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PE®EPAT JJUIIJIOMHOM PABOTHI

JlutimomHuas paboTa ColepKUT: 65 cTpanull, 49 UCTOYHUKOB, 5 TPUIIOKESHHM.

HEVMUHI, KOMMEPYECKAS HOMMHAIIUS, KOMMEPYECKOE
HAMMEHOBAHUE, OPI'OHUM, SPITOHUMMNYECKUIA TEPMUH,
PEKIIAMHOE WM, IIPEAIIPUATUE OBIIECTBEHHOI'O IIMTAHHMA,
NMUJK 'OPO/JA.

OOBEeKT  ucclaeloBaHUS — AUIUIOMHOM  pabOThl —  HEMMHMHTI  Kak
npodeccruoHanbHas AESITeNIbHOCTh MO0 pa3padOoTKe KOMMEPUYECKUX HAMMEHOBaHUMN
JJ1S1 TOBApPOB, YCIIYT U IPEATPUSITUH.

HpCI[MeT HCCIICAOBAHUA — KOMMCPUYCCKHC HAWMMCHOBAHUA SaBeﬂeHHﬁ
06HICCTBCHHOI‘O nuTaHusa r. MuHCKa.
HGJ'IB IIPIHJIOMHOﬁ pa6OTI)I — CHCTCMHO OIIMCAaTb KOMMCPUYCCKHC

HAMMEHOBAaHUS 3aBeJICHUN OOIIECTBEHHOTO TUTaHus T. MuHCKa # JaTh
PEKOMEHJIAlMKM 10 KOHCTPYMPOBAHUIO YCICIIHBIX HEWUMOB JJIS BIIAJICTbICB
peCTOpaHHOro OM3HEca.

Meronabl uccaeIOBaHMS: OMHUCATENIbHBIA METOM, aHalu3, KiacCU(UKAIus,
CpaBHEHUE, 00001eHre, MHTEPIIpETaIvs, aHKETHBINA OMpOC.

[Tony4yeHHsie pe3ynbTaThl U WX HOBU3HA: M3Y4YEHO TOHSTHE HEHMUHTA,
OTpEJICICHbl OCHOBHBIE OCOOCHHOCTM MW  dTambl  Ipollecca pa3paboTKu
KOMMEPYECKOTO HAaMMEHOBAHUS, BBISIBIICHBI KPUTEPUU JJI CO3JAaHUS YCIICIIHOTO
HeliMa, pacCMOTPEH JIMHTBUCTHUYECKUN acleKT HeWMHHra, o0o3HayeHa poJib
KOMMEPYECKOTO UMEHU B KOMMYHHUKAIIUU 3aBEJCHUSI OOIIECTBEHHOTO MUTAHUS C
[EJIEBBIMU  ayJAUTOPUSMHU, BBISBIEHB CEMAaHTUYECKHE, TpaMMAaTHUYECKHE U
rpauyueckue  XapakTEPUCTHUKH KOMMEPUYECKMX HAMMEHOBAaHUW  3aBEJCHUMN
OOIIECTBEHHOTO MUTAHUS T. MUHCKA, U3YYEHBI TOTPEOUTENIbCKUE MPEANIOUYTEHUS B
chepe HEeWMHMHTa, JaHbl PEKOMEHIAIIMU BIAJeNbllaM PECTOPAHHOTO OW3HEca I0
KOHCTPYUPOBAHUIO YCIIEITHBIX HEHMOB.

HoBu3zna pumioMHOM pabOThl 3aKIOYaeTCss B TOM, 4YTO BIIEPBBIC B
OTEUECTBEHHOW TMPAKTUKE TPEIMETOM HAYYHOTO HCCIEAOBAHUS CTAHOBHUTCS
HEHWMUHT B cepe OOIIeCTBEHHOTO MUTaHus (Ha mpuMepe T. MuHcKa).

O061acTh BO3MOXHOTO MTPAKTUYECKOTO MPUMEHEHHUS: PE3YJIbTaThl TUIIIOMHOM
paboThl MOTYT OBITH MUCIOJIb30BAHBI MPU YTEHUH BY30BCKUX KypcoB «bpeHIuHIr,
«Teopust u MpakTHKa PEKIaMbl», B paMKaxX OTACIBHOTO CIEIKypca MO0 HEWMHHTY.
OTtnenbHBIE TIOJIOKEHHST pabOThl MOTYT OBITh TIOJIE3HBI BIAJCNbIIAM 3aBEICHUMN
OOIIIECTBEHHOTO MTUTAHUs1, OpEeHI-MEHEeHKepaM, CIIeIUaaIucTaM 1o HeUMHHTY.

ABTOp paboThl TOATBEPKAACT TOCTOBEPHOCTH MaTEPUATIOB JIUILIOMHOM
paboThI, a TAKXKE CAMOCTOSITEIHHOCTD €€ BBITIOJIHCHUS.

Mapuuk /1. A.




PO®EPAT JABIIMJIOMHA MPALbI

JIpITuTOMHAs TIpara 3Msmgae: 65 craponak, 49 KpeIHill, 5 MPHIKIAIaHHSY .

HAOUMIHI, KAMEPIBIMHAS HAMIHALIBISI, KAMEPLIBIMHAE
HAWMEHHE, DPI'OHIM, SPTAHIMIUHBI TAOPMIH, POKJIAMHAE IMJ,
[MPAJITPBIEMCTBA T'PAMAJICKAT' A XAPUABAHHA, IMIJIK TOPAJIA.

AO'eKT paciemaBaHHS JBIIJIOMHAW Tpalbl — HOUMIHT K TipadeciiiHas
J3eMHaACIb T1a pachparoyibl KaMeplbIMHBIX HAaWMEHHSY JUIsS TaBapay, Mmaciyr 1
MpajanpeieMCcTBaY.

[IpanMer nmacnmenaBaHHS — KaMepIbIMHBIA HallMEHHI YCTaHOY TIpamajckara
XapyaBaHHs T. MiHCKa.

Mbara ABIUIOMHAM Tpalbl — CICTAMHA armicallb KaMepIbIMHBI HalMEHH1
ycTaHOy rpamajackara xapyaBaHHs T. MiHcka 1 Janp paKaMeHJalbll  ma
KaHCTPYSBAaHHIO MACISAXOBBIX HEMMaY NS YnananbHIKay pacTapaHHara Oi3HeCy.

Meranpl gaciefaBaHHS:  alicalibHBI  METaj, aHami3, Kiacidikaipls,
napayHaHHe, adaryJbHEHHE, IHTIPIPATAIbIsI, AHKETHAE allbITaHHE.

ATpbIMaHbIs BBIHIKI 1 1X HaBi3HA: BhIByYaHa MAHSIIIE HIUMIHTY, BbI3HAYAHBI
aCHOYHBISI acalJiBaclii 1 dTallbl MpalpCcy pacrpanoyki KamepiipliiHara HailMeHHS,
BBISIYJIGHBI  KPBITApPBIl  JUIsI CTBapd HHs TacmsxoBara HeiMa, pasrie/KaHbl
JHTBICTBIUHBI aCMEKT HAWUMIHTY, TMa3HayaHa poJis KaMmepllpliiHara iMeHi ¥
KaMyHIKaIpll YCTaHOBBI TIpamajickara XapyaBaHHS 3 MATaBbIMI ayJIbITOPBISMI,
BBISIYJICHBl ~ CEMAHTBIYHBISI, TpPaMaTbIYHbIA 1 TrpadiyHbidl  XapaKTapbICTHIKI
KaMEpUBIMHBIX HAMMEHHSY YCTaHOY Tpamajckara xapyaBaHHs T. MiHCKa,
BBIBYYaHbl CHAXBIBEIKIA TepaBari ¥ cdepbl HIMMIHTA, JaA3€Hbl PIKAMEH]IAllbIl
ynamanpHIKaM pacTapaHHara Oi13Hecy Ia KaHCTPYSBaHHIO MACISIXOBBIX HEiMay.

HagizHa pgplmuioMHaii mpampl CKIafaeliia Yy ThIM, IITO YHEPIIBIHIO ¥
allubIHHAW TIPAKTHIIBI TIPaJIMETaM HaBYKOBara Jacjie/laBaHHs CTaHOBIIIA HIWMIHT
y cdepbl rpaMajickara xapuaBaHHs (Ha MpbIKiIaa3e T. MiHcKa).

Bobnacup MardsiMara mpakThlyHara MNPBIMSHEHHS: BBIHIKI JIBITIJIOMHAN
mparbl MOTYIIb OBIIlb BHIKAPBICTAHBI MPBI YbITAHHI By3ayCKiX Kypcay «BpaHABIHTY,
«TH0pblIsi 1 MpakThIKa PIKIAMbD», ¥ paMKax acoOHara crerkKypca ma HIUMIHTY.
ACOOHBISI TaJaXdHHI TMpalbl MOTYIL OBIIlb KAapbICHBI YIaJalbHIKaM YCTaHOY
rpaMajickara xapuaBaHHs, Op3H/I-MEHEKIPaM, CIICUBISITICTaM Ta HOUMIHTY.

A¥yTap mpaibl NauBspAKae MAYHACIH MaT3phisjiay JbIIUIIOMHAN mpailbl, a
Takcama caMacCTOWHACIIb sI¢ BRIKAHAHHS.

Mapubik 1. A




ABSTRACT

The graduation paper contains: 65 pages, 49 sources, 5 appendixes.

NAMING, COMMERCIAL NOMINATION, COMMERCIAL NAME,
ERGONIM, ERGONIMICAL TERM, ADVERTISING NAME, PUBLIC
CATERING ESTABLISHMENT, IMAGE OF THE CITY.

The object of the research is naming as a professional activity in the
development of commercial names for goods, services and enterprises.

The subject of the research is commercial names of public catering
establishments in Minsk.

Purpose of the research is to systematically describe the commercial names of
public catering establishments in Minsk and to give advice to owners of the
restaurant business in the field of creating successful names.

Research methods: descriptive method, analysis, classification, comparison,
generalization, interpretation, questionnaire survey.

The results obtained and their novelty: the study examined the concept of
naming, it identifies the main features and stages of the commercial name
development process, and it identifies the criteria for a successful name, considered
the linguistic aspect of naming. The study revealed the role of the commercial name
in the communication of the catering establishment with the target audiences, the
study also identified semantic, grammatical and graphic characteristics of
commercial names of public catering establishments in Minsk. The study also
examines consumer preferences in naming and gives recommendations to owners of
the restaurant business in the field of creating successful names.

The novelty of the thesis: for the first time in the domestic practice, the subject
of scientific research is naming in the sphere of public catering (on the example of
Minsk).

Implementation of the results: the given degree work results can be used in
reading university courses "Branding", "Theory and practice of advertising”, in a
separate special course on naming. Certain results of the study can be useful to
owners of public catering establishments, brand managers, specialists in naming.

The author of the study confirms the reliability of the materials of the thesis
work, as well as the independence of its execution.

Marchik D.A.




