaoBel: bPOHJI, [IPACOYBAHHE, SMM, IHCTPYMEHTEI,
POKIISIMA, MAPKETBIHT, ITIAP, CAUBISIJIBHAA CETKA

Mbdra pacienaBaHHsi: axapakTapbl3aBallb acaOjiBacIi MpacoyBaHHS ¥
calbIJIbHBIX CETKAaX, a TakcamMa CTBApIHHE 1 pacKpyTKa MeJblifHara IMpacKkTa
«Bobcaty.

A0'eKT naciaenaBaHHs: Op3H/ y IHTIPHOIIE.

Mertaabl nacjiefaBaHHSA:METaAbl aHANI3y 1 CIHTI3Y, PIUTHIHTABBIA METAJbI,
MeTaJbl CTaThICThIYHATA AHAIII3Y, PKAHAMETPBIYHAE MA/I3JIsIBaHHE.

ATpbIMaHbIAl BBIHIKI i IX HaBi3Ha: MpamaHaBaHbl CIOCA0Obl CTBApIHHA 1
MpacoyBaHHS CYIOJbHACII ¥ callbisiibHal ceTibl «Instagramy.

Bo0aacubMarysiMara  NpakThlYHAra  NPbIMAHEHHSI.  MardybIMaclb
BBIKAPBICTAHHS aTPbIMAHbIX BBIHIKAY Mpalbl Opbl CTBAPIHHI 1 MpPacoyBaHHS
npo@uUISTy 1 TPyl y CalbISUIBHBIX CETKAX.

A¥Tap mpanpl nanBsp/Kae, IITO MPBIBEA3CHBI ¥ €U pa3likoBa-aHaITHIYHBI
MaT3phIsI MpaBiibHA 1 a0'eKThIYHA aJIITIOCTPOYBAE CTaH JA0ceHara mparpcy, a yce
3ama3bluaHblsl 3 JITAPATYPHBIX 1 IHIIBIX KPBIHIL TIAPITHIUHBISA, METadalariyHbls 1
METaJbIUHbIS CTAHOBIIIYA 1 KaHIPMIBI CYyNpaBaKaollla CHachulkaMl Ha 1X

ayTapay.




ANNOTATION

"Using SMM tools and features to promote the media project "Bobcat" in the
social network "Instagram™"
Thesis: 63 p., 10 Fig., 1 Tab., 51 Sources.

Keywords: BRAND, PROMOTION, SMM, INSTRUMENTS,
ADVERTISING, MARKETING, PR, SOCIAL MEDIA

Objective of the research: characterize the features of promotion in social
networks, and creation and promotion of the media project "Bobcat".

Object of research: the brand in the Internet.

Methods: methods of analysis and synthesis, rating methods, the methods of
statistical analysis, econometric modeling.

The results obtained and their novelty: ways to create and promote the
community in the social network «Instagramy.

Realm of the possible practical applications: the possibility of using the
obtained results of work when creating and promoting profiles and groups in social
networks.

Copyright work confirms that resulted in it cash-analytical material correctly
and objectively reflects the state of the process under investigation, and all borrowed
from the literature and other sources of theoretical and methodological terms and
concepts are accompanied by references to their authors.




