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Junimomuas pabota: crpanunr — 66, Tabmumi — 4, HCTOYHHUKOB — 51,
MPUIOKEHHUHN — 17,

KmoueBsle  cmoBa: OPTAHU3ALIMSA  MEPOIIPUATUN, WUMNJIXK,
KOPITIOPATHBHAZI KVIJIBTYPA, KOMMYVYHUKAILINA, MBEHT-
MEHE/UKMEHT, IEJIEBAS AYJWTOPUS, CTPATEIUS, COBBITUMHBIE
KOMMYVYHUKALIMU, TEXHOJIOI'U, MEPOITPUATHUE, UBEHT.

OOBEKT HAy4YHOTO UCCJIEAOBaHMS — Ipolecc (HOPMUPOBAHUS UMHUIKA
OpraHu3alluu.
[IpeameTr Hay4yHOro UCCIEAOBaHUS — OpraHU3alydsg MEPONPUATHM Kak

UHCTPYMEHT (DOPMUPOBAHMS UMHUJIKA OpTraHU3aIIH.

enp nummomMHOM pabOTHI — HCCIENOBaTh M OINHUCATh, KaK OpraHu3alus
MEpPOTIPUATUN BIUAET HA (QOPMUPOBAHUE UMHJI>KA KOMITAHUH.

Meroabpl  UCCIEIOBAHMUS: COIIMOJIOTUYECKUA  OMpPOC,  MOHUTOPUHT
OOIIIECTBEHHOTO MHEHUS, aHAIU3, CHHTE3, METO/I CPABHEHMSI, SKCIIEPTHOE UHTEPBBIO.

[Tomy4yeHHbIe pe3yabTaThl M WX HOBHU3HA: KOPIOPATUBHBIM UMUK — 3TO
[[EJIOCTHOE BOCIPUSATHE OPTraHMU3allMU PA3JIMYHBIMU TPyHIaMyd OOIIECTBEHHOCTH.
NMumK ABISETCS HEOTHEMIIEMOM 4YacThIO JIIO0OH KOMIIAHHMHM, B CBSA3H C YEM
HEO0OXOMMO IIEJICHANPABIEHHO 3aHUMAThCS €ro (POPMUPOBAHUEM U TIOJIEPKAHUEM.
HanbGonee >ddexkTuBHBIMU IS OTOH  JESITEIBHOCTH  SIBJISIFOTCS ~ HOBBIC
HETPAJUIIMOHHBIE WHCTPYMEHTHI, OJHUM U3 KOTOPBIX BBICTYIAET OpTraHMU3aIUs
MeponpusaTuii. OpraHu3anus MEpOINPUSTUN MpeBpaIiacT COOOIMIEHNE 0O KOMIIAHUU B
WHTEPECHYIO Il ayauTopuu ¢GopMy, TMOcCIe Yero aelaeT 3Ty UHOOpMAIUIo
JOCTOSIHUEM  O0mIecTBeHHOCTH. [IpyW  ycHemHOM MpOBEACHUH MEpPOMPHUSTHS,
BIICUATIICHUS ayJIUTOPUM OyAyT TOJIOKUTEIbHBIMA U HANpPSIMYIO CBSI3aHHBIMH C
KOMITaHUEH. DTO COCOOCTBYET (DOPMUPOBAHUIO M TOAACPKAHUIO OJIArOTPUATHOTO
UMUK OpraHU3allUu.

Hayunass HOBM3Ha JUIJIOMHOW pabOThI 3aKJIIOYaeTCsl B PACCMOTPEHUHU
MPUMEHEHUST OpTraHU3aIli MEPOTIPUATUI KaK HOBOTO BHJIa KOMMYHHUKAIIUHU C YIYETOM
OCOOEHHOCTEW OeNopycCKOTO phIHKA W B paMkKax (oOpMUpOBaHUS HMHUIKA
OpraHu3alui, 1eUCTBYOIUX B bemapycu.

O6mactTh  BO3MOXKHOTO  MPAKTHYECKOTO  MPUMEHEHHS:  pa3padoTka
KOMITJIEKCHBIX IMHUJPKEBBIX CTPATETHil C UCTIOJIb30BAHUEM JTAHHOTO HHCTPYMEHTA.

ABTOp paboOTHl TOATBEP)KAAET JOCTOBEPHOCTh WCCICAOBAHMS, a TaKkKe
O00BEKTHUBHOCTH CCHIJIOK HA HCTOYHUKH, UCIIOJIH30BAaHHBIC B paboTe.
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JIpITUTOMHAS TIpalia; cTapoHak — 66, Tabumiiy — 4, KpbIHill — 51, IpbIKIagaHHY —
17.

Kmouassist  cnossl: APTAHIBAILIBISI MEPAIIPBIEMCTBAY, IMIIX,
KAPITAPATBIYHAS KYJIbTYPA, KAMYHIKAIIBIS, IBOHT-M3HD[PKMEHT,
MDOTABAS AVJIBITOPBIS, CTPATOITS, ITAJBEMHBISI KAMYHIKAIIBII,
TOXHAJIOT'Tl, MEPATIPBIEMCTBBI, IBOHT.

AO'eKT HaByKoBara JacieJaBaHHsS — TMpaidc (dapMmipaBaHHS — IMIDKY
apraHi3alpli.

[IpagmeT HaBykoBara jacielaBaHHSi — apraHi3alblsi MepanpbleMCTBaY SK
IHCTpYMEHT (papMipaBaHHs IM1JDKY apraHi3albli.

Mbra [npltuioMHaid mpanbl — JaciefaBallb 1 amicailb, SK apraHi3allbls
MepanpbleMcTBay YIuibiBae Ha dapMipaBaHHE IMIJKY KaMIIaHil.

Meranpl nacnefaBaHHs: callbisUlaridyHae anbITaHHE, MAHITOPBIHT I'pamajckai
JTyMKI, aHaIi3, CIHT?3, MeTaJ] TapayHaHHs, SKCIIepTHAe 1HTIPB'IO0.

ATpbIMaHbI BBIHIKI 1 1X HaBi3HA: KaprapaThIYHBI IMIDK — TITa IPJAcHae
ycnpbIMaHHE apradizallbll pO3HBIMI TpynamMi rpamajackacii. Imimpk 3'synseria
Heaj'eMHal yacTkail J1r000i kammaHii, y CyBs31 3 4bIM Hea0XoJlHa MAITaHaKipaBaHa
3aiimariia aro QapmipaBaHHeM 1 TmaiTpbiMaHHeM. HailGonbin 3(exThIYHbIMI s
raTail A3edHactll 3'ayIIsIolia HOBbIS HETPAIbIIBIMHBIA 1THCTPYMEHTHI, aHbIM 3 SIKIX
BBICTYIIa€  apraHi3aibli  MepalpbhleMCTBay. Aprasizaiblsi  MepanpbleMCTBay
nepaTBapae maBeAamMIICHHE a0 Kammadil ¥ MIKaBYIO JUIsl ayabITOpbll GopMy, macis
yaro poOilb raTyr0 i1H(apMmaibiro 31a0bITKaM rpamajckacii. [Ipbl macmsaxoBbIM
MpaBs3€HHI MEPANIPBIEMCTBA, YpaXKaHH1 a¥AbITOPbI1 OyAyIlh CTAHOYUYBIMI 1 HAYTIPOCT
3BsI3aHBIMI 3 KaMIlaHisii. ['9Ta crpeisie papMipaBaHHIO 1 TAATPHIMAHHIO CTaHOYYara
IMIJDKY apraHizarpbli.

HaBykoBasi HaBi3Ha JBIIUIOMHAW Mpaibl  3aKiodaeiiia Yy  pasrisase
NPBIMSIHEHHS apraHi3allbli MepanpbleMCcTBay sIK HOBara BiJy KaMyHIKaIlbli 3 yJiKaM
acabumiBacilsy Oenapyckara peIHKY 1 ¥ paMkax (apMipaBaHHS IMIJKYy apraHi3allblid,
SK1s 13eiHIvans y benapyci.

BoGnaciip  marysiMara =~ mpakThIlYHAra — MPBIMSIHEHHS:  pacrparoyka
KOMITJIEKCHBIX IM1P)KaBBIX CTPATATIH 3 BRIKAPBICTAHHEM T3Tara iHCTpyMEHTA.

A¥yTap mpampsl TanBAp/pKae  JaKiIagHACIh  Jaciie/laBaHHI, a Takcama
a0'eKThIYHACIIH CIIACHUTAK HA KPBIHIIBI, BEIKAPHICTAHBIS ¥ TPAIlbI.



ABSTRACT

Diploma thesis: pages — 66, tables — 4, sources — 51, appendix — 17.

Key words: ORGANIZATION OF EVENTS, IMAGE, CORPORATE
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AUDIENCE, STRATEGY, EVENT COMMUNICATIONS, TECHNOLOGIES,
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Obiject of research: the process of forming of organization's image.

Subject of research: the organization of events as a tool for forming of
organization's image.

Purpose of research is to investigate and describe how the organization of
events affects the formation of the company's image.

Research methods: sociological survey, monitoring of public opinion, analysis,
synthesis, method of comparison, expert interview.

The results and their novelty: the corporate image is a holistic perception of the
organization by various groups of the public. Image is an integral part of any
company, so it’s necessary to focus on its formation and maintenance. Non-
traditional tools are most effective for this activity, and one of them is the
organization of events. Organizing of events turns the message about the company
into an interesting form for the audience and then it makes this information public. If
the event is successfully carried out, the impression of the audience will be positive
and directly related to the company. This contributes to the formation and
maintenance of a favorable image of the organization.

The scientific novelty of the topic is to consider the application of the
organization of events as a new type of communication, taking into account the
peculiarities of the Belarusian market and within the framework of forming the image
of organizations operating in Belarus.

The area of possible practical application: development of complex image
strategies using such a tool.

The author of the diploma confirms the reliability of the research, as well as the
objectivity of references to sources used in the work.



