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Ob6vexm ucciedosanusi — TCOPETHUECKHUE ACTICKTHI BO3/ICHCTBUS pEeKIIaMBbl.

Lenv uccnedosanus —M3y4eHNe peKIaMbl Kak HHCTPYMEHTA BO3JACHCTBHSI Ha
MaccOBO€ CO3HAHHUE.

CoBpeMeHHbIE CPeJICTBA PEKIIAMHON KOMMYHHUKAIIMHU MPECTABISIOT 3HAYU-
MBIl UH()OPMAITMOHHBIM UCTOYHUK U MOLTHBIM MHCTPYMEHT BJIMSHUS HAa MAacCOBOE
co3HaHue. Pexiama, cTaB CyleCTBEHHBIM, YCTOWYUBBIM (PaKTOPOM BIUSHUSA, TIPO-
HUKJIa BO BCE€ cephl KU3HEACATEIBLHOCTU OoO0IIecTBa. BiusHue pazHOOOpa3HBIX
COBPEMEHHBIX PEKJIAMHBIX CPEJICTB Ha OOIIECTBO B IIEJIOM, MaCCOBOE CO3HAHHUE, a
TaK)K€ MacCOBO€ TOBEJCHHE CTal0 MOBCEIHEBHOW MpakTHUKON. M3ydeHue 3Toro
mpoliecca MpeCTaBiseT cO00M BaKHYIO TEOPETUUYECKYIO M TPAKTUYECKYIO 3a1a4y.
UYenoBeuecTBO BOIIO B KAYECTBEHHO HOBYIO, CIOKHYIO M TIPOTUBOPEUYHBYIO CTa-
U0 pa3BUTUd — MHGOpMaIoHHoe o61miecTBo. COBEPIICHCTBOBAHUE PA3IMYHBIX
peKIIaMHO-UH(GOPMAIIMOHHBIX U KOMMYHUKATUBHBIX TEXHOJOTUMN, TIOSIBJICHUE TJ10-
OaJIbHBIX CHCTEM 10 00pabOTKe, HAKOIUICHUIO U mepeaade nHGOpMaIiy TPUBOIST
K YBEJIMYCHHUIO CTENIEHU HACBIIICHUS BCEro MH(GOPMAIIMOHHOTO MTPOCTPAHCTBA.
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The object of research is the theoretical aspects of the impact of advertising.

The purpose of research - the ways and mechanisms of advertising are the
subject.

Modern means of advertising communication represent a significant infor-
mation source and a powerful tool for influencing mass consciousness. Advertis-
ing, becoming an essential, stable factor of influence, penetrated into all spheres of
society. The influence of a variety of co-temporary advertising tools on society as a
whole, mass consciousness, as well as mass behavior has become a daily practice.
The study of this process is an important theoretical and practical task. Mankind
has entered a qualitatively new, complex and contradictory stage of development -
the information society. Improvement of various advertising and information and
communication technologies, the emergence of global systems for the processing,
accumulation and transfer of information lead to an increase in the degree of satu-
ration of the entire information space.



