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PE®EPAT JJMIIJIOMHOM PABOThHI

JlutiiomHast paboTa COACPKUT: CTPaHUI] — 59, pUCYHKOB — 4, ICTOYHUKOB — 86.

PR-TEKCT, PEKJIAMHBIM TEKCT, MEJUATEKCT, MACC-MEJUA,
CPEJJCTBA MACCOBOM KOMMVYHUKAIIMHM, HOBBIE MEJIMA, XAHP,
TUIIOJIOI' A, KOHBEPTEHLUA, KPEOJIM3OBAHHOCTH, TEHJAEHIINMMU,
KOMMYHUKATHUBHBIE OCOBEHHOCTHU, CTUJINCTUKA.

OOBeKT uccienoBanus — pekinamMublid 1 PR-TekcT.

[Ipenmer wHcciienoBaHUs — COBOKYIIHOCTH  SI3BIKOBBIX W BHESA3BIKOBBIX
AJIIEMEHTOB, XapaKTepU3yIOIas KOMMYHUKATUBHYIO CTOPOHY TEKCTOB.

[lenp paboTel — u3yuuTh PR- W peksiaMHBI TEKCTHI Kak COBOKYIHOCTH
IIPEICTABICHHBIX B HUX JMHIBUCTHYECKUX M 3IKCTPAIMHTBUCTHUYECKHX CPEICTB C
TOYKH 3PEHUS BIUSHUSA HA KOMMYHUKALIUIO C [IEJIEBBIMH aYAUTOPHUSMHU.

Mertonel uccnenoBaHMS: JIEAyKIMH, METOJ JIMHTBUCTUYECKOIO OIMCAHUS,
JVCKYPCUBHOTO M KOHTEHT-aHaJIU3a.

[lonydeHHBIE pPE3yNbTATBl M HMX HOBU3HA: M3Y4YEHO IIOHATHE MEAMATEKCTA,
onpenenieHa koppessiusa noustuit «CMMWy», «CMK» u «Mmacc-meauay», 0003HaYEHBI
KJIIOUEBbIE M BTOpOCTeneHHble (yHKUMH PR- ¥ pekiaMHBIX TEKCTOB, OMHUCAHO
JKAHPOBOE€ U  THUIOJIOTHYECKOE pa3sHOoOOpa3ue TEKCTOB pekiamMHoii u  PR-
KOMMYHHMKAIIUM, HA OCHOBE PAaHEE ONMCAHHBIX BBIBEJICHBI HOBBIE XaPAKTEPHUCTHUKH
JUTsl TEKCTOB pekiambl U PR, onpenenensl o01ume XxapakTepuCcTUKH, BEAYLIUE KaHPBI
peknaMHbIX U PR-TekcToB B 0€0pyCCKUX Macc-Meaua, BbIIEIEHbl CBOMCTBEHHBIE UM
BepOabHbIE CPEACTBA, a TAKXKE OTMEUYEHbl TEHACHIMU B (YHKUHOHUPOBAHUU
TEKCTOB B OTHOIIIEHHH HOBBIX MEJINA.

HoBu3Ha TeMbl 3aKI1I04aeTCsl B aHaJIu3€ U 000OIIEHUH ONbITA CHEIUATUCTOB 110
MEIUATUHTBUCTUKE, CTUJIMCTUKE M KOMMYHHMKAUUU M (POPMUPOBAHUHU LIETOCTHOIO
MOAX0/1a B U3yUYEHUH XAPAKTEPUCTUK TEKCTOB pekiiambl 1 PR Ha nx ocHoBe.

OO6sacTb BO3MOKHOTO MPAaKTUYECKOTO MPUMEHEHUs: pa3padOTaHHBIA MOAXOJ
MOKET OBITh HCIOJb30BAH TEOPETHKAMHU, M3YYAIOIIUMU CTPYKTYPY U COAEpKaHUE
MEIUATEKCTOB, W MPAKTHUKYIOUIMMHU CIEeUUaTucTaMu  cepbl KOMMYHUKAIHM,
CO3JAIOIIMMU ITH TEKCTBHI.

ABTOp paboThl MOATBEPXKIAET JOCTOBEPHOCTh HCCIEAOBAHMS, a TaKkKe
O00BEKTUBHOCTh CCHUIOK Ha HCTOYHUKH, UCIIOJIb30BAaHHBIE B padoTe.

Kom A.H.




PO®EPAT JABIMJIOMHAM MPALBI

JIpITIIIOMHAs Tipalia 3MAIIdae: crapoHak — 59, Mamonkay — 4, KpbIHii — 86.

PR-TOKCT, POKJIIAMHBI TOKCT, MEABIATOKCT, MAC-ME/bIA,
CPOJAKI MACABAM KAMVHIKAIIBI, HOBBISI MEJIbISA, KAHP,
TBIIAJIOI'TA, KAHBEPI'EHLIBIA, KPOAJII3ABAHACIb, TOHASHIIBII,
KAMYHIKATBIYHBISI ACABJIIBACLII, CTBIJIICTBIKA.

AOG'exT nacnenaBaHHs — pIkiIamMHbl 1 PR-TakeT.

[IpagmeT macmenaBaHHS — CYKYITHACID JIIHTBICTBIYHBIX 1 AKCTPATIHTBICTBIYHBIX
AIIEMEHTAY, XapaKTapbI3yIOUbIX KaMyHIKAaThIYHBI OOK TIKCTAY.

Mbrta nacinemaBaHHS — nmacienaBailb PR- 1 pakigamMHBI TOKCTHI SIK CYKYITHACITh
NPaJCTayIEHBIX Yy 1X JIHIBICTBIYHBIX 1 SKCTPAIMHIBUCTUYECKUX CPOAKAY 3 MYHKTY
TJIeJKAHHS YIUIBIBY HA KAMYHIKALIBIIO 3 MATaBbIM1 ay IBITOPBISMI.

Mertanpl pacienaBaHHs: JDYKIbIl, METaJa JIHIBICThIYHAra amiCaHHs,
JBICKypCIyHara 1 KaHTIHT-aHali3y.

ATpbpIMaHbIg BBIHIKI 1 1X HaBI3HA: BbIByYaHAa NaHALLE MEABIATIKCTY,
BbI3Ha4YaHa Kapaysnels ma"snugay «CMI», «CMK» 1 «wmac-menpis», Ma3HadyaHbl
KJIFOUaBbIA 1 Apyrapaanbis ¢GyHKubl PR- 1 paknaMHbIX TAKCTay, amicaHa >kaHpaBas 1
ThIMAJNIATIYHAs pa3HAcTaHACIb TAKCTAy pakiamMHal 1 PR-kamyHikaibll, Ha acHOBe
paHell amicaHbIX BBIBEA3EHBI HOBBIA XapaKTapbICTBIKI JJIA TAIKCTay pakiambl 1 PR,
BbI3HAYAHBI aryJbHbISI XapaKTAPbICTBIKI, BAAYUbls KaHPbl paKIaMHbIX 1 PR-T3kcTay y
Oenapyckix Mac-MeJbls, BbUIyYaHbl YJIAcI[iBbIs IM BepOaJIbHBIS CpPOJKI, a Takcama
aJ3HavYaHbl TOHJPHIIBI ¥ (YHKIBISHABAHHI TAKCTAY Y TAUbIHEHHI J1a HOBBIX MEIbIS.

HagizHa TaMbI 3akiirovaeniia ¥ aHajize 1 abaryJabHEHHI BOMBITY CHEIBIUTICTAY
na MEAbISUTIHTBICTBIIBI, CTBUIICTBILBI 1 KaMyHiKaibll 1 (apMipaBaHHI IpjacHara
NaJbIX01y ¥ BHIBYUIHHI XapaKTAPBICTBIK MEJIBISITIKCTY Ha 1X aCHOBE.

BoOnacip mMarueiMara npakTbhlyHara NpbIMSHEHHS: pacrpalaBaHbl MaJbIX0]
MOXka OBbIllb BBIKAPBICTAHBI TIAPATHIKAMI, SKIS BBIBYYaIOIlb CTPYKTYpYy 1 3MECT
MEJBISTIKCTY, 1 MPAKTBIKYIOUbIMI CHEUbIsuTicTaMl cepbl KaMyHIKalbId, sKis
CTBaparolb I3ThIs TIKCTHI.

A¥Tap npaupl nanBapakae M3yHaclpb JacielaBaHHs, a TakcaMa al'eKThlyHaCIb
CHachUIaK Ha KPBIHILbI, BBIKAPBICTAHBIS ¥ TIpallbl.

Kom I'.'M.




THE ABSTRACT

Diploma work: pages — 59, images — 4, information sources — 86.

PR-TEXT, ADVERTISING TEXT, MEDIATEXT, MASS MEDIA, MASS
COMMUNICATION, NEW MEDIA, GENRE, TYPOLOGY, CONVERGENCE,
COREOLATION, TRENDS, COMMUNICATIVE FEATURES, STYLISTICS.

Obiject of the research — advertising and PR-text.

Subject of the research — aggregate of linguistic and extralinguistic elements,
which characterizes the communicative side of texts.

Target of the work — to study PR and advertising texts as a combination of
linguistic and extralinguistic means, which presented in them, in terms of the
influence on communication with target audiences.

Methods of the research: deduction, the method of linguistic description,
discursive and content analysis.

The obtained results and its novelty:

the notion of media text has been studied, the correlation between the notions
of "media" and "mass media" has been defined, key and secondary functions of PR
and advertising texts have been identified, the genre and typological variety of texts
of advertising and PR communication has been described. Based on the previously
described, new characteristics for texts of advertising and PR, general characteristics,
leading genres of advertising and PR texts in the Belarusian mass media were
defined, peculiar verbal means were singled out, and trends in functioning in new
media were noted.

The novelty of this diploma theme consists in analyzing and summarizing the
experience of specialists in medialinguistics, stylistics and communication and
forming a holistic approach to studying the characteristics of advertising and PR-texts
on their basis.

The area of the potential practical usage: the developed approach can be used
by theorists, who studies the structure and content of media texts, and by practitioners
in the field of communications, who creates these texts.

The author of the work confirms the reliability of the research, as well as the
objectivity of references to the sources used in work.

Kom A.N.




