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JlumiomHasi paboTa BBINOTHEHA B 00BbeMe:

— 46 cTpanuil,

— 18 nimoctpanui,

— 1 npunoxenue,

— 2 TaOIuIIbI,

— 10 ucronb30BaHHBIX UCTOYHUKOB.

KiroueBbie cnoBa: calfT, KBU3, 3BIK MPOrpaMMUpOBaHuUsl, GppeiiMBOpK, Oa3a
JAHHBIX, KOHCTPYKTOpP, WMHTEPHET-MAPKETHHI, CHUCTEMa aHaJUTUKH, IMOUCKOBas
ONTHUMM3aLMsA, KOHTEKCTHAs peKiama.

B aunmomuol paboTe u3ydyaroTcs BOMPOCHl dPPEKTUBHOTO MPHUBICUCHUS
KJIMEHTOB C IOMOLIBIO HHTEPHET-MapPKETUHTA.

Lenpt0o aUIUIOMHOM pabOTBI COCTOMT B  CO3JaHUHU SPPEKTHUBHOIO
WHCTPYMEHTA  MPUBIEYEHUS  KIWEHTOB W3  HMHTEPHETAa  IOCPEJICTBOM
MapKETUHIOBOT'O KBH3A.

B nporuiecce pa®oThl ObLITN BBITIOTHEHBI CICYIONINE 3a1a4u:

- MPOBEACH aHAM3 LEJIEBOM ayJUTOPUU AJIA BBIABICHUS MOTPEOHOCTEN

M0JIb30BaTEIICH;
- BBbIABJICHBI HanOosee 3(p(HEKTUBHBIE TEXHOJIOTUU JJIA CO3/IaHUs TAHHOTO
BEO-TIPUIIOKEHUS;

- pa3paboTaHO BeO-NPUIIOKEHUE, UCXOISI U3 TIOTPEOHOCTEN PHIHKA,;

- pa3paboTaHa KIIMEHTCKas 4acThb MPUIIOKEHHUS;

- paspaboTaHa cepBepHas 4acThb MPUIIOKEHHUS;

- pa3paboTaHa MpoCTasi CUCTEMa AHAJIUTUKH;

- W3YYEHBI U BHIOpaHbI METO/AbI TPOJBUKEHUS;

- MPOBEACH psAl padOT MO MPOJBHKEHUIO CaiTa.

PaboTa nmeeT npakTUYECKYIO [IEHHOCTb.

[Inanupyrorcst nanpHEWIIee MCMNOJIb30BAHME JTUIUIOMHOIO IIPOEKTa B
KOMMEPYECKUX LENSIX.

JlunioMHast paboTa BBITIOJIHEHA aBTOPOM CAMOCTOSTEIBHO.



Thesis work is carried out in the following scope:
- 46 pages,

- 18 illustrations,

- 1 annex,

- 2 tables,

- 10 sources used.

Keywords: site, quiz, programming language, framework, database, designer, Internet

marketing, analytics system, search optimization, contextual advertising.

The thesis examines the issues of effective customer acquisition through Internet

marketing.

The purpose of the thesis is to create an effective tool for attracting customers from the

Internet through marketing quiz.
In the process of work the following tasks were performed:
- the target audience was analyzed to identify the needs of users;
- identified the most effective technology for creating this web application;
- developed a web application, based on market needs;
- The client part of the application is developed:;
- The server part of the application is developed;
- developed a simple system of analytics;
- methods of promotion are studied and chosen;
- A number of works on website promotion were carried out.
The work is of practical value.
It is planned to continue using the diploma project for commercial purposes.

The thesis was written by the author himself.



JlpimuioMHas mpara BelkaHaHa y ab'éme:
- 46 cTapoHak,

- 18 imocTparblid,

- 1 namarak,

- 2 TaOMILbL,

- 10 BBIKapBICTAHBIX KPBIHIII.

KirouaBbIst CIOBBI: CaiT, KBi3, MOBA IparpaMaBaHHsi, ppeiiMBOpK, 6a3a 1aa3eHbIX,
KaHCTPYKTAp, IHTIPHIT-MapKETHIHT, CICTIMa aHAJIITHIKI, TONIITYKaBasi alITHIMi3allbls, KAHTIKCTHAS

paKi1aMa.

VY AplTioMHa# mpalibl BRIBYUaIOLIIIA MbITaHHI 3()eKThIYHAra MpbILATHEHHS KITIeHTay 3

JaramMorau iHTBpHBT-MapKeTBIHFy.

MbrTaii qpIIoMHaN Ipalibl CKIIagaelia ¥ cTBapIHHI d3eKThIyHAra iIHCTpyMEHTa

NPBILATHEHHS KITIeHTaY 3 IHTIPHATY 3 lallaMorail MapKeThIHraBara KBi3.
VY npamace paboThl ObUTI BBIKAHAHBI HACTYITHBIS 33/1a4bl:
- IpaBe3eHbI aHAJII3 MAITaBal ayABITOPHII Ul BEISYJICHHS AaTpy0ay KaphICTabHIKAY;

- BBISIYJICHBI HAltOO0JTBII A()EKTRIYHBIS TIXHAJIOTI1 UI CTBApIHHS a/i3eHara BI0-

MPBIKIIAaHHI,
- pacmpaniaBaHa B30-7a1aTak, 3bIX0A34bl 3 MATP30 PHIHKY;
- pacrpaliaBaHa KJII€HI[Kasl 4acTKa MpbIKJIalaHHS;
- pacrpanaBaHa CepBepHasi 4acTKa MPbIKIIaJdaHHs;
- pacmpaliaBaHa rmpocTasi CicTaMa aHaJIThIKI,
- BBIBYUYaHbI 1 BHIOpaHbl METabl IPACOYBAHHS;
- IpaBe/3eHbl Ppar padoT na npacoyBaHHI caifTa.
ITpana Mae IpaKTHIYHYIO KAIITOYHACLb.
[Inanyronua gajenae BBIKAPbICTAHHE ABIIIJIOMHAra MpaekTa ¥ KaMepLbIMHBIX MITaX.

JpImiomMHas mpaia BeIKaHaHa ayTapaM caMmacTOiHa.



