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Llenpto  paboTBl  SBASETCA  aHANU3  HAy4YHBIX MPEJICTAaBICHUHA O
MOTPEOUTEILCKOM OOIIeCTBE, a Tak XKe ero crenudpuyeckux (EeHOMEHOB.
OOBEKTOM HCCIEIOBaHHS — MOTPEOUTENHCKOE OOIIECTBO M €ro crernupuieckue
¢denomennsl. IlpemmeTrom  paboThl  BHICTYHaloT  (akTopel  (OpMHUpPOBaHUS,
COBPCMCHHOC COCTOJAHHUC U IICPCIICKTHUBBI PAa3BUTHUA 06HI€CTBa l'IOTp€6J'IeHI/ISI,
BIIMSIHUE HA COIMOKYJIBTYPHYIO Cpeay OOIIeCTBa.

B PE3YIbTATC UCCICOAOBAHUA OBLIN BBISBJIEHBI U paccMOTPCHBbI CONNAJIBHBIC
dbakTopel (QopMUpPOBaHUS W Pa3BUTHS 0OIIECTBA MOTPEOJICHUS; OCHOBHBIE
COOMOJOIrNYCCKHUC TCOPHU HOTpe6JIeHI/IH; OCHOBHBIC YCPTbI, U XapaKTCPUCTHUKA
COBPEMEHHOTO0 MOTPEOUTENBCKOTO OOIIECTBA; MOTPEOUTENHCKUE MPAKTUKH
06HICCTBa HOTp€6J]eHI/I}I HX POJIb U HX COLUAJIBHBIC IIOCIICACTBUAA, (beHOMCH
WHCTUTyaJI3allud  TOTPEOJICHMs;  peryyisauus  HOoTpeOJieHus,; KYJIbTYpPBI
NOTpeOICHUS.
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The aim of the work is to analyze scientific ideas about the consumer
society, as well as its specific phenomena. The object of research is the consumer
society and its specific phenomena. The subject of the work are the factors of
formation, the current state and prospects for the development of the consumer
society, the impact on the sociocultural environment of society.

As a result of the research, social factors of the formation and development
of the consumer society were identified and considered; Basic sociological theory
of consumption; Main features, and characteristics of modern consumer society;
Consumer consumption society practices their role and their social consequences;
The phenomenon of institutionalization of consumption; Regulation of
consumption; Culture of consumption.



