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PE®EPAT

JuruioMHas paboTa COJIEPXKUT: CTPAHUI] — 93, WILTIOCTPAIIUN — 2, UICTOYHUKOB —
45, npunoxxeHuu — 4.

KOPIIOPATHBHAA COLIMAJIBHAA OTBETCTBEHHOCTHD,
CTPATEIMHYECKOE IINTAHUPOBAHUE, CTPATEITMYECKOE PA3BUTHUE
KOPIIOPATUBHON COLMAJIBHOM OTBETCTBEHHOCTH, YCTOMUYUBOE
PA3BUTHUE, COUMAJIBHAA OTBETCTBEHHOCTDL BM3HECA

OOBEKTOM JUIUIOMHOTO MCCIIEOBAHUS SIBISIETCS CTPATErMUECKOE pa3BUTHUE
KOPIIOPaTUBHOW COLIMAJIBHON OTBETCTBEHHOCTH B benapycu. IIpenmer nccienoBanus
— pecypchl MaccoBOM KOMMYHHUKAIIMM B pa3padOTKe M pead3allii CTpaTeruu
pazsutua KCO B benapycu.

Llens paboThI: oOMpeneanuTh pPOJb PECYPCOB MACCOBOM KOMMYHHUKAIIMM B
CTPaTErM4eCKOM pa3BUTHH KOPIOPATUBHOW COLIMAIBHOM OTBETCTBEHHOCTH B
benapycwu.

Mertonbl uccieioBaHus: CpaBHEHUE, aHalu3, Kiaccuukanus, o0oOIIeHue,
JEAYKTUBHBIN U UHIYKTUBHBIA METO/IbI, ISl cOOpa U aHaIM3a JAHHBIX MPUMEHSIIUCH
TaKhe COIMOJOTUYECKHE METOJbl, Kak HaOJ0JIEHUEe, SKCIEPTHOE HWHTEPBBIO H
MoHUTOpUHT CMM.

HoBu3Ha naumioMHON paboThl 3aKiIiOYaeTcs B KOMIUIEKCHOM OCBEIICHUU
npoOiemMbl  peanu3ald TMOTEHIMaia CpPeACTB MAacCOBOM KOMMYHHKAIUA B
ctpaternueckoM paszputun KCO. K Bompocy wusyuenuss Baussaus CMU  Ha
pacnpoctpanenue wuneii KCO wmbl 700aBWIM BBIBOJABI O POJU  MEPONPHUITHH,
WHUIIMAPOBAHHBIX TTPO(PECCHOHATEHBIM COOOIIECTBOM, a TaK)KE O KOPIIOPATUBHOU U
couuMaIbHOM peknaMe. [IpoBeneHHBIM aHaIM3 JO0Kas3ajd, YTO Uil IOCTPOCHUS
abdexTuBHON Momenu cTparermdeckoro miuanupoBaHuss KCO  Heobxomaumo
KOMIUJIEKCHOE B3aMMOJEHUCTBUE BCEX PECYPCOB MAaCCOBOW KOMMYHMKaUMH. BaxxHO
ydacTHe€ TOCyJapcTBa, OW3BHEC-CEKTOpa, NPO(PECCHOHATBLHOTO COO0IIecTBa B
J000MpOBaHUM HEOOXOAMMBIX JUISI OCYIIECTBICHUS CTpPAaTErMd BOIPOCOB Ha
3aKOHOAATEIBHOM YPOBHE.

O06yacTh BO3MOXKHOTO MPAKTHYECKOTO MPUMEHEHUS: PE3YIbTAThl JUILIOMHOM
paboOThI MOTYT OBITH TPUMEHEHBI B ICSITEIILHOCTH OOIIECTBEHHBIX U TOCY1aPCTBEHHBIX
OpraHu3allvi, 3aHUMAIOIIUXCA CTPATErMYECKUM IJIAHUPOBAHUEM KOPIOPATUBHOM
COIIMAJIbHOM  OTBETCTBEHHOCTH, a TakKXXe HCIOJIb30BaThCI KOMMEPUYECKUMHU
KoMnaHusAMH B pamkax cBoeil KCO-nearenbHOCTH.

ABTOp pabOTHI TMOATBEPXKIACT JIOCTOBEPHOCTh WCCIICOBAHUS, a TaKkKe
OOBEKTUBHOCTH CCHIJIOK HA HCTOUYHUKH, UCTIOJIL30BaHHBIE B paboTe.

ITaBmoBckas K.M.




PODEPAT

JIpITuIOMHAS TIpalia CKiIaiaeiia 3: CTapoHak — 53, MatoHKay — 2, KpbIHII — 45,
nanatkay — 4.

KAPITAPATBIYHAS CAIBISJIBHAS AJIKASHACIIb, CTPATAITYHAE
I[IJIAHABAHHE, CTPATOI'TYHAE PA3BILE KAPITAPATBHIYHAN
CAIBISIJIBHAN AJIKA3HACIII, YCTOMIIIBAE PA3BILILE, CAIBISIJIBHAS
AJJKA3HACIb BI3HECY.

AG’exTaM JbIIUIOMHAra JacjefaBaHHs 3 sAyisielia CTpaTdriyHae pasBilué
KaprapaTtblyHall calplsiibHai ankaszHacii ¥ bemapyci. Ilpaamer nacinenaBanHs —
PACYpChI MacaBail KaMyHIKallbll ¥ pacipaiioyIisl 1 paajizaiibii cTpatarii passinusg KCA
¥ benapyci.

[pnp  mparpl: BBI3HAYBILL POJIIO  pAcypcay MacaBail KaMyHIKailbll ¥
CTpaTATIYHBIM Pa3Billlll KapnapaTblyHail calblisiibHal agka3Hacii ¥ bemapyci.

Meranpl gacienaBaHHs: TapayHaHHE, aHaTi3, Kiacidikalbls, adaryjJbHEHHE,
JOAYKIBIA 1 1HAYKIBIA, Ui 300py 1 aHami3y JaA3€HBIX BBIKAPHICTOYBATICS TaKis
calbIsUIariYHbIs METAJIbI SIK Ha31paHHE, SKCIepTHAE THTIPB 10 1 MaHITOpbIHT CMI.

Hagi3Ha npimioMHai mpaisl 3B0311111a J1a KOMIUIEKCHAra acBsITJICHHs padiem
prai3allbli TaTAHIBIUTY CPOJKAY MacaBall KaMyHIKaIlbll ¥ CTPATATIYHBIM Pa3BIIlIIl
KCA. Jla nerranns ymmeisy CMI Ha pacnaycromkanne 1191 KCA MbI 1a/1ai11 BEIBAJIbI
a0 poii MepampbleMcTBay, sKig 3’SYJsUlics 1HIUBIAThIBA mpadeciiiHail CyIoki, a
Takcama ad KaprapaThlyHaH 1 calpisiibHa pakiiame. [IpaBen3ensl aHami3 qakaszay, mro
11 madymoBel d(ekThiyHalh Mamiai crpardriyHara riaBaHHs KCA HeaOxomHa
KOMITJIEKCHAE y3aeMali3esiHHEe YCiX pacypcay MacaBail kaMmyHikaibli. Baxkasl ymzen
T3sIp’KaBbl, O13HEC-CeKTapa, mpadeciitHail cymonki ¥ nabdipaBaHHI HEaOXOTHBIX IS
XKBILAYIICHHS CTPATAT1l MBITAHHIY HA 3aKaHAJayubIM y3pOYyHI.

Cdepa marubiMara mnpaxkThlUHara MPBIMSHEHHS: BBIHIKI JBITUIOMHANM TMpailbl
MOTYIIb OBIIb BBIKAPBICTAHBI ¥ JN3€HHACII IPaMajiCKiX 1 M3sp>KayHBIX YCTaHOY, SKis
3aiiMaroIa CTPATATIYHBIM IJIAHABAHHEM KaprapaThlyHAH callblsIbHal aJKa3HacCIl, a
Takcama yaidaHbl KaMmeplbIHHBIMI KaMIiaHisimi ¥ pamkax cBaéii KCA-n3eiinactii.

A¥yTap mpanbl TmauBsp/Kae JakiagHAclb  JacielaBaHHSA, a Takcama
a0’ eKTBIYHACITh CIIAChUIAK HAa KPBIHIIIBI, SIKisl ObUTI BBIKAPBICTAHBI ¥ TIpAITbI.

[Taynoyckas K.M.




ABSTRACT

Thesis work: pages — 53, illustrations — 2, sources — 45, applications — 4.

CORPORATE SOCIAL RESPONSIBILITY, STRATEGIC PLANNING,
DEVELOPMENT STRATEGY OF CORPORATE SOCIAL RESPONSIBILITY,
SUSTAINABLE DEVELOPMENT, SOCIAL RESPONSIBILITY OF BUSINESS.

Object of research: development strategy of corporate social responsibility in
Belarus. The subject of the research: resources of mass communication in the
development and implementation of CSR development strategy in Belarus

The objective of the work: determine the role of mass communication resources
in the strategic development of corporate social responsibility in Belarus.

Research methods: comparison, analysis, classification, generalization,
deductive and inductive methods, sociological methods such as observation, expert
interviews and media monitoring were used to collect and analyze data.

The novelty of the thesis is the comprehensive coverage of the problem of
realizing the potential of mass communication in the strategic development of CSR.
To the issue of studying the influence of the media on the dissemination of CSR ideas,
we added conclusions about the role of events initiated by the professional community,
as well as corporate and social advertising. The conducted analysis proved that for the
construction of an effective model of CSR strategic planning, a complex interaction of
all resources of mass communication is necessary. It is important to involve the state,
the business sector, the professional community in lobbying the issues necessary for
the implementation of the strategy at the legislative level.

The area of possible practical application: the results of the thesis can be applied
by public and state organizations, engaged in strategic planning of corporate social
responsibility and used by commercial companies in the framework of their CSR
activities.

The author of the paper confirms the reliability of the research, as well as the
objectivity of source references used in the work.

K. Pavlovskaya




