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PE®EPAT

O0BEM naHHOM TUIUIOMHOM PabOThI cocTaBisieT cTpaHull. OHa comepxuT 21
pUCyHOK, 2 Tabmuupl, 1 mnpunoxenue. B mpouecce Hanmucanus paboOThl ObLIO
WCIIOJIb30BaHO UCTOYHHKOB.

PEKJIAMA, BUJIbI PEKJIAMHON JESATEJIBHOCTH, 1IEJIN U 3AJIAUH
OTAEJIA MAPKETHUHI'A, MMHPOBOI OIIBIT, I[TOBEJEHUE
IIOTPEBUTEJIMEN, BJIWSIHUE PEKJIAMBI HA TIPOJIAXXU W ITIPUBbBIJIb
KOMITAHUM, WMUJK OPTAHM3ALIMU, ITPOBJIEMBI B PEKJIAMHOM
JAEATEJIBHOCTMN.

llens nmaHHOW HMUIIOMHOM pabOThI: H3YYUTh OPraHU3alUI0 PEKIAMHOMN
nearenbHocTH COOO «3UKO», BBISIBUTH €€ IUIIOCHI 1 MUHYCHI, ONPENEIUTh MyTH
JAJbHEUIIIETO PA3BUTHS U COBEPIICHCTBOBAHUS.

OOBEKT uccieI0BaHus: OpraHu3alus pekiaaMHoi nearenbHocTi «3UKO».

[Ipeamer uccnenoBanusi: 3hHEKTUBHOCTh pekiiamHon aestenbHocTd COOO
«3UKOy, mpobaeMbl 1 IyTH UX PEIICHUS.

JurioMHast paboTa COCTOUT M3 TPEX TJIaB, BBEJCHUS, 3aKIIOUCHMUSI, CITUCKA
WCIIOJIb30BaHHBIX HCTOYHUKOB U MTPUIIOKEHHUSI.



ABSTRACT

The volume of the graduate work is pages. She contains 21 figures, 2 tables,
one apps.

ADVERTISING, TYPES OF ADVERTISING, GOALS AND OBJECTIVES
OF MARKETING DEPARTMENT, INTERNATIONAL EXPERIENCE,
CONSUMER BEHAVIOR, INFLUENCE OF ADVERTISING ON SALES AND
PROFIT OF THE COMPANY, ORGANIZATIONAL IMAGE, PROMOTION
PROBLEMS.

The purpose of a thesis: to study the organization of promotional activities of
Joint Limited Liability Company “ZIKO?”, identify its advantages and disadvantages,
determine the ways of further development and improvement.

The object of the research: the organization of promotional activities of
“ZIKO”.

The subject of the research: the effectiveness of promotional activities of JLLC
“ZIKO”, its problems and solutions to them.

Graduate work consists of three chapters, introduction, conclusion, list of
sources used and apps.



PODEPAT

A0’éM nman3eHaill ABIIJIOMHAM Mparmbl CKiagae crapoHki. SlHa 3msingae 21
MajroHaK, 2 TaOmiuel, am3iH mamatak. Y MpoldCCe HAMMCaHHS Ipambl ObLIO
BBIKAPBICTaHa KPBIHIIBL.

POKJIIAMA, BIJIbI POKJIAMHAWM J3EMHACII, MDOTBI | 3AJJAUbI
AJIJIBEJTA MAPKETBIHI'Y, CYCBETHBI BOIIBIT, ITABO3IHBI
CITAXKBIYIIOY, VIUIBIY POKIJIIAMBI HA TIIPAJAXBI | IIPBIBBITAK
KAMIIAHII, IMIJJK APTAHIBALBII, IIPABJIEMBI VYV PAKJIAMHAM
JI3EMHACII].

MbTa nmang3eHail ABIIJIOMHAN Ipambl: BBIBYYBIIb apraHizalblio PIKIaMHAM
m3erinacii CTAA «31KAy, BbUIIYBILG f€ IUIOCHI | MIHYCBI, BBI3HAYBIIb IILISAXI
Jayeniara pa3silis | yqacKkaHaaCHHS.

AO’eKT JacieqaBaHHs: aprauizambisa pakiamMHait a3einactil «31KA».

[Ipagmer nmacinemaBaHHsg: d(eKTblyHacpb piIkiamuaii m3eiiHacuni CTAA
«31KAy, npabiemsl! | nuiaxi IX BeIpaIIdHHSL.

JIpIIJIOMHAsT TIpama CKJIajgaciiiia 3 TpOX IJiay, YBOA3IH, 3aKIIOUdHHS, CIICY
BBIKAPBICTAHBIX KPBIHIIL | 1agaTKa.



