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Lenpto  numiaomMHOM  pabOThl  SBASETCS  M3y4YEHHE  OCOOEHHOCTEU
UCIIOJIb30BAaHUSl COLIMAJIBHBIX CeTed JUIs peanu3auuu pekiamMHod u  PR-
nesatenbHOCTH. OOBEKTOM JUIIJIOMHON paboThl SBISIIOTCS COIMATbHBIE CETH.
[Ipeamer numioMHON pabOThl — UCIOJIBL30BaHUE PEKJIaMHBIX U PR-TexHomoruii B
COIMAIBHBIX ceTaX VIHTepHeT.

B nanHOll numimoMHON paboTe pacCMOTPEHBI COIMOJOTHYECKUE OCHOBBI
U3Yy4YEeHUs PR-texHonmorudi ¥  pekjaMbl, TMOHATHE ©W  creuuduka
(GYHKIIMOHUPOBAHUS BUPTYAJIbHBIX COIIMAIBHBIX CETEeH, OCOOEHHOCTH pealnu3aiuu
PR-texHonoruii u pekiamMbl B COIMAIBHBIX CETAX W cTpaTerus 3HQPEeKTUBHOTO
IIPOJIBH)KCHUS B HUX.

PesynbTaTomM naHHOW pPabOTHI SIBISETCS CPaBHUTEIBHOE KCCIIEIOBAHUE
counanbHbiXx cereii Facebook u BKoHrakre Ha mnpeaMer BO3MOXKHOCTEH
pa3MernieHus peKiaMHoro coodmienust 1 PR-TexHomoruii.

3HAYMMOCTh PabOTHI 3aKJIFOYAETCSs B TOM, YTO B HEW paccMaTpUBaIOTCSA
BO3MOKHOCTH  COIMAJIBHBIX  CeTed,  crmocoOcTBytonme  3HPEeKTHBHOMY
pa3MelIeHuI0 pekiIaMHbIX U PR-meponpusaruii.
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The purpose of the thesis is to study the features of using social networks for
the implementation of advertising and PR activities. The subject of the thesis is
social networks. The subject of the thesis is the use of advertising and PR
technologies in social networks Internet.

In this thesis, the sociological bases of studying PR technologies and
advertising, the concept and specificity of the functioning of virtual social
networks, the features of implementing PR technologies and advertising in social
networks and the strategy of effective promotion in them are considered.

The result of this work is a comparative study of social networks Facebook
and VKontakte for the possibility of placing advertising messages and PR events.

The significance of the work lies in the fact that it considers the possibilities
of social networks that promote the effective placement of advertising and PR
events.



