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PO®EPAT

AKTyaJbHACHb Npanbl. Y Cy4acHbIM CBeLE Mpadiema paKiIambl yc€ OOJbII
OpBITBae yBary CHEHBIUTICTAY PO3HBIX aliaclel: IMCciXalorii, KyJIbTypajorii,
KYPHAIICTBIKI, TANTITAJIOT11, PKaHOMIKI, JIHTBICTHIKI 1 IHIIIBIX HaBYK. Pakiama mpanikia
Ba yce chepsl yamaBedail q3eiHac.

Mbdta gpluioMHall  mpamnbl  CKIajJaelia Yy BBIBYYIHHI CIHTakCiyHaAll 1
Mapdanariunail apradizaibli paKjIaMHara cJioraHa.

JlacsiTHEHHE MATBI IPaAyTJIeKBAe PalIdHHE HIdpary 3aJay:

1. IIpbIBectii a3HaYPHHE MAHSIIT PIKIAMBbI, pIKJIaMHara TIKCTY.

2. AxapakrappI3aBanp CJIOTaH sIK KAMITAHEHT pIKJIaMHara TIKCTY.

3. Pasrmenzens mapdanariqapis acabmiBaciii paKjaMHara ciioraHa.

4. TTaznaéminia 3 CiIHTaKCl4YHal apraHu3allbli pIKJIaMHara cjioraHa.

5. BeisBinpb 1 npaaHalizaBalb MaMbLIK], sIKIS Y3HIKAOIb [1a9ac Na0y10BbI p3KJIaMHara
CJIOTaHa.

AO'ekTamM [qacnefaBaHHA Hallak mpambl  3'Aynsenia  MoBa cydacHara
pAKJIaMHara cjioraHa.

IIpagmeram mnpbl IPTHIM BBICTYIIAE CIHTaKCIYHas cHenpblpika piIKiIaMHara
cjoraHa i Mmapganariudasi aprasizaipbis.

AcCHOYHBIMI MeTaJaMi Halai Mpamsl CTalll aryJlbHaHABYKOBBIS META/Ibl: aHAJI3,
CIHT?3.

Crynens pacnpanaBaHacui mnpadJuembl. PokiiaMHBI clloraH JaBojii yacTa
cTaHaBiycsi ab'ekTam aHami3y CydacHBIX JIHTBicTay. Cspona BsUTiKail KoOJIbKACII
JacieaBaHHsAy, MPBICBEYAHBIX PAIKJIAMHBIM CIIOTaHaM, Bsiydae Meclia 3aiMarollb
npailbl, MPHICBEYAHBISI JACieIaBaHHIO CTPYKTypHAa-KaMIa3ilblHBIX acaliiBacusy.
CTBUTICTBIKY p3KIaMHBIX TAKCTaY nacneayrons M. . Likouki, H. I'. [nmakosa, M. B.
Srankina.

CiHTakciyHas CTpyKTypa ciorasa pasriasgaenua y npamax H. I'. [amakosaii, B.
A. T'opbau, C. C. Mapaukinaii, 0. C. bsapnaackaii, B. I. [yuankasa.

IIpakTbiyHasi 3HAYIHHE Hamad JBIIJIOMHAM Tpambl 3aKjIoydacnua  y
pPKaMeH/laBaHH1 HaiOonbIl A(QEKTHIVHBIX crocabay ma mMa30sHKIHHI IMaMbUIAK,
3BSI3aHBIX Ca CKaJJaHHEM cloraHay, 3 yjikam 1X wmapdanariyHail CTPYKTYpbl 1
KamIasilpliiHail apraHizaBaHaciii.

IIpana BeIKaHaH caMacTOMHA.

Heimuiomuas pana 54 c., 3 4., 38 kpbiHina.

POKIIAMA, POKIJIAMHBI TOKCT, POKITAMHGBI CJIOI'AH, POKJIAMHBI
JOBI3, POAAKTAPCKI AHAJII3 POKIIAMHAT A CJIOI'AHA, [TAMBUJIKI TTPBI
KAMITASILBIMHAN I[TABYIOBE CJIOT'AHA, MAP®DAJIATTYHBI
ACABJIIBACHI POKJIAMHAT'A CJIOT'AHA, CIHTAKCIUYHBIA ACABJIIBACII
POKIIAMHAT A CJIOI'AHA.



PODEPAT

AKTyaJlbHOCTh PadoThl. B coBpeMeHHOM Mmupe mpoOjemMa pekiiaMbl BCeE
OoJIbIIIe MPUBJIEKAET BHUMAHUE CIICIIMAIMCTOB PA3IMYHbIX 00J1acTei: ICUX0JIO0THH,
KYJbTYPOJIOTUH, KYPHAJUCTUKH, MOJUTOJIOTUH, SKOHOMHKHU, JIMHIBUCTUKU U
JIpyrux Hayk. Pexiama npoHukiia Bo Bce chephl UeI0BEUECKOU NeATeTbHOCTH.

Heanb qunioMHON pabOThl 3aKIIOYAETCd B M3YUYEHUM CHUHTAKCUYECKOU U
MOP(OJIOTUYECKON OpraHU3alMK PEKJIAMHOTO CIOTaHa.

JocTuxeHune 1eln MpearonaracT pelieHue paia 3aaad:

1. [IpuBecTn onpeneneHne NOHATUS PEKIAMBI, PEKJIAMHOTO TEKCTa.

2. OxapakTepu30BaTh CJIOTaH KaK KOMIOHEHT PEKIIAMHOIO TEKCTA.

3. PaccmoTtpeTh MOpQonoruiueckiue 0COOEHHOCTH PEKJIAMHOTO CJIOTaHa.

4. TIo3HaKOMUTBCA ¢ CHHTAKCHYECKOW apraHu3albli PEKJIAMHOIO CJIOraHa.

5. BBIIBUTH M NIPOAaHAIU3UPOBATH OLIMOKH, KOTOPHIE BO3HUKAIOT B IMPOIECCE
ITOCTPOECHUS PEKIIAMHOTO CJIOTaHA.

O0beKkTOM HccieoBaHUS Halled padoThl SIBIAETCA S3bIK COBPEMEHHOTO
PEKIIaMHOTO CJIOTaHa.

IIpenmeToM mnpu 3TOM BBICTYNAET CUHTAKCUYECKas CEIU(PUKA PEKIAMHOIO
clioraia u Mop¢oJiorndecKasi OpraHu3alus.

OCHOBHBIMU MeTOAAMM Hameil paboTsl cTaiau OOLIEHAYYHBIE METO/bI:
aHaju3, CUHTES.

Crenenp pa3pa0doTaHHOCTH MpoOsemMbl. PekiiaMHBIN ClOraH J0BOJIBHO
YacTO CTAHOBWJICS OOBEKTOM aHaJIN3a COBPEMEHHBIX JINHTBUCTOB. Cpenii 00IbIIOrO
KOJIMYECTBA UCCIEA0BAHUN, ITOCBSIIECHHBIX PEKJIAMHBIM CIOTAaHOM, BEAYLIEE MECTO
3aHUMAIOT PadOThl, MOCBSIICHHBIE UCCIEAOBAHUIO CTPYKTYPHO-KOMIIO3ULIMOHHBIX
ocoOeHHocTe. CTUIIMCTUKY PEKJIaMHBIX TEKCTOB ucciaeaytoT M. . Tuxorkuii, H.
I'. UamakoBa, M. B. SIragkuna.

CuHTakcu4yeckasi CTPyKTypa cjoraHa paccMarpuBaerca B pabdorax H. I
Numakogaii, B. A. I'op6au, C. C. Mapoukun, 0. C. bepnanckuii, B. 1. IBuenkoBa.
[IpakTueckass 3HA4YeHWE HamIed JUIUIOMHONM  paOOThl  3aKIIOYacTCs B
paKaMeHJlaBaHHH Haunbosee 3(P(GEeKTUBHBIX CIOCOO0B MO TAa30sHKIHHU OLIHMOOK,
CBSI3aHHBIX CO CKaJIJAHHEM CJIOTaHOB, C YUETOM UX MOP(HOJIOTHYECKON CTPYKTYpHI
Y KOMIIO3ULIMOHHON OPTaHU30BAHHOCTH.

PaboTa BbINOJIHEHA CAMOCTOSTENBHO.

Jlunimomuas padota 54 c., 3 4., 38 HCTOYHUKOB.

PEKJIAMA, PEKJIAMHBIE TEKCTbI, PEKJIAMHBIE CJIOI'AHBI,
PEKJIAMHBIE JIEBU3bI, PEJJAKTOPCKMH AHAJIN3 PEKJIAMHOI'O
CJIOTAHA, OIIUBKKU IIPU  KOMIIO3UIIMOHHOM ITTIOCTPOEHMA
PEKIIAMHOI'O CJIO'AHA, MOPOOJIOTUYECKHUE OCOBEHHOCTH
PEKIIAMHOI'O  CJIOTAHA, CHUHTAKCHUYECKHME OCOBEHHOCTHU
PEKJIAMHOI'O CJIOT"AHA.



ABSTRACT

Relevance of the work. In today's world the problem of advertising is
increasingly attracting the attention of specialists in various fields: psychology,
cultural studies, journalism, political science, economics, linguistics and other
sciences. Advertising has penetrated into all spheres of human activity.

The purpose of the thesis work is to learn the syntactic and morphological
organization of an advertising slogan.

Achieving the goal presupposes a number of tasks:

1. Give a definition of advertising, advertising text.

2. Describe the slogan as a component of the advertising text.

3. to consider the morphological features of an advertising slogan.

4. acquainted with syntax arganizatsyi advertising slogan.

5. Identify and analyze the errors that occur in the process of building an advertising
slogan.

The object of study of our work is the language of modern advertising slogan.
The subject in this case acts as a syntactic specifics of an advertising slogan and
morphological organization.

The main methods of our work are scientific methods of analysis, synthesis.

The degree of a problem. Advertising slogan often becomes the object of
analysis of modern linguists. Among the large number of studies devoted to
advertising slogans, leading place of work devoted to the study of structural and
compositional feature. Stylistics of advertising texts explore MJ Tikotsky, NG
Inshakov, MV Yagadkina.

The syntactic structure of a slogan seen in the works of NG Inshakov, OA
Gorbach, S. Marochkin, YS Bernadsky, VI Ivchenkova.

The practical significance of our course work is rekamendavanni the most effective
ways of pazbyazhenni errors associated with skaldannem slogans, according to their
morphological structure and compositional organization.

Thesis 54 s., 3 hr., 38 sources.

Trade, advertising texts, advertising slogan, advertising slogan editorial
analysis, errors in compositional construction advertising slogan, advertising slogan
morphological features, syntactic features of an advertising slogan.



